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GEVAERT'S 


Omer 


if this Is 
your life! 


Does Time sit on you sometimes? Then 
meet Gevaert Litholine films and plates! 
They give perfect no-pain, no-strain re- 
sults—the first time. Why? They give the 
highest contrast, for one thing. Emulsions 
are coated on quality acetate and poly- 
styrene bases, flawless Belgian glass, or 
translucent paper. A special antihalo 
backcoating disappears during develop- 
ment. Extremely thin, fine-grain Litholine 
coatings give you knife-sharp lines and 
halftone dots. 

All good reasons to use Gevaert— 
and make Time your friend again! 





LITHOLINE 0 82—1ow-shrink triacetate 
.005” safety base. Excellent for multi- 
color lithography and engraving. B-W 
work, too. 


LITHOLINE ORTHO 0 81—same as Litho- 
line 0 82, but coated on extra-thin(.003”) 
base. Simplifies combination printing on 
metal and photo litho work. 


LITHOLINE ORTHO 0 82p— photographic 
qualities of Litholine Ortho, but with 
polystyrene base for maximum dimen- 
sional stability. 


alas 





Lincolnwood, Ill. (Chicago) - Los Angeles - Dallas - 


LITHOLINE P 82 Panchromatic Film 
(.005”) base—extremely high contrast, 
density, resolving power. Pan sensitivity 
gives ideal halftone separation, perfect 
reproduction of colored line copies. 


LITHOLINE ORTHO 0 8 PLATES—Belgian 
glass, coated with high ortho emulsion. 
Extremely fine grain. Highest contrast. 
High silver content for halftones of 
intense sharpness, even density and 
opacity, unsurpassed dot etching. Best 
plate for photo lithography, photo 
template work. 


THE GEVAERT COMPANY OF AMERICA, INC. 


321 West 54th Street, New York 19, N. Y. 


District Offices: 


Denver 




















Roberts & Porter’s 
Silver Gray Tru-Dot Blanket 


pressman’s accepts any ink! 
dream come true... 














Now! One blanket for all inks: gloss, phenolic, 
heat-set, quick-set ...inks made with linseed oil 


or modified with alkyd varnishes. 


Yes, the new R&P SILVER GRAY TRU-DOT 
Blanket 1s the all-purpose blanket that’s just 

right for any ink...any plate...any paper. 

And it’s the one blanket that gives you all 

the advantages of true see-ability. 





GE ROBERTS & PORTER 


INCORPORATED 












> CHICAGO e NEW YORK e BOSTON e BALTIMORE e CINCINNATI e CLEVELAND e DETROIT 
KANSAS CITY e LOS ANGELES e MILWAUKEE e PHILADELPHIA « SAN FRANCISCO 





HEART OF THE MATTER... 


Easier work is faster work! That’s 
why every job goes through the shop 
more smoothly when it’s on new 
Kodalith Ortho Film, Type 3. 
Strippers handle negatives more 
easily on acetate-base Type 3—get 
clean even scribing, straight scoring 
and breaking without special tools. 
Cameramen get easier shooting of 
difficult copy, fewer makeovers— 
because of Type 3’s wide latitude. 
Every sheet is individually inspected. 
Dot etchers like it because the emul- 
sion sticks to the base—dots etch 
uniformly through the entire scale. 


All Kodak graphic arts materials are made together to work together. 


EASTMAN KODAK COMPANY 


Graphic Reproduction 
Sales Division 





STRIPPER cuts into the heart of the matter—the base. He finds it's easier to 
scribe evenly and cleanly when the negative is Kodalith Type 3 on acetate. 


New Type 3 Kodalith makes every job easier! 


Platemakers find it easier to print 
to metal. Stack up three or four Type 3 
negatives and see the base clarity for 
yourself ! 

Managers, too, find this remarkable 
new emulsion makes it easier to meet 
day-to-day production schedules and 
keep costs within predictable limits. 

Make your job easier! Use Kodalith 
Ortho Film, Type 3—on your choice of 
four supports: regular acetate, thin- 
base acetate, dimensionally stable 
P.B., and thick-base P.B., in all con- 
ventional sizes. 

It’s easy to begin! Complete printed 


Rochester 4, N. Y. 


how-to-use-it information is yours for 
the asking. Ready to help you, as 
always, are Kodak Technical Repre- 
sentatives, Graphic Reproduction 
Technical Service Centers, and your 
experienced Kodak dealer. 

Order some “easy does it” Kodalith 
Ortho Film, Type 8, today. Ur write us 
for an exposed and processed film 
sample, so you can put your 
glass on the heart of the 
matter for yourself. 








Text for this advertisement 
was set photographically. 
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| JOHN S. BLAY 


Cover 

More and more book publishers are turning 
to lithography to turn out volumes which 
would be very difficult, if not impossible, to 
produce by letterpress. A striking example 
is The Civil War, by John S. Blay, on this 
month’s cover. Turn to page 58 for full de- 
tails on this and other recent offset publi- 
cations. 


Wayne E. DorLanp 
Publisher 


HamiLton C. Carson 
Editor 





Joun N. PANNULLO 
; Associate Editor 


HERBERT P. PASCHEL 
Technical Editor 


| RatpH DorLanp 
Advertising Manager 


Rocer APPLEBY 
Western District Manager 


CLIFFORD LINDEMAN 
Circulation Manager 
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IMPERIAL 
FOUNTAIN SOLUTION 


Aside from clean, sharp impressions, Imperial Fountain Solution 
gives you other plus factors. It keeps the brass roller free of scum; 
it’s always uniform and it’s economical to use... one gallon making 
up to 256 gallons of solution . . . just by adding water and gum. 
It’s good on zinc or aluminum — yes it’s too good to leave out of 
your press fountain. 





LITHO CHEMICAL anc SUPPLY CO., Inc. se 


MAIN OFFICE AND PLANT 46 HARRIET PLACE, LYNBROOK, L. I., NEW YORK = 
BRANCH PLANTS 4227 WEST 43rd ST., CHICAGO 32, ILL. * 1418-22 SANTA FE ST., LOS ANGELES 21, CAL. 
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REPRODUCTION WITH NEW HI-FI BLANKET 





Illustration courtesy ‘‘Pepsi-Cola International Panorama’”’ and Metropolitan Offset Plate Co., New York, N. Y. 


Take a good, close look at the comparison spots up at 
the right. They’re actual microphotographs (12x 
magnification) of work turned out in a split run by 
still another Hi-Fi user. As you’ll notice, two differ- 
ent blankets were used. And we think the superior 
fidelity of the new Hi-Fi blanket is again clearly 
demonstrated. 

The difference in Hi-Fi: a new type of blanket sur- 
face. It’s made possible by an exclusive new Goodyear 
process called “‘micro-texturizing.” 


And truest-to-life reproduction is only one of its 


PRINTERS SUPPLIES BY 





benefits. For with Hi-Fi blankets, “break-in” time is 
shorter—stretch-resistance greater —“smash’”-resist- 
ance higher—washup without pumice, easier. And it 
works well with any type paper. 

Yet with it all, the new Hi-Fi blankets cost no more 
than the ordinary —the other blanket used in the 
comparison, for example. For full facts and figures, 
see your local Goodyear Distributor. Or write 

Goodyear, Printers Supplies Sales Dept., 
New Bedford, Mass. 


Hi-Fi—T.M. The Goodyear Tire & Rubber Company, Akron, Ohio 


GOODFYEAR 





THE GREATEST NAME IN RUBBER 
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$72,000 a year in savings using 


Dual-Liths! 


Francis Emory Fitch, Inc., New York publishers, 
bring out daily issues of five publications devoted to 
stock and bond quotations and sales. These publica- 
tions have important time value, and with Fitch's 
former letterpress method of reproduction, overtime 
virtually was a daily necessity. 


Today, Davidson Dual-Liths have changed all that! 
Quotations and sales news—containing extensive, 
complicated tabular matter—are set up on tapes, auto- 
matically, by IBM machines. These tapes are pasted 
up on preprinted forms, and Xerography translates 
the pasted-up form onto the paper masters used on 


the Dual-Liths. 


STOCK SALES 
ON THE NEW YORK STOCK EXCHANGE 








Dual-Liths turn out these publications in half the 
time formerly required, leaving valuable production 
time open for other work. Moreover, using Davidson 
Dual-Liths to reproduce by offset the IBM-set me- 
chanicals, Francis Emory Fitch, Inc. has realized 
average savings of $6,000 in monthly overtime! 


If you'd like to know how you can realize savings like 
these—and bring new efficiency into your plant— 
write us, or call your Davidson distributor, for full 
information about the many Dual‘Lith models. Dual- 
Lith, you know, is the perfect “first step” if you're 
thinking about converting any or all of your opera- 
tions to offset! Davidson Corporation, Subsidiary of 
Mergenthaler Linotype Company, 29 Ryerson St., 
Brooklyn 5, N. Y. 
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THIS DISTINGUISHED AND REGISTERED TRADEMARK 


IDENTIFIES GENUINE CHAMPION PAPERS 


CHAMPION SETS THE PACE IN PAPERMAKING 


CHAMPION? PAPERS 


Quality coated and uncoated papers for books, magazines, envelopes, labels, boxwraps, 
greeting cards, business forms, tags, tablets, food packaging, and many other uses. 


THE CHAMPION PAPER AND FIBRE COMPANY + HAMILTON, OHIO 


District Sales Offices in New York, Chicago, Philadelphia, Detroit, St. Louis, Cincinnati, Atlanta, 
Dallas, and San Francisco. Distributors in every major city. 
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LOOKING FOR WAYS TO 
CUT MAKE-READY COSTS? 






MERCURY stankers 
ARE THE ANSWER! 


You save 4 ways when you use Mercury 
rollers and blankets—by cutting make- 
ready time... reducing wash-up time 
... eliminating spoilage... and better 
roller and blanket mileage. Mercury 
Earns Its Keep! 


RAPID ROLLER COMPANY 


MAIN OFFICE AND FACTORY: FEDERAL AT 26TH STREET ¢ CHICAGO 16, ILLINOIS 
EASTERN SALES OFFICE AND WAREHOUSE: 218-224 ELIZABETH AVENUE « NEWARK 8,.N. J. 
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SOME POPULAR GP! 


OFFSET INKS Here’s a skilled printing craftsman at work. To him, quality means 
SPLIT-SEC* . re a job that will stand close inspection. That’s why he likes to work 
Instant-setting ink ideal for jobs requiring with GPI inks. He can depend on them for critical results. What's 
rapid printing and handling. . ; 

* Trademark more, he can depend on the service and technical help that backs 
REDISET® them up. GPI delivers his inks on time — with no ifs, ands or buts. 
Modern quick-setting semi-gloss ink. Tack- j 
less, color-strong, trouble-free. And they’re carefully matched for the job, the stock, the press. If 
HARD-TEX¢ a snag develops, he knows where to call for help. A GPI field man 








Finest litho ink for all metal products. is ready to give him a hand — at the press, where it counts. That 
kind of service pays off — why not take advantage: of it now? 


General Printing Ink Co. 





Division of 
Sun Chemical Corporation 


B in all principal citi 
ee cones 750 Third Avenue, New York 17 
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Graphic arts negatives developed, fixed 
and washed automatically with the 





HALOID LITHOFLO™ PROCESSOR 





Superb, uniform quality at great savings. Closely control- 
ling the variables of time, temperature and agitation, the 
Lithoflo Processor automatically processes cut sheet film 
or paper negatives to uniform high quality at exception- 
ally low cost. Here’s why: 


e Automatic developing, fixing, washing of graphic arts 
negatives at speeds up to two and one-half 20” x 25” 
sheets per minute! 


e Greatly improved negative quality! 

e Terrific time and chemical savings! 

e Increased cameraman production. 

e Accurate time, temperature, agitation control. 
e Simplified operation. 

e Sturdy stainless steel construction. 


Ideal for fine-screen reproduction . . . ‘assures uniform 
dot size automatically. 


PROVIDES... 


e Processing time control to +5%. 


e Temperature control to +1°F, when Pako-Temp 
temperature control or equivalent is installed by 
purchaser. 


e Uniform agitation. 


Write for detailed folder. ee A L. oO g Dp 


HALOID XEROX INC., 59-341 
Haloid St., Rochester 3, N. Y. x E aa oO X 
Branch offices in principal cities. 


*A trademark of Haloid Xerox Inc. 
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Maximum Widt 
off—1 7% 


dv “Don’t delay go web today’’—For increased production and profits, the WEBMASTER 
is your real moneymaker, amazing low purchase price, and outstanding financing terms 
to suit your needs. 


Write—Wire—or Phone for Details 


| Contact Your Local Dealer or: 


PRINTING MATERIAL CORP. 


350 HUDSON ST., N.Y. 14, N. Y. 
WATKINS 4-7130 
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Even gauge! 






No loss of mileage! 


Vulcan quality control guarantees even gauge every time 


You always get more profitable press time with Vulcan 
blankets. Why? Because Vulcan’s strict quality control as- 
sures even gauge throughout the surface of every Vulcan 
DUROFLEX and DUROFYNE offset blanket shipped. And 
nothing protects mileage like even gauge. 

What’s more, Vulcan blankets—made by the largest manufac- 
turer in the business—have all the quality features. Life-long 
resiliency. Anti-swelling characteristics. Resistance to new 
quick-set inks. And they’re stretch-proof for lasting fit. 

Try a Vulcan blanket yourself. See how it snaps up ink and 
releases it instantly to give you clear, precise reproduction, See 
how it continues to perform—through hundreds of thousands 
of impressions. To get profit-making mileage every time, just 
specify Vulcan DUROFLEX and DUROFYNE blankets 


... every time. 





Micrometric uniformity test assures even 
gauge surface for every Vulcan Duroflex 
and Durofyne blanket. 


TE can 


RUBBER PRODUCT 
REEVES BROTHERS, INC. 
1071 Avenue of the Americas, New York 18, N. Y. 


14 MODERN LITHOGRAPHY, February, 1959 











a 


Because Ansco is always pioneering in new, 
practical methods of improving quality. The 
latest in a long and famous line of graphic arts 
materials is Ansco’s new Reprolith Ortho Type C. 


This new emulsion offers greater speed and 
higher maximum densities insuring superb neg- 
ative and positives in both line and half-tone 
work. 

Ansco Reprolith Ortho Type C has an almost 
perfect orthochromatic color response. This 
means that with the use of proper filters, much 
handwork can be eliminated. Ansco is equally 
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why do the best men in the shop use Ansco? 


proud of its Reprodol Developer. An ultra- 
stable formula specifically compounded for use 
in all graphic arts applications. Try both of these 
great products today! Ansco, Binghamton, N. Y. 
A Division of General Aniline & Film Corp. 





! Reprolith Ortho Type C | 
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Don’t settle for anything less than a Baldwin® Press Washer! - 


, : ; . ‘ mi 

A Baldwin Press Washer gives you important advantages you just can’t get with any he 
other equipment... advantages that mean substantial savings in time and money. an 
24 

or 


You Get the Advantage of Fast Wash-Ups 


A Baldwin Press Washer reduces wash-up time to a few minutes and gives you thorough cleaning 
in the bargain. This makes color change-overs less of a chore for the pressman and reduces 
down-time to a minimum. 





You Get the Advantage of Wide-Open Accessibility 


A Baldwin Press Washer is designed with the pressman’s problems in mind. The Press Washer 
becomes an integral part of the press without sacrificing the accessibility the press manufacturer 
built into his machine. 


You Get the Advantage of An Easy-to-Clean Cleaner 


A Baldwin Press Washer is installed at the operating side of the press and the blade can be cleaned 
from the top without removing it. What’s more, it takes only a few seconds to remove the drip 
pan when it’s time to clean out the accumulation of sludge and muck. 


You Get the Advantage of Long-Wearing Blades 


Baldwin Press Washer blades are the result of hundreds of experiments in the laboratory 
and exhaustive tests in the field to determine which materials assure the best results and the 
longest blade life. 


And Remember This! 


Baldwin engineers work constantly in your behalf, and patent applications continue to be made 
on features of Baldwin equipment. That’s why you can be sure there’s a Baldwin Press Washer 
that’s just right for each of your presses. Write for complete information and illustrated literature 
—be sure to include the make, model, and size of your equipment. 


WILLIAM GEGENHEIMER CO., INC. srcynns. New vork 


Manufacturers of Baldwin Ink Fountain Agitators * Baldwin Press Washers * Baldwin Water Stops * Baldwin Water Levels 
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FOR LARGE OR SMALL SHOPS ...MEETS 


Photomechanical EVERY PLATEMAKING REQUIREMENT 


o The prerequisite to good printing is good plates, and, if your photo- 
t b mechanical department is all-Lanston-equipped, you have met this 
quipm en Y all important requirement. 


This complete line of top quality plate making equipment includes 


everything from precision cameras to plate whirlers in a wide variety 
j L AN ST Cc 4 of sizes and styles. 


All Lanston products carry a full service warranty backed by a 
guarantee of quality and performance. This double guarantee means 
that Lanston or your dealer will render service at all times. 


For complete information write today. 





TEMPERATURE 
CONTROLLED DARKROOM SINKS 


Extra heavy stainless steel con- 
struction. Constant temperature is 
maintained at all times. All fittings 
are acid resistant. Can be equipped 
with extra accessories such as Side 
Arm Washing Tray, Negative Viewer 
and Dump Trough at slight extra 
cost. Comes in 4 sizes from 20 x 24” 
to 40 x 48”. Also see Lanston for 
regular stainless steel darkroom and 
developing sinks. 





LANSTON 
CAMERAMA 


Economical, speedy and accurate. 
Compact, rugged aluminum and steel 
construction and easy to operate. 
Ground glass in swinging frame, all 
metal, manifold operated vacuum film 
holder, complete darkroom operation, 
available in two sizes 18 x 22” and 
24 x 24”, glass covered, pressure-type 
or vacuum type copy boards. 

















VACUUM PRINTING FRAMES... 


Whether it’s pedestal, cabinet, 
tubular, wall or bench type, there’s 
a Lanston Vacuum Printing Frame 
for your shop. Built for long service, 
each type is available in a variety 
of sizes to suit your particular needs. 
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LANSTON MONOTYPE COMPANY 


(L|M\ A DIVISION OF LANSTON INDUSTRIES INCORPORATED 
24th & Locust Streets © Philadelphia 1, Pa. 


This Certificate 
of Franchise is 
your guarantee 
of satisfaction. 
See your nearest 
Lanston Dis- 
tributor. 
























BRANCHES: Atlanta ¢ Chicago * New York ¢ Philadelphia 














Type Set in Monotype Century 
Series and 20th Century Series 
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PRIDE 
IS THE DIFFERENCE 


Atlantic 
Opaque 


The quality opaque. Uniform 
thickness and finish. Surface- 
sized for clean letterpress, 
offset or gravure printing. 


Prove to yourself that this 
bright white opaque paper 
delivers clearer, sharper 
impressions—permits less 
“show-through.” 


Ask your Franchised 
EASTERN Merchant for 
samples in regular vellum 
or deep etch finish. Or write 
direct. . 


EASTERN 





EXCELLENCE 
IN FINE PAPERS 


EASTERN 


EASTERN FINE PAPER AND PULP DIVISION 
STANDARD PACKAGING CORPORATION 


BANGOR, MAINE 
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Thanks for Support 

The Southern Graphic Arts Association, 
along with the Southern Institute of 
Graphic Arts, has enjoyed a very successful 
year. Your splendid support in giving these 
two organizations publicity in your valuable 
magazine has been a great help towards 
this success. 

I want you to know that I am not un- 
mindful of the fact that it is people like 
you whose kindness and interest in printing 
education has made my work a lot easier 
than it otherwise would have been. 

It is with this thought in mind that I 
say a big Thank You and sincerely hope 
that my efforts to aid the printing industry 
will warrant your continued support. 

With kindest personal regards, and 
wishing you a very happy and prosperous 
1959. 

Charles E. Kennedy 
Executive Director 
Southern Institute of Graphic Arts 


Litho On Foil 
Dear Sir: 

I am a student at Rochester Institute of 
Technology, where I am majoring in Print- 
ing and Publishing. As a requirement for 
graduation under the Bachelor of Science 
program, I am writing a thesis paper on 
“Foil Printing.” 

Being a student. of the graphic arts, I 
have been an avid reader of Mopern Litu- 
ocRAPHY. Since there has been very little 
published work iu this specialized. field and 
knowing the fine articles that you print, I 
would greatly appreciate it if you would 
send me a listing of all articles that have 
appeared in your magazine pertaining to 
foil printing. 

Harold Goodman, 
Rochester, N. Y. 

Our most recent article on the subject is 
“Lithography on Foil,” May, 1958, page 57. 
Tear sheets of this article have been sent. 
—Editor. 


Care of Blankets 
Dear Sir: 

Do you have available an article on the 
care and repair of rubber offset blankets? 


Louis Alexander, 
Manhardt-Alexander, Inc., 
Buffalo, N. Y. 

Your letter happens to coincide with an 
article on this topic by one of our regular 
columnists, Frank Arbolino. Tear sheets of 
his Production Clinic column, entitled 
“Care of the Offset Blanket,” January ML, 
page 66, have been sent.—Editor. 





Needs Calender Gatherer 
Dear Sir: 
Please could you give us the address of 
a manufacturer of a calender gathering ma- 
chine. We mean by this a machine which 
gathers single sheets and which keeps them 
apart and does not stack them, because 
otherwise, with calenders, there are difficul- 
ties in separating them. y 
The maximum size of the sheets to be 
gathered is 16 x 23”. 
F. C. Mildner, 
Smeets Lithographers, 
Weert, The Netherlands 
We have checked with a number of sup- 
pliers of equipment of this general type 
and find that it is a rather unusual item, be- 
cause of the comparatively large size sheet 
involved. However, Llyod Associates, Ltd., 
at 15 William St., New York, advise us that 
they handle a machine which is capable of 
gathering sheets from 8 x 11” up to a max- 
imum 20 x 25”. This machine is available 
from the Lettergeterei Co., in Amsterdam 
and other European cities, with whom you 
no doubt are familiar. If other U. S. 
suppliers have a machine for this purpose, 
they are requested to contact Mr. Mildner 
directly —Editor. 





Lithographers and Printers National Association, 


54th annual convention, The Greenbrier, 
cae Sulphur Springs, W. Va., April 13-15, 


Southern Graphic Arts Association, 38th annual 
convention and exhibit, Robert Meyer Hotel, 
Jacksonville, Fla., April 27-29, 1959. 


Research & Engineering Council, 9th annual 
convention, Sheraton-McAlpin Hotel, New 
York, May 18-20, 1959. 


National Association of Litho Clubs, 14th an- 
nual convention, Leamington Hotel, Minnea- 
polis, June 11-13, 1959. 


Sth Annual Southwest Litho Clinic, Dallas, June 
19-21, 1959 


Technical Association of the Graphic Arts, an- 
nual convention, Hotel Manger, Rochester, 
June 15-17, 1959. 


International Association of Printing House 
Craftsmen, Statler Hotel, New York, Sept. 5-9. 


Printing Industry of America, 73rd annual con- 
vention, Waldorf-Astoria Hotel, New York, 
Sept. 6-10, 1959. 


Label Mfgrs. Association, Park Sheraton Hotel, 
New York, Sept. 6-12. 


7th Educational Graphic Arts Exposition, Coli- 
seum, New York, Sept. 6-12, 1959. 


National Metal Decorators Association, 25th an- 
nual convention, Roosevelt Hotel, -New 
Orleans, Oct. 12-14, 1959. 


National Association of Photo-Lithographers, 
annual convention and exhibit, Hotel Muehle- 
bach, Kansas City, Mo., Nov. 18-21, 1959. 
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PRIDE IS A CHORE. He squeaks. Prefers baseball. In time his music 
will be important too. Pride needs time. And understanding. Pride. The inner 
balance that makes a man excel. Proud printers feel it. And, in their choice 
of fine papers, express it often. 


EASTERN 


q nites 
Cover - Bond - Opaque - Offset - Ledger - Mimeo - Duplicator - Transiucent At lant ic 


EXCELLENCE 


IN FINE PAPERS EASTERN FINE PAPER AND PULP DIVISION - STANDARD PACKAGING CORPORATION - BANGOR, MAINE 
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FIRST CHOICE for backgrounds and Pantographic designs. 
INDISPENSABLE in printing Checks, Bonds, Financial Documents. 


These high quality, dependable inks are 
available in a choice of 17 colors. Their 
safety factors have been proven over the 
years of use in printing checks ‘by the 
millions”. 


Where safety is a watchword, Siebold 
Safety inks are ‘first choice’ and the 
safety factor remains intact for years to 
come. Send for our color sample book. 





J. &. &'6. B: 


MEMBER: Lithographic Technical Foundation 

National Association of Photo Lithographers 

“OVER 75 YEARS OF SERVICE” S D 
National Association of Printing-Ink Makers 

National Printing- Ink Research Association inc. 
N.Y. Employing Printers Association. 


150 VARICK STREET, NEW YORK 13, N.. Y. 


EVERYTHING FOR THE LITHOGRAPHER * MANUFACTURERS OF PRINTING, LITHOGRAPHIC INKS AND SUPPLIES 
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Who is the judge? 


The printer and his customer are the 
final judges of paper quality .. . but not 
necessarily the toughest! 


At West Virginia a tougher judge is our 
exacting quality control program. 


Westvaco paper grades are scientifically tested 
throughout every step of manufacture. 

In addition to this in-process testing, at every mill 
there are final rigorous control procedures 

to assure that the paper which is shipped 

meets our high standards. 


This strict quality control program is the 
best way to insure that you get the 


Westvaco paper exactly suited to each job. 


Westvaco papers are priced right too. 
For additional direct-to-you benefits, see 
the man from West Virginia. 

Write or call for more information. 
West Virginia Pulp and Paper Company, 
230 Park Avenue, 

New York 17, N.Y. 


Fine Papers Division 

Commercial Printing Paper Sales 

Chicago 1 / FR 2-7620 

Cincinnati 12 / RE 1-6350 

Detroit 35 / DI 1-5522 « a - 
Trek 7/ MU R400 West Virginia 
Philadelphia 7 / LO 8-3680 


Pittsburgh 19 / CO 1-6660 Pulp and Paper 


San Francisco 5 / GA 1-5104 
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This is where you find out | 
how good the S-T Process is. 


Your customers’ checks are the best way to learn the standard of quality you achieve 
with S-T grained aluminum plates and S-T chemicals. Along the way, you'll realize why 
more profit rides: with every job, profit that grows out of reduced plate preparation time... 


smoother press performance. 


Put the S-T Process to work in your plant—and your accountant will measure the results 


for you. 


The S-T Process is a 
development of the 
Sumner Williams Company, 

Boston, Massachusetts 
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DISTRIBUTED EXCLUSIVELY BY 


THE HAROLD M. PITMAN COMPANY 


Chicago 50, Illinois/33rd Street & 51st Avenue 

Secaucus, New Jersey/515 Secaucus Road 

Cleveland 11, Ohio/3501 West 140th Street 

New York 36, New York/230 West 41st Street 

Boston 10, Massachusetts/266 Summer Street/The Pitman Sales Co. 
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BOUT A YEAR AGO, a brilliant new bond 
Teen started rolling off a machine at 
International Paper’s Mobile mill. 

It was extraordinarily white. Countless 
tests by a famous research laboratory 
proved that it was measurably whiter than 
surgical cotton, salt, even chalk! 


Extremely printable 
Springhill Bond is more than just white. 
It's level, uniform, crisp. Try to pick up a 
sheet without making a crackling noise! 

We insure excellent printing results by 


International Paper announces 
dazzling new SPRINGHILL, BOND 


Amazing new bond paper is actually whiter than surgical 
cotton —yet costs no more than “off-white” bonds! 


cutting a sample ream from every reel 
and having it tested on actual printing 
presses. Springhill Bond is made to order 
for offset and letterpress printing. 

Compare Springhill Bond for whiteness, 
for finish, for opacity, for “crackle.” We 
think you'll agree, you just can’t offer your 
customers a finer unwatermarked bond. 

New Springhill Bond and Mimeograph 
are available in white and six colors in a 
full range of stock sizes and weights. The 
Springhill line is also available in Dupli- 
cator and Ledger papers. 


INTERNATIONAL PAPER 220 East 42nd Street, New York 17, N. Y. 













Look for this attractive new design. Handy 
“zip” openers on 812 x 11 reams. All cartons 
polyethylene-lined to control humidity. 








With the Justowriter, automatic tape-operated composing 
machine, all printing on offset duplicators in your office 
can be professional looking, with justified margins, accurate, 
easy to read ... at a substantial saving in cost over type- 
writer or hot metal composition. Any printing or duplicat- 
ing job, large or small . . . can be set on direct image 
plates or reproduction proof paper from the Justowriter’s 
punched paper tape. 


One keyboarding on the Justowriter Recorder produces a 
visible copy and a punched tape. This tape operates the 
Justowriter Reproducer to set sharp, justified proofs auto- 
matically at 100 words per minute. Author’s alterations or 
corrections are easily made by making a tape from a tape 
. . . automatically. Fourteen different type styles are avail-~ 
‘able in sizes from 8 to 14 point. 


WRITE TODAY on your business letterhead for additional 
information on the justifying type-composing Justowriter -- 
a basic Tape-Talk machine in the ‘‘new world for busi- 
ness’’ created by Friden. 


FRIDEN, INC., San Leandro, California 





Use Justowriter composition for 


BOOKLETS 
MANUALS 
CATALOGS 
NEWSPAPERS 
DIRECTORIES 
HOUSE ORGANS 
LITERATURE 
BULLETINS 
PRICE LISTS 
DIRECT MAIL 





THE ABOVE COPY WAS SET ON THE JUSTOWRITER IN 10 POINT GALVIN TYPE 
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ne jets, «ya You can now cut the cost of all your line work— 
939 903m My Pay" %e? e n e e . e e 
ope py »" with no sacrifice in quality. The new Dinoline 
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- % ke Mo? 2 % Ortho emulsion was developed, tested and 
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Yy Td EN proved by Di-Noc photo chemists to produce 
, ar SD. ( 
é MY Yay Ura” 1 5 } li 1 “ Z . 
( “tg ra clean, sharp line reproduction in the camera or 
My, Og %, Yep * = . 
eV 2 oy ey vacuum frame. Wide exposure latitude and 
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21g ,% high density make it easy to use. Your present 
M4 : i 
2 gti A operating techniques need not be changed. 


The base is .005” thick, clear, dimensionally 
stable polystyrene. It’s convenient to use— 
thickness is the same as popular base lith films, 
permitting mixture of types on a single flat. 

Get more details, sample sheets and the 
eye-opening price list from your local Di-Noc 
dealer, or write the Home Office in Cleveland. 





DI-NOC CHEMICAL ARTS, INC. 
PHOTO PRODUCTS DIVISION + 1700 LONDON ROAD «+ CLEVELAND 12, OHIO 


branch offices: New York City, 9 East 19th Street * Chicago, Illinois, 4522 West 16th Street * Utica, Michigan, 45834 Van Dyke Avenue 
resident representatives: Washington, D. C.; Tulsa, Oklahoma; Rochester, New York; and San Francisco, California 
subsidiary company: Di-Noc Chemical Arts (Canada) Limited, 565 Davenport Avenue, Toronto, Ontario, Canada 


MODERN LITHOGRAPHY, February, 1959 27 





now... 
from LAWSON 


new clamping 
control for 
maximum 


cutting accuracy 


ONLY ON A NEW LAWSON SERIES V65-H CUTTER 
can you be sure that the knife will not start 

to cut before full pre-selected hydraulic 

clamping pressure is applied. The lift is held 

firmly for maximum cutting accuracy... no matter 
what the stock. Easy two hand flip-up starting 
levers reduce operator fatigue—make operating 

a cutter fast, simple and safe! 


LAWSON’S NEW ELECTRO-HYDRAULIC CLUTCH AND BRAKE 
assures positive functioning... gives greater, 

more accurate cutting production per man-hour. 

There is an efficient Lawson Series V65-H Cutter 

in the size you need. Write for details, today. 


THE LAWSON COMPANY 


DIVISION OF MIEHLE-GOSS-DEXTER, INC. 
PEARL RIVER, NEW YORK 


NEW YORK: 219 E. 44th Street 
CHICAGO: 608 South Dearborn Street 
BOSTON: 140 Federal Street 
PHILADELPHIA: 1015 Chestnut Street 
DALLAS: 724 Young Street 

ATLANTA: 595 Wimbledon Rd., N.E. 


Another new Lawson Leadership Year product 











en ad 








At [ | ll f ll ) ) Sion buy today! 


Save time—save trouble—save money with 
ultra-fast-drying ACCELOGLOSS. Extremely stable 

on the press, ACCELOGLOSS sets instantly with 

a smooth, high gloss finish. You'll run faster speeds 
on multi-color work, and quicker back-ups on work and 
turn — adding up to daily production savings for you. 
And at these faster speeds, you can depend on getting 
| the gloss you want because ACCELOGLOSS resists 
dryback. A clean running ink, ACCELOGLOSS will 


f | help you cut costs further by reducing wash-ups and 


down-time, while consistently giving you smooth, 


AKE 





even solids and halftones. Call your nearest S&V 
representative and order ACCELOGLOSS for your next 
Riennsanennne” run — you'll agree it’s your best buy today! 


| Sinclair and Valentine Co. 


DIVISION OF AMERICAN-MARIETTA COMPANY 
611 WEST 129TH STREET, NEW YORK 27, N.Y. 
Canadian Affiliate: SINCLAIR and VALENTINE CO. OF CANADA, LTD., 240 Madison Avenue, Toronto 7, Canada 
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Offset press performance giving you ulcers? tr it’s paper that has you 


upset, settle down with fine quality, double coated Consolidated Enamels. They’re trouble- 
free because every sheet is double coated on both sides to give maximum uniformity, greater 
stability and more pick resistance. They run better ... print better . . . look better, yet Con- 
solidated double coating doesn’t cost you a penny more. Ask your Consolidated Merchant for free 


trial sheets. Make a test run to compare performance and printing quality. Then see for yourself. 


Available only through your Consolidated Paper Merchant 





DOUBLE COATED OFFSET— Productolith, Consolith Gloss, @ 

Consolith Opaque 

FINE QUALITY LETTERPRESS— Production Gloss, Modern ES ATT 
Gloss, Flash Gloss A COMPLETE LINE FOR OFFSET AND LETTERPRESS PRINTING 


Consolidated Water Power & Paper Co. + National Sales Offices: 135 S. La Salle St. - Chicago 


World’s largest specialist in enamel printing papers 








POSED BY LOUIS NYE, APPEARING ON THE STEVE ALLEN SHOW, NBCT) 


enamel 
printing 
papers 








‘Hairline register 
with swing gripper 


transfer’ 





“Wider stock range 
with pull type 


side guides”’ 


a Make these 
“big press”’ 


advantages 


pay off for you 


I 
LK if 


THE MIEHLE 25, 29 and 36 OFFSETS... 


~ ‘Superior inking with 


larger form ¢ollers"’ 









SUPERIOR INKING is easily achieved on Miehle 

Offsets with their greater overall form roller circumference. 
And form roller size does make a difference... with 

this exclusive advantage, you’re always sure of producing 
the finest lithography. 


HAIRLINE REGISTER at all press speeds and between 
press speeds is assured with the swing gripper 

transfer. Sheets are transferred from registered position 
directly to the impression cylinder with hairline 
accuracy...at any speed. 


WIDER STOCK RANGE is possible with the “big press” 
advantage of pull type side guides. Everything 

from lightweight tissue stocks of maximum press sheet 
size to heavy cardboard is handled with equal precision. 


Get the full story...write for information today. 


THE MIEHLE COMPANY 


A DIVISION OF MIEHLE-GOSS- DEXTER, INC. 
Chicago 8, Illinois 














SsTiMATeE 








ESTIMATE 


436900 




















ESTIMATE 









$373.2/ 








don’t lose those 








BLENDED PULPS... 


The Blue Chip Formula is Finch, 
Pruyn’s name for its new blend 
of groundwood pulps with hard- 
wood sulphite pulps. This 
unique process produces better 
papers than were previously 
dreamed possible at the price. 





‘AND COMPANY. IN 


CQDPERS CAVE: 


OFFSET + IMPACT OFFSET * BOND » MIMEO BOND + DUPLICATOR 


FINCH, PRUYN & COMPANY, INCORPORATED ° 
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close ones! 


when you’ve got to cut costs without sacri- 
ficing quality, clinch the order with 


THE NEW 


CCDPERS CAVE 


PAPERS 


For dozens of printing needs, 
COOPER’S CAVE papers are the only 
logical choice. They give you the low- 
bidding advantage you need, these 
cost-conscious days, plus 

a new high quality, 


Finch, Pruyn’s recent development of 
The Blue Chip Formula* gives the 
new COOPER’S CAVE papers... 


remarkable opacity, “lie-flat” 
quality, printability and dimen- 
sional stability. 


They won't curl, always deliver smoothly 
and print successfully 
at high press speeds. 


GLENS FALLS, NEW YORK 


















Litho Schools 











Canada—Ryerson Institute of Technology. 
School of Graphic Arts, 50 Gould St., 
Toronto, Ont., Canada. 


Chicago—Chicago Lithographic Institute, 1611 
W. Adams St., Chicago 12, Ill. 


Cincinnati—Ohio Mechanics Institute, Cincin 
nati, Ohio. 


Cleveland—Cleveland Lithographic Institute, 
Inc., 1120 Chester Ave., Cleveland 14, Ohio. 


Los Angeles—Los Angeles Trade Technical 
Junior College, 1646 S. Olive St., Los An- 
geles 15, Calif. 


Minneapolis—Dunwoody Industrial _ Institute, 
818 Wayzata Blvd., Minneapolis 3, Minr 


p Q | High School, 1101 
Third Ave. South, Minneapolis 4, Minn. 





Mi te WV, . 
A Vocat! 


Nashville—Southern School of Printing, 1514 
South St., Nashville, Tenn. 


New Yark—New York Trade School. Litho- 
graphic Department, 312 East 67 St., New 
York, N. Y. 


Manhattan School of Printing, 72 Warren 
St., New York, N.Y. 


Oklahoma—Oklahoma A & M Technical School. 
Graphic Arts Dept., Okmulgee, Okla. 


Rochester—Rochester Institute of Technology 
Dept. of Publishing & Printing, 65 Plymouth 
Ave., South Rochester 8, N. Y. 


Philadelphia — Murrell Dobbins Vocational 
School. 22nd and Lehigh, Philadelphia, Pa. 


Pittsburgh—Carnegie Institute of Technology 
School of Printing Management, Pittsburgh. 


San Francisco—City College of San Francisco. 
Ocean and Phelan Aves., Graphic Arts De- 
partment. 


St Lovis—David Ranken, Jr., School of Me- 
chanical Trades, 4431 Finney St., St. Louis 8, 
Mo. 

Vancouver—Clark College. 


West Virginia—W. Va. Institute of Technology. 
Montgomery, W. Va. 





Trade Directory 











Internatl. Assn. Ptg House Craftsmen 
P. E. Oldt, Exec. Sec’y. 
Room 307; 411 Oak St., Cincinnati 2. 


IA sats, 





Lithographers Nati 
Oscar Whitehouse, Exec. Dir. 
1025 Connecticut Ave., N.W., Wash., D. C. 


Lithographic Tech. Foundation 
William H. Webber, Exec. Dir. 
131 East 39th St., New York 16, N.Y. 


National Assn. of Litho Clubs 

Frederick Shultz, Sect. 

Buckbee Mears Co., Toni Bldg., St. Paul 1, Minn. 
National Assoc. of Photo-Lithographers 
Walter E. Soderstrom, Exec. V.P. 

317 West 45th St., New York 36, N.Y. 


National Metal Decorators Assoc., Inc. 
James G. Smith, Secretary 
P.O. Box 506, Crawfordsville, Ind. 


Printing Industry of America 
Bernard J. Taymans, Mgr. 
5728 Connecticut Ave., N.W., Washington, D.C. 
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Brevities 











CHARLES R. MartTIN has been 
named Eastern Ohio sales representa- 
tive for the I. S. Berlin Press of Chi- 
cago. He will work out of the Cleve- 
land office. 

. 

ONTARIO PRINTERS, INC., litho- 
graphed the introductory brochure 
describing the new $25,000 Argonaut 
automobile to be produced in Cleve- 
land. 

« 

ALBERT HAILPARN, chairman of the 
executive committee and director of 
Einson-Freeman Co., has been ap- 
pointed chairman of the graphic arts 
division of The Legal Aid Society’s 
1959 campaign. 

e 

James H. ScHWABACHER, president 
of the San Francisco lithography and 
stationery firm, Schwabacher-Frey 
Co., died Dec. 21st. 


Security LirHocrapH Co., San 
Francisco, has installed a new Ger- 
man-built Milton web-fed 17 x 24” 
four-color lithographic press, with 


folder. 


THE Oxrorp Miami division of 
Oxford Paper Co., has announced the 
appointment of Robert E. Beckett as 
paper manufacturing assistant to the 
mill manager and James H. Ozias to 
general superintendent of the division. 

a 

GRAHAM Paper Co., St. Louis, has 
announced the appointment of George 
W. Johns as manager of its Detroit 
division. 

e 

Jos. Gets Co., 52 Arlington St., 
Newark, has issued descriptive litera- 
ture on its “Monoruler” line-up and 
register table and its “Synchro-Set” 
ruling carriage. 

J 

Henry WIENER has joined the staff 
of George R. Keller, Inc., Washing- 
ton, D. C., graphic arts supplier. He 
was formerly with the Strong Elec- 
tric Corp., Toledo, Ohio. 


| 
| ae 
| @BEST MAL) 
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how to sharpen 


your pencil 





Here’s the new Finch, Pruyn family of top 
performance economy papers, designed and 
developed to keep your bids competitive: 


COOPER’S CAVE OFFSET 


Fine, uniform surface. Whiteness, 
brightness, “snap” and printability far 
above the grade. Ideal for catalogs, flyers, 
folders, throwaways, broadsides, 
brochures, package inserts, etc. 


IMPACT OFFSET 


Here’s the one all printers have been 
waiting for! At last, a vellum finish in 

4 PASTEL COLORS, at rock-bottom cost. 
You'll have hundreds of immediate uses 
for this. Jonquil, coral, azure blue, 

mint green. 


COOPER'S CAVE BOND 


The world’s best paper (and we are ready 
to prove it!) for those millions of inter- 
office forms, etc. that do not justify a 

more expensive paper, but require a clean, 
bright, printable sheet. Takes all printing, 
pen-and-ink, equally well. 

White, canary, pink, blue, green. 
Stocked 16 and 20 Ib. 


TEST THEM . . . YOU’LL AGREE THEY’RE 
YOUR BEST BET WHEN ECONOMY AND 
QUALITY ARE TWIN FACTORS. 


Ask your paper supplier for sam- 
ples or write directly to us for name 
of your nearest distributor. 






FINCH, & 
PRUYN 


OFFSET + IMPACT OFFSET - BOND + MIMEO BOND + DUPLICATOR 
FINCH, PRUYN & COMPANY, INCORPORATED + GLENS FALLS, NEW YORK 
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THE WORLD OVER 


KLM 


ROYAL DUTCH 
AIRLINES 
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“It seems like we just took off!” 


The trip is over! And it was such a royal pleasure, you lost track of time. 
But that’s always true of flying KLM, the world’s first airline. The service 
aground and aloft is so decidedly Dutch — courteous, efficient, meticulous. 


The hostess, for instance. She can spot the “first timer” in every flight. 
A few friendly words, a pillow at the head — and the passenger feels as 
secure as he would cat-napping at home. Forty years of experience in air 
travel have given the Flying Dutchmen of KLM a special “insight” and 
an extra measure of skill. You’ll notice this whenever you go Royal Dutch. 
See your Travel Agent or call your nearest KLM office. 


KLM Royal Dutch Airlines, 430 Park Avenue, New York 22, N. Y. 
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LITHOGRAPHIC VALUES WHICH CAN BE YOURS 


Listed below are some of the meaty items a lithographer or a printer can receive 
simply by joining the NAPL under the very modest annual dues shown below. 
Join Today So You Can Secure These Values from NAPL Tomorrow 


Check 
Below 





Advertising and Selling Lithography (4 pp -L1) 

Analyzing, Selling, Production and Management in the Lithographic Plant (9 pp - H4) 

Sales Conference Agenda Outlined (11 pp - A7) 

Building and Directing a Sales Force (A4) 

Contract between a Salesman and the Company (1 pp - C4) 

Sales Contract Outlined—How to Sell Standard Work on an Annual Basis (C3) 

Survey on Compensating Salesmen and Marking Up Material (in Works C-2 - J9) 

Operating a Lithographic Sales Program (28 pp - M9) 

Long Range Planning and Marketing a New Service (5 pp - D5) 

10. Proforma Contract Set Up for Selling Price List Work on an Annual Basis (R2) 

11. Accounting and Cost System for Lithographers (36 pp - G1) 

12. Study of a Simplified Method for Building Budgeted Hourly Cost Rates in a Lithographic 
Plant (76 pp - G2) 

13. Production Standards for Offset Lithographic Equipment and Operations (24 pp - H2) 

14. Forms Book showing forms actually in use in many lithographic plants (Heavy binder 
carries forms—available on loan basis, only) 

15. Submitting a Printing Estimate—a good form (4 pp - G6) 

16. Plate Cost Estimating Usages (P8) 

17. Purchasing Procedure Reviewed (7 pp - C6) 

18. Production Control in a Lithographic Plant—16 pp Booklet showing forms filled in (E5) 

19. How We Run the Planning and Scheduling Department (4 pp illustrated K9) 

20. Outlining the Functions, Responsibilities, Authority and Operational Activities (5 pp-G4) 

21. Wage Scales, Working Conditions and Complements of Lithographic Press Help 
(NAPL - O) 

22. An Employee Suggestion Plan—Form Outlined (7 pp - L7) 

23. Job Definitions of Litho Workers—A source file of information on (5 pp - I-1) 

24. Profit Sharing Plan for Lithographic Employees (E8-9 & G-9) 

25. Survey on Compensating Exempt Salaries Personnel for Overtime (Q8) 

26. Work Simplification, a 36 page illustrated booklet (D8) 

27. Should We Rent or Build New Quarters? (4 pp - F6) 

28. Surveying to Build a New Lithographic Plant (3 pp - F1) 

29. Building New Plant Survey (F1) 

30. Designing and Buiiding a Lithographic Plant (4 pp - F3) 

31. Survey on Depreciation, Pattern of NAPL Members (In Works - J2) 

32. Survey on Desirability of Running Work on Two Color versus a Four Color Press 
(3 pp - I-1) 

33. Survey of Presensitized Plates (12 pp - H1) 

34. Survey on Work Spoilage in Lithographic Plants (D2 & A5 

35. Survey of Membership on Use of Doyle Sheet Cleaner (L9) 

36. Survey on Wages of Supervisory Help (Q5 - 8) 

37. Survey on Recovering Transportation Charges (Q4) 

38. Survey—lIs a Coffee Break Desirable? (R4) 

39. Trade Custom Precedent—Ownership of Lithographic Plates and Negatives (7 pp - B6) 

40. Trade Custom Precedent—Color Variation on a Job (B5) 

41. Trade Custom Precedent—Liability for Mistakes and O.K.’ing Proof ( 2 pp - B1) 

42. Trade Custom Precedent—Limitation of Rejection of Goods (2 pp - B7) 

43. Trade Customs of the NAPL (B2) 

44. Trade Customs—Basic Information for Use in Setting Up (5 pp - B4) 

45. Handling the Extra Charges which develop on a Job (m5 - P9 - R7) 

46. Insurance Coverage—How to Check (12 pp - A8) 

47. Insuring Customers’ Property (P5) 

48. Photographing Money, Coins, Stamps and Securities of the U.S. (4 pp - 1-3) 

49. Silver Recovery from Photographic Materials (Q3) 

50. Should We Give Our Financial Statements to a Rating Agency? (4 pp - I-7) 

51. Motion Picture and Film Strips on Graphic Arts (J-4) 

52. Manual of Lithographic Company Policies (J7) 

53. Reproducing Copyrighted Material (R1) 


PONS hevrys 











| Presses smaller than 17x22” @ $20. per press per year | $ | 

| | Presses 17x22” to 22x28” @ $28. per press per year } 

| | Presses over 22x28” up to and incl. 35’’x45” @ $37. per press per year | 

Presses larger than 35’’x45’” @ $47. per press per year 
Minimum Dues $50. per year | | 
































NATIONAL ASSOCIATION OF PHOTO-LITHOGRAPHERS 


317 West 45th Street New York 36, N. Y. 
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TAPPI To Meet 

The 10th annual coating conference 
of the Technical Association of the 
Pulp and Paper Industry will be held 


Dexter, Inc., since 1949 and actively 
participated in the development of 
the modern Miehle offset presses. 


e 
at the Statler Hilton Hotel, Boston, lo 
Mass., from May 25-27. Charles Doyle Dies : 
Charles C. Doyle, president of the 
as J. E. Doyle Co., Cleveland, died last 


Chris Kaddeland Dies 

Chris Kaddeland, well known 
graphic arts designer and engineer, 
died late in December at the age of 
78. He had been associated with The 
Miehle Co. division of Miehle-Goss- 


month at the age of 66. He is credited 
with holding 75 patents for improve- 
ments and appliances for the printing 
processes. One is for an anti-static 
solution to neutralize the friction in 


printing papers. 


FASTER COL 
BY ROB 


IN LITHOGRAPHY 
Shelby Lithographing Co. 
DETROIT, MICHIGAN 


















“Since replacing our old 
cameras with Robertson's 
41” Overhead and two 
Shooting Stars, we have 
tripled our capacity. 
Electronic controls enable us 
to do precision color 
correcting and masking 
formerly done by hand with 
doubtful accuracy, and we 
save valuable operator 

time in copy positioning 

and focusing,” 


ree ROR SS 








ei. extremely close tolerances of 
Robertson Cameras save us make-overs 
when we want to correct color separations 
after the job is done and the setting broken 
up. We can re-set the camera for the 
separation and be sure the registration will 
be exact 


If you are seeking lower cost, precision production in any tield of photomechanical 
reproduction, send for detailed descriptions of Robertson's complete range 

of modern precision cameras, Robertson’s Plate Mates and essential | 
accessories, It will be sent promptly. | 








A COMPLETE LINE OF PHOTOMECHANICAL EQUIPMENT 


ROBERTSON PHOTO-MECHANIX, INC. 


7440 LAWRENCE AVENUE*CHICAGO 34, 4448 O'O4 





AMO 





Sell Litho 


UGENE W. MINNIGERODE, ad- 
i vertising manager of the Mer- 
chants Service Division, International 
Shoe Co., in St. Louis, tosses out 











advertising ideas which not only do 
the job for him but which any offset 
salesman is free to pick up and use to 
his own advantage in selling new jobs. 


Mr. Minnigerode, who masterminds 
all the direct mail sent to the division’s 
1,100 retail stores throughout the 
country (who use the material in turn 
as local advertisements) has a way 
of turning what could be a conven- 
tional job into one into a real eye- 
stopper. 

The sample above is a 1734 x 35” 
sheet, containing promotional ad mat 
reproductions for the retailer. The 
gimmick is the clever diaper fold, 
complete with pin, which makes the 
piece a real attention getter. Offset by 
Missouri Printing Co. 

The piece was hand folded, of 
course, with the folds arranged to 
follow the art work, in order to make 
the reader’s job more interesting. 


Have you had an idea for a novel use of 
offset, or have you played a part in selling 
such a job? If so, why not share your ex- 
perience with other readers in this column? 
If response warrants, it will be a regular 
feature in ML. Please send a sample or 
photo with your letter. 


HNN 
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COLOR OR BLACK AND WHITE Solids, tones — colors or black and white — 


all come out clear as a bell on new white Hammermill Opaque. Look at the whiteness, 
This brilliance breathes life into your printing. You can get the brighter whiteness 
of new Hammermill Opaque in English, Pearl, Laurel, and Vellum finishes, in a wide 
variety of substance weights. This specimen printed by offset on substance 70, English 
finish on a 42x58 two-color press. Sheet size 39x51, 16 up. Speed 3,000 an hour. 


HAMMERMILL OPAQUE 


MANUFACTURED BY HAMMERMILL PAPER COMPANY, ERIE, PENNSYLVANIA 


Photo, courtesy H. N. White Company 
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PACKAGED LITHO INKS 


Now you can produce all kinds of beautiful color work on a minimum ink 
inventory. No more costly special matches . . . no more delayed deliveries ... 
Speed King colors mix together perfectly for special effects. Ask the IP] man 
for a Speed King color card. It tells the whole money-saving story! 


IPI, IC and Speed King are trademarks of Interchemical Corporation 


at” 


— 


CORPORATION DIVISION 


EXECUTIVE OFFICES: G7 WEST 44th STREET, NEW YORE ce, . 


 — 

















A scissors will serve, but it may be spoiled for cutting. The 
right tool does the job better—saving time, tempers and 
scissors. And time, tempers and money can be saved by 
choosing the right paper (a tool printers use) for the specific 
requirements of each printing job. 


For instance—suppose one of your salesmen brings in a 
new customer—a fabrics manufacturer who wants his color- 
ful wares faithfully but economically reproduced in a taste- 
fully designed, rather elegant brochure. Your wisest paper 
choice is Kimberly-Clark's LITHOFECT Offset Enamel. Be- 
cause LITHOFECT's brightness helps reflect all the tonal 
range available in the best of Ektachromes or dye transfers. 
Premium clay coating produces super fine finish for good 
ink holdout and a high-gloss on either printed or non-printed 
surfaces. 


Or—suppose a long-run letterpress job comes in, where, 
in order to make a profit without sacrificing quality, sav- 
ings count. Here, you'll find Kimberly-Clark’'s TRUFECT 





There’s more than one way to pull a tack... 





the ideal choice. For TRUFECT, now double-coated, per- 
forms a workhorse job with ease in make-ready and trouble- 
free press runs, often surpassing in quality work done on 
more expensive papers. 

Kimberly-Clark’s complete line of printing papers in- 
cludes grades suited to whatever job you may have. What- 
ever your needs, CHOOSE THE RIGHT KIMBERLY-CLARK 
PAPER FOR THE JOB. It will give you the printability, runa- 
bility and all-around quality only found in papers produced 
carefully by experts in some of the world's finest paper mills. 


Turn the page for a complete list of Kimberly-Clark paper 


distributors. 
Kimberly Clark 


PRINTING PAPERS q% 
KIMBERLY-CLARK CORPORATION + NEENAH, WISCONSIN 














Kimberly-Clark fine papers are distributed by 
the following quality merchants: 


ARKANSAS PAPER CO. 
Arkansas: Little Rock 


BALDWIN PAPER CO. 
New York: New York 

BARTON, DUER & KOCH PAPER CO. 
District of Columbia: Washington 
Maryland: Baltimore 

BEACON PAPER CO. 
Missouri: St. Louis 

BEEKMAN PAPER CO. 
New York: New York 


BERKSHIRE PAPERS, INC. 
Illinois: Chicago 


BERMINGHAM & PROSSER CO. 
Michigan: Kalamazoo 


BONESTELL & CO. 
California: San Francisco 


BOUER PAPER CO. 
Wisconsin: Milwaukee 


BULKLEY DUNTON & CO. 
(Div. of Carter Rice Storrs & Bement, Inc.) 
New Jersey: Newark 
New York: New York 


CANFIELD PAPER CO. 
New York: New York 

CARPENTER PAPER CO. 
California: Los Angeles 


San Francisco 
Colorado: pear 





Pueblo 
Idaho: Boise 
Mlinois: Chicago 
lowa: Des Moines 
Sioux City 
Kansas: 2 Topeka 
Missouri: — City 
Montana: Billin 
Great Falls 
issoula 


Nebraska: Lincoln 


New Mexico: Albuquerque 
Oklahoma: Oklahoma City 
Texas: Amarillo 


San Antonio 
Utah: Salt Lake City 
Washington: Seattle 


CARTER RICE STORRS & BEMENT 
Connecticut: it Hartford 
New Haven 
Maine: Augusta 
Massachusetts: Boston 
Springfield 
Worcester 
Rhode Island: Providence 


CARTER, RICE & CO. OF OREGON 
Oregon: Portland 

CAUTHORNE PAPER CO. 
Virginia: Richmond 


CENTRAL OHIO PAPER CO. 
Indiana: Indianapolis 


CHATFIELD PAPER CORP. 
Kentucky: Louisville 
Ohio: Cincinnati 
CHATFIELD & WOODS a OF PA. 
Pennsylvania: Pittsburgh 
CHICAGO PAPER CO. 
Iinois: Chicago 
onageany easee co. 
lilinois: Champaig 
Indiana: indianapolis 
D AND W PAPER CO. 
Louisiana: New Orleans 
DILLARD PAPER ‘Se. 
eorgia: Augusta 
North Carolina: Charlotte 
Greensboro 
Raleigh 
Wilmington 
inston-Salem 
South Carolina: Greenville 
Tennessee: Nashville 
Virginia: Roanoke 
DUDLEY PAPER CO. 
Michigan: Lansing 
naw 
ELM PAPER CO. 
Pennsylvania: Scranton 
JOHN FLOYD PAPER CO. 
District of Columbia: Washington 
Maryland: Baltimore 
FOREST PAPER CO. 
New Jersey: Newark 
New York: New York 
FRASER PAPER CO. 
Oregon: Portland 


a —, CORP. 





GENESEE VALLEY PAPER CO. 
lew York: Rochester 
Syracuse 
HUBBS & HOWE CO. 
New York: Buffalo 
HUDSON VALLEY PAPER COMPANY 
New York: Albany 
INDEPENDENT PAPER CO. 
Washington: Spokane 
INGRAM PAPER CO. 
California: Los Angeles 
JACKSON PAPER CO. 
Mississippi: Jackson 
JOHNSTON PAPER CO. 
Ohio: Cincinnati 
KNIGHT Saerwuans PAPER CO. 
Florida: Misr le 


Orlan 
Tallahassee 
Tampa 
LINDE-LATHROP PAPER CO., INC. 
New Jersey: Newark 
New York: New York 
LOUISIANA PAPER CO., LTD. 
Louisiana: Baton Rouge 
hreveport 
MIDLAND PAPER CO. 
Iinois: Chicago 
MILLCRAFT PAPER CO. 
Ohio: Akron 
Cleveland 


LITHOGRAPHED IN U.S. A. ON KIMBERLY-CLARK LITHOFECT OFFSET ENAMEL, 100 LB. BASIS 


Kimberly-Clark €23 Corporation 
Department Number PPI-3, Neenah, Wisconsin 
Please send me your colorful portfolio which contains specific 


printed samples and complete information on Kimberly-Clark's | 
Lithofect Offset Enamel and Trufect Enamel. 


NAME 


w---  - - - - - - - - - - - - - - - - - - - - -- - - - ------ 5 








FIRM NAME 








ADDRESS 





CITY 





MY PAPER DISTRIBUTOR IS. 








= FREE BOOKLET! couron 


MINNESOTA PAPER $ CORDAGE Co. 
Minnesota: Minneapolis 


NEWELL PAPER CO. 
Mississippi: Meridian 

OHIO & MICHIGAN PAPER CO. 
Ohio: Toledo 

PALMETTO PAPER CO. 
South Carolina: Columbia 

race a INC. 





PETREQUIN PAPER co. 
Ohio: Cleveland 
QUIMBY-WALSTROM PAPER CO. 
Michigan: Grand Rapids 
ROURKE-ENO PAPER =. INC. 
Connecticut: on rtford 
w Haven 
Massachusetts: Springfield 
ROYAL PAPER CORP. 
New York: New York 
SCIOTO PAPER CO. 
Ohio: Columbus 
SEAMAN-PATRICK PAPER CO. 
Michigan: Detroit 
SENSENBRENNER PAPER CO. 
Wisconsin: Milwaukee 


SHAUGHNESSY-KNIEP-HAWE PAPER CO. 
Missouri: St. Louis 
aay 4 PAPER CO. 
bama: eae 
Smee Atlan 
Tennessee: Chattanooga 
SOUTHERN PAPER CO. 
Tennessee: Chattanooga 
noxville 
SOUTHERN PAPER & SUPPLY CO., INC. 
Virginia: Richmond 
TAYLOE PAPER CO. 
Oklahoma: Tulsa 
Tennessee: Memphis 
TOBEY FINE 4 INC. 
Missouri: St. Lou 
TROY PAPER a 
New York: Troy 
UNIVERSAL PAPER CO. 
Wisconsin: Appleton 
D. L. WARD CO. 
Pennsylvania: Philadelphia 
a aqperaran UNION 
nsas: 
ous = 
WHITING-PATTERSON CO. 
meres: ‘ fener ne 





WYANT & SONS PAPER CO., INC. 
Georgia: Atlanta 


e ee 
HONOLULU PAPER CO. 
Honolulu, Hawali 
eee 
KRUGER PAPER CO. LTD. 
Montreal, Que. 


SMITH, DAVIDSON & LECKY, LTD. 
Vancouver, B. C. 





SEND 





TODAY! 


a) PRR 

















EDITORIALS 





Safety Last? 


HERE’S probably no subject in the graphic 

arts as unromantic as plant safety. It’s classed 
in most people’s minds, we feel, with such mundane 
things as work simplification and bookkeeping. 
But, unromantic though it may be, graphic arts 
safety is a subject that should rank with the most 
important topics in our industry. 

There is mounting evidence, however, that most 
people regard safety as pretty much of a bore. 
Take the case of the recent meeting of the Printing 
and Publishing section of the National Safety Coun- 
cil, for instance. Our Chicago correspondent, who 
has been loyally attending these meetings for years, 
has come to have a real feeling for the subject of 
safety. So it was with a great sense of disappoint- 
ment that he ruefully reported of the October meet- 
ing that “there were only about 50 persons regis- 
tered for the safety meeting. All the old faces of 


many years standing were there . . . but no new 


faces...” 

When you stop to think about it, it’s really diff- 
cult to understand why there isn’t more genuine 
interest in safety. 

First of all, from the strictly humane point of 
view, there ought to be a litthe more concern with 
the prevention of crippling accidents at the hands 
of printing equipment and personal carelessness. 

Secondly, there is the very practical, dollars and 
cents approach to safety which deserves considera- 
tion. There are well-documented cases of safety in 
printing and lithographing plants which show what 
can be expected in an economic way. 

The achievements at Lord Baltimore Press, as 
told in the picture story last month (January ML, 
page 32) for instance, illustrate the important gains 
which can be made in just a few years. And, in 
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lifting a menace from the pressroom (and from 
all other working areas of the plant) Lord Balti- 
more management, under personnel director C. 
Howard Timanus, who set the plan in motion, 
found that safety was not an added expense but a 
real, if unanticipated, source of profit. 

Today Lord Baltimore has an accident frequency 
rating of only 2.5, or fewer than three disabling 
accidents a year, while the average shop has more 
than six. Twice since 1950 the company’s frequency 
rate has been zero. Furthermore, the program has 
generated so much interest that there is a waiting 
list of employes who want to serve on the safety 
committee, proof that safety can be interesting! 

MoperN LirHocrapny feels it is time that some 
widespread attention be given to plant safety. 
Would it be feasible for the LPNA and the NAPL 
to devote one speaker, or perhaps a half-day session 
to a practical outline of how to set up a safety 
program, how to interest workers in it and how to 
profit from it? 

Safety needs and deserves substantial and last- 
ing support, lest the indifference represented by 
the sparce attendance at safety meetings should 
grow to the point of Harold Lloyd’s hilarious 
comedy of the silent movie era “Safety Last,” be- 
cause in this case it wouldn’t be very funny. 


A Thought on Captive Plants 


William H. Walters, president of U. S. Printing 
& Lithographing Co., in New York last month, cited 
the case of a firm which formerly bought millions of 
dollars worth of printing and lithography each 
year, but which was going into the printing busi- 
ness itself. A litho salesman asked the company 
why. The answer may shed some light on the growth 
of captive shops: “If your industry was as strong 
as our industry, we wouldn’t have done it.”* 
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Industry Census Underway 


Report for 58 to be more thorough than ever 


ITHOGRAPHERS and _ printers 
using all other processes in all 
parts of the country were busy last 
month filling in questionnaires from 
the U. S. Department of Commerce 
on the 1958 Census of Manufactures. 
The forms are due to be returned 30 
days after receipt and census officials 
are urging prompt return of the data 
sheets so that they can be quickly 
processed and the results made known 
to the industry for its guidance in 
planning future operations. 

The lithographing industry is just 
one of 450 industries being surveyed. 
The Census is taken every five years 
(covering years ending in three and 
eight) by order of Congress. 

In answer to questions by MoDERN 
LITHOGRAPHY, Bureau of the Census 
has made the following comments 
about the census now underway and 
its importance to lithographers and 
other members of the graphic arts: 

e The questionnaire is much more 
elaborate this year than in former 
years. The intent is to give a more 
complete and detailed breakdown of 
production by process and by type 
of work than ever before. 


High-Speed Processing 
e Census data will be processed by 
the most modern high-speed electronic 
equipment which will assure a sum- 
mary of business facts earlier than 
ever before. Tentative time schedules 
indicate that preliminary reports will 
be forthcoming from Washington this 
fall, with a complete, detailed report 
for all categories by the end of 1960. 
Virtually all the information, at least 
in preliminary form, will be available 
by the middle of next year. 


e The Census of Manufactures pro- 
vides the important basic data for 
long-range planning and is the spring- 
board for many of the current busi- 
ness indicators that help the business- 
man to make his day-to-day decisions. 
The earlier the questionnaires are re- 
turned, the earlier this information 
can be disseminated. 

e The scope of the census involves 
mailing a specially-tailored question 
naire to approximately 300,000 manu- 
facturing establishments in the United 
States. In the graphic arts, this in- 
cludes about 15,000 printers of all 
types (with at least one employe). 

e In order to make the census 
most useful to industry, many indus- 
try representatives met in Washing- 
ton last year to review the proposed 
questionnaire, item by item. 

e Since the printing industry, like 
many other manufacturing industries 
in this country, is composed of many 
small units, an innovation in collect- 
ing data has been made. The approxi- 
mately 2,500 larger companies, ac- 
counting for 85 percent of all indus- 
try products, will be surveyed in 
depth, with the smaller companies 
given a short form in which product 
information is confined to broad 
product classes. Because experience 
has shown that the smaller firms 
usually specialize in one printing 
process anyway, little statistical error 
(and a great saving of time and 
trouble) is expected to result from 
this procedure. 


Orderly Arrangement 

e The questionnaire in the hands 
of lithographers and other printers 
is rather formidable in appearance, 
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but it has been arranged in a very 
orderly manner, with major subdivi- 
sions in which related products are 
grouped. Hence, it is an easy matter 
for a company official to fill out the 
general data on the first couple pages, 
then turn to only those pages which 
have pertinence to his company’s 
operation. 

e It is not absolutely necessary to 
give figures right to the penny. Esti- 
mates representing “your judgment 
of the distribution of your activity 
in various products should be em- 
ployed whenever book figures are not 
available.” 

e The Census of Manufactures will 
feature a series of analytical tables 
relating to “product classes.” Hereto- 
fore, only two product classes were 
recognized for the commercial print- 
ing industries—“total receipts from 
printing by lithography” and “total 
receipts for printing by all other 
processes.” These analytical tables 
will provide information about such 
items as inputs of labor and materials 
and the value of shipments, and value 
added by the manufacturing process 
for establishments specializing in 
varying degrees (i.e. 90 percent or 
more, 75 to 89 percent, 50 to 74 
percent in the production of given 
classes of products.) 


Interim Reports 

Possibly even more important than 
the five-year analytical tables for 
classes of products is that estimates 
will now become available from the 
Annual Survey of Manufactures (for 
interim census years) for product 
class printing receipts. Assuming ac- 
ceptable reporting of the data, this 
will give industry, for the first time 
since the Annual Survey’s inception 
in 1948, a chance to cbserve changes 
in level from year to year in the fol- 
lowing 19 groupings of products: for 
letterpress and lithography, sepa- 
rately, receipts for printing magazines 
and periodicals; labels; catalogues 
and directories; financial and legal; 
advertising; and other commercial 
printing; lithographic plates made 
for others; gravure publication print- 
ing; other gravure printing; screen 
process printing; and separate totals 
for continuous, for unit-set, and for 





fom Berea Mo, 41-5810. 
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<27C U, S$. DEPARTMENT OF COMMERCE (CONFIDENTIAL. — report is requited by Act 
= BUREAU OF THE CENSUS. 1954, (13 U.S.C. at aed 2344 Your report s confidential 
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1958 CENSUS OF MANUFACTURES a nacistons the 


PRINTING, PUBLISHING, AND 
ALLIED ACTIVITIES 
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Please complete and return this form in the return envelope to the Bureos of the 
Consus, Jeffersonville, jadionn, net later than 30 doys offer you receive it. 
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Font page of census form for graphic arts companies. 


salesbook and other manifold business 


forms. 

More useful information will be 
available than in the past, when print- 
ing industry companies had to furnish 
reports, but received much less back 
in the way of product information 
than other 
product class information was not re- 
ported in the above detail. It all de- 
pends on the quality of reports 
whether the 
these product classes in the interim 
years. 


industries because the 


Census can entertain 


Census reports are treated on a 
The basic 
legislation requiring the Bureau of the 
Census to collect 


most confidential basis. 


information and 
companies to report it, also provides 
that the data be obtained in strict con- 
fidence. No one other than a census 
employe will see your report, nor 
will any figures be published which 
reveal, even approximately, the activi- 
ties of any company. 

Census shares an equal obligation 
with industry in that it has the re- 
sponsibility for collecting, assembling, 
and publishing the information in as 
correct a form as possible. The tim- 
ing of the results for printing indus- 
tries is obviously tied closely to the 
response rate of the industry. 

Lithographers are urged to assign 
the responsibility for preparing the 
census report to a qualified employe 
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with the necessary priority in his 
functions to return it as early as 
possible. 


Other Information 


Once data has been collected, it will 
be possible for industry members, at 
a very small cost, to purchase various 
other breakdowns of information by 
product, state or county. For ex- 
ample producers of a given product 
might ask for an analysis of all com- 
panies specializing in production of 
that product as to inputs of material, 
labor, etc. in relation to a unit of 
output of the product. 

The seven subdivisions of informa- 
tion on the questionnaire received by 
lithographic, letterpress, gravure and 
silk screen firms last month are the 
following: general commercial print- 
manifold 


bookbinding, blank 


book making, loose leaf binders and 


ing; labels or wrappers; 
business forms; 
devices; typesetting, platemaking, and 
other printing services; publishing 
activities; and products and receipts 
not included above. 

In 1954, the last year covered by a 
regular Census of Manufactures, there 
were 286,800 operating manufactur- 
ing establishments of all types in the 
United States. These establishments 
reported an average for the year of 
16.1 million empioyees, of whom 12.4 
million were production workers.%& 
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Web Offset 


By John B. Scouller 


Camden, Ark. 


Part II: Buying a Publication Press 


F the many different types and designs of web-offset 

equipment, (as described in the first article in this 
series last month) the blanket-to-blanket perfecting publi- 
cation press is the one which is currently of greatest inter- 
test to the medium sized printer. In fact many people 
think only of this type of press when the term web-ofiset 
is mentioned. Of course there are other kinds. 

Ten years ago buying one of these presses was no prob- 
lem. There was only one major builder and everyone 
bought his machine. But this is no longer true. Several 
firms are now building this type of equipment. Presses 
range from inexpensive units designed to compete against 
letterpress equipment for weekly and small daily news- 
papers to much more elaborate presses designed for high 
quality work. 

Naturally the prospective buyer wants to be as objective 
as possible and buy the “best” press available, but that 
is difficult. There are good machines in each classification. 
You must be governed mostly by your own judgment. 

The experience, reputation and the number of presses 
that a firm has built are important since each press built 
is changed slightly from earlier models as the bugs are 
slowly worked out. The engineering features of the par- 
ticular press are important. You are buying a machine 
whose value depends on the skill of its designers and the 
care with which the parts are machined and the press 
assembled. You must be able to evaluate these different 
engineering features. 

Earlier buyers are an important source of informa- 





This series of articles on web-offset is directed 
primarily to the many printers and lithographers 
who are considering purchase of a web-fed offset 
press or are interested in this type of printing. Al- 
though many specific answers and suggestions are 
given, the articles are not intended to be solutions 
to technical problems that the present web-offset 
owner might be experiencing. 


The author is a graduate of Carnegie Tech’s 
School of Printing Management and is currently 
with the Hurley Co., Camden, Ark., which has just 
installed a two-unit web-offset perfecting press for 
publication work. 














tion. Are these lithographers happy with their choices? 
What features of their own press do they dislike or wish 
were improved or changed? Do they replace or add units 
or presses of the same kind or do they change manufac- 
turers, or wish they could? What kind of parts and repair 
service are they receiving? Finding a printer who has 
equipment similar to the type you are interested in and 
who would not be a competitor to you can be very useful 
during this period when you are evaluating the different 
presses on the market. 

Finally, the cost of the different presses must be com- 
pared. This is often the major factor in deciding which 
press you decide to buy, especially if you feel that the 
different manufacturers are producing presses of about 
equal quality. 


Buying a Blanket-to-Blanket 


For the purpose of this article let us assume that we 
have decided to buy a magazine quality, blanket-to-blanket 
perfecting publication press having a 2234” cylinder cir- 
cumference. These presses are designed to produce quality 
web printing on a variety of stocks, including coated, 
printing on both sides of the web at once, from one to 
four and more colors. Because of the required quality, 
these presses are more refined and elaborate than their 
stripped down cousins which are used for newspaper and 
throw-away work. 

The leading American manufacturers of this type of 
equipment are ATF Webendorfer, George Hantscho, and 
Harris-Intertype. In the thirties Mr. Webendorfer devel- 
oped and perfected his blanket to blanket publication 
press. He joined the ATF organization in 1938, and has 
since retired but ATF has improved and continued his line 
of presses. 

Mr. Webendorfer’s protege and later the factory man- 
ager of the Webendorfer division was George Hantscho, 
who came to the U.S. in 1924. In 1952 he formed his 
own press building business. Now known as the George 
Hantscho Co., this firm is a major blanket-to-blanket 
press manufacturer. Basically his press is very similar to 
the Webendorfer design but he has made certain improve- 
ments. 

The Harris-Intertype Co. is the latest company to enter 
the blanket to blanket field. These web-offset presses are 
being built by the Cottrell division which has had much 
experience building web- and sheet-fed letterpress equip- 
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ment of the common impression cylinder design. In addi- 
tion to their line of blanket-to-blanket presses, Cottrell is 
also building “modified” or “split” common impression 
cylinder web-offset presses. 

All three of these manufacturers are selling standard 
publication presses with a 2234” cylinder cutoff. The 
ATF press will handle a 35” web; the Hantscho, a 36” 
web; and the Harris, a 38” web. All three also build a 
larger model, 35” cylinder x 50” web width. These presses 
run at about 800 feet a minute. 

After choosing your manufacturer, the next step is to 
sit down with him and work out the details of your 
particular press. By doing this you can be sure that the 
press you receive will be suited to your individual re- 
quirements. Although all of these are standard presses, it 
is possible to buy attachments and obtain modifications 
which will make the press more suited to your work. 


How Many Printing Units? 


Naturally, the first thing to decide is how many printing 
units you will require. Additional units can be added at 
a later date by moving back the roll stands and inserting 
the new units in line with the old ones. Remember that 
each printing unit will print one color on both sides of 
the web. Of course the colors printed on the top of the 
web may be different from those on the bottom, and each 
fountain can be divided to enable you to do split color 
work, 

It is very unusual for a publication printer to buy only 
one unit. The smallest installation is usually a two-unit 
press. This means that two colors can be printed on each 
side of one web. Such a press would print a 16-page sig- 
nature of about the 814 x 11” size in two colors. A three- 
unit press would print this 16-page signature in three 
colors and a four-unit press would print it in four colors, 
etc. But in each case only one web would be passing 
through the units. 

Two, three, and four webs can also be run through the 
press at the same time and this is where the advantages of 
the extra printing units are felt. 

Suppose you want to print a 32-page all black signa- 
ture. The one-unit press is capable of only 16 pages. 
Hence two press runs are necessary plus a gathering 
operation in the bindery. The two-unit press can de- 
liver the 32-page signature in only one press run by run- 
ning two webs with no gathering required. This certainly 
is the most economical press for this particular signature 
because the three- and four-unit presses can not produce 
the signature any cheaper and in fact would be more 
expensive to use since their costs are higher even though 
the third and fourth printing units would not be printing. 

However, for a 32-page signature with one or more 
of the webs in two colors, the three- and four-unit presses 
are more economical. For example, a four-unit press can 
print a 32-page signature in two colors throughout in 
one press run. For 48 and 64 page all black signatures— 
weight of the paper permitting—these multiple unit presses 
are also necessary if you want to avoid stuffing. Although 

































































PRODUCTS OF 
2eaf4" x SEF 


THE FORN 
BLANKET 


1ER TYPE FOLDER 
TO BLANKET 






FOLDED NEWSPAPER 


TABLOID 





DIGEST 
MAGAZINE 














MAGAZINE 


MAILER 
OR 
SMALL 
DIGEST 


Diagram indicates the wide variety of signatures possible with a 
publication former folder, and the proportions of these signa- 
tures when a 36” web is run on the web-offset press. 


Modern 22%,” x 36” blanket-to-blanket two-unit Hantscho web- 
offset perfecting publication press with two roll stands, two print- 
ing units, Offen multi-stage drier, Hantscho cooling rollers, 
single rubber imprinter and Hantscho Hi-Speed folder with a 
double parallel attachment, cross perforator, and mail fold 
attachment. 








Combinations of Pages and Colors 
with Web-Offset Publication Presses 


























NUMBER FOLDED MAGAZINE 
CoLors NEWSPAPER OR DIGEST 
on EacH OPEN SIZE: TABLOID CATALOG (2-on) 
NUMBER SIDE OF 1% Wes Wwtnh 1% Wes Wnt 4% Wes Wirte % Wes WitTn 
oF Units WEB x 223/,” x 113” x 1134” x 5-11/16” 
NUMBER OF PAGES —— 
One Unit 
14 Web 1 2 4 8 8 
1 Web ] 4, 8 16 16 
Two Units 
1% Web 2 2 4 8 8 
] Web 2 4. 8 16 16 
1% Webs 1 6 12 24. 24 
2 Webs ] 8 16 32 32 
Three Units 
] Web 3 4. 8 16 16 
2 Webs 8 16 32 32 
1 2 (4pp.2-C)  (8pp.2-C) (l6pp.2-C)  (l16pp. 2-C) 
] ] (4pp.1-C)  (8pp. 1-C) (l6pp.1-C)  (16pp. 1-C) 
> Webs 1 12 24 48 48 
Four Units 
1 Web 4. 4. 8 16 16 
2 Webs Z 8 16 32 32 
3 Webs 12 24 48 48 
2 ] (8pp.1-C) (l6pp.1-C) (32pp.1-C)  (32pp. 1-C) 
i 2 (4pp.2-C) ( 8pp.2-C) (l6pp.2-C)  (16pp. 2-C) 
4. Webs ] 16 Se 


Folding Difficulties 


This chart indicates the different combinations of pages and colors for each of the various signatures which are 
pag g 
possible on 2234,” publication presses. Naturally half webs can also be run on the three- and four-unit presses for 


additional combinations. The combinations shown are standard ones. Occasionally a lithographer will modify his 


press to produce a different type of signature or color combination. Sizes are maximum, non-lip, untrimmed. 
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the magazine size has been used in these examples, the 
same conclusions are valid if other folds are produced 
instead. 

Sometimes multiple units are combined with two fold- 
ers. They can then be operated as one press feeding into 
one folder or as two presses feeding into separate folders. 
A recent installation has six units feeding into one folder 
with space left for a second folder. Bought with a specific 
publication in mind, the four units are used to print 
process work on two sides of one web while the other two 
units print a second web in two colors. These two webs 
join at the folder and are folded together into one signa- 
ture. The second folder would enable the press to produce 
separate signatures. 


‘Will I Need Extra Units?’ 


The questions facing the lithographer are these: “Wili 
the type of work I plan to run on the press require and 
economically justify the additional costs and the higher 
hourly rate imposed by the purchase of the extra units?” 
“Can I compete with the smaller press or will I need the 
extra units?” 

Since the 2234” web is a standard press, there is little 
more to decide about the printing units except the brand 
of ink rollers, type of dampeners and ink vibrators. How- 
ever, at least one manufacturer offers, at an additional 
cost, a plate cocking device to twist the plates after they 
have been mounted on the cylinders. This feature is im- 
portant for four-color process work. However, the device 
is built into the plate cylinder, so if you are contemplating 
buying additional units in the future to do this type of 
work, it is necessary to decide if you want this device 
when you buy your first units. 

The roll stands which hold and control the roll of paper 
usually are included in the base price of the press, but 
you will have an opportunity to say how you want them 
arranged. A two-unit press comes with two roll holders, 
usually one on top of the other behind the first printing 
unit. But they can be arranged on the floor, one behind the 
other, or one behind the units and the other on the gear 
side of the press. A three-unit press can have the third 
roll stand behind the press or on the side. The same is 
true of the four stands of a four-unit press. Your decision 
will usually be determined by the amount and shape of 
your floor space and the type of paper handling equip- 
ment you plan to use. 

To power the press you must buy a motor of sufficient 
horsepower to drive the press units and delivery and also 
the electrical controls needed to operate the press. On 
some presses this electrical equipment is part of the 
package price. On others the press manufacturer suggests 
what you need and buys it for you. Since the late model 
presses have become very automatic to simplify their 
operation, the electrical controls have become more ex- 
tensive and complex. Also, any anticipated future units 
should be considered when this electrical equipment is 
purchased. 

Unless you plan to install special attachments, the only 
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Right hand view of folder on 2234 x 38” Harris-Cottrell per- 
fector four-color press at Majestic Press, Philadelphia. 


major general purpose attachment to consider is an im- 
printer. This is really a small simple flexographic unit in 
line with the offset units, directly in front of the delivery. 
The rubber plate imprinter is designed to do simple, non- 
register, light coverage work on the face (top) of the top 
web. It is used to imprint dealer changes and other designs 
that must be made during the run. By using an imprinter 
for these changes, it is not necessary to stop the press, 
make an offset plate change, get back in register, and start 
producing good copies again. The imprinter can also be 
used for spot color work. 


Two Types of Imprinters 
Imprinters are of two types. One has only one plate 


cylinder while the other has two. With two rubber plate 
cylinders it is possible to declutch one cylinder and engage 
the other without stopping the press to make the imprint 
change. With only one imprint cylinder, it is necessary to 
stop the press to replate. If the imprinter will be used only 
for spot color or for few changes, the one unit will suffice; 
otherwise the second cylinder is worthwhile. The second 
cylinder can be added at some later date, since the im- 
printer frame usually is drilled for both cylinders. 

Imprinters have limitations. There is no means to regis- 
ter the plates to the web after the rubber plates have been 
stuck in position on the cylinder. However the plate cylin- 
der is engraved in square inch blocks to help locate posi- 
tion. Usually the imprinter does not come equipped with a 
large inking system, hence coverage is limited. Further- 
more, the unit itself is placed right next to the folder 
which limits the amount of time the imprinted ink has to 
set up before going into the folder. This presents an ink 
drying problem. 


Delivery—Rewind, Sheeter, Folder 


Finally, some sort of delivery must be provided for 
the press. Often two or more types are provided to gain 
additional flexibility. If the web goes into some sort of 
converting or collating equipment or if the finished prod- 
uct is a roll, then a rewind is needed. This device rolls 
the web back onto a spindle. 

Sometimes a sheeter is provided. This has a revolving 
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Printing units of the Hantscho press at the Hurley Co., Camden, 
Ark. Each unit has two plate cylinders (2), two blanket cylinders 
(3), two inking systems (1) and two sets of register controls (5) 
and each unit prints one color on both sides of web. No. 4 
indicates roll stands. 


~ we 


Looking at the rubber plate imprinter from operator’s side. This 
is a single imprinter, having only one plate and impression 
cylinder. Ink rollers have been removed to show rubber plate. 
Impression cylinder (not visible) is behind plate cylinder. Note 
space for second set of cylinders and rollers for double 
imprinter. Web is coming from cooling rollers and bypassing 
imprinter to go directly to folder at right. 



























cylinder which chops the web into sheets and delivers 
these sheets to a pile. Some of these sheeters will sheet 
more than one web. 


But the usual type of delivery that is put on this type 
of press is the publication folder. By using a folder the 
press will deliver a press-folded signature. 


Folders: Two Types 

Folders ure of two types. One type uses the newspaper 
type former to make the first fold and then uses cylinders 
and knives to make the other folds. This type of folder 


is very flexible. 


This former type folder produces the newspaper (folded) 
or the tabloid, which is the folded newspaper, with a slit 
head. Usually the knife which makes the quarter or chopper 
fold is also standard equipment and produces the maga- 
zine size. To fold the digest size (two on) the double 
parallel attachment is needed. This is built into the cylin- 
ders. To produce the mailer fold or the small digest size, 
the mailer attachment must be added.to the folder. This 
attachment can be installed later if desired. 


Coated stocks will sometimes smear as they go over the 
former. To help prevent this, the folder can be equipped 
with an attachment which forces compressed air into the 
former to float the web over it. In addition to the air 
compressor and tubing the former itself must be modified. 
On the former type folder, air can become trapped within 
the signature when the magazine fold is made. The solu- 
tion to this problem is the same as on a sheet folder. A 
special attachment known as a cross perforator is in- 
stalled to perforate the heads of the magazine to let the 
air escape. 


All of these attachments for the press cost money and 
increase the hourly rate of operation. Whether you need 
them depends on your type of work. 


The second type is the ribbon folder. This folder slits 
the web into ribbons, then collates and folds these ribbons 
into signatures. The signatures may or may not then be 
inserted together. Ribbon folders are more difficult to 
set up and control but produce a better folded signature. 
Again, the type of products you plan to produce will de- 
termine the best type of folder. For example, if you plan 
to do only magazine size work, the ribbon folder designed 
for the type of signature you desire would be the best. 


Next month in article No. 3, the attachments and ac- 


cessories that must be purchased from sources other than 
the press manufacturer will be discussed. 





Complete listing of web-offset press manufacturers will be 
given in final article in this series. Manufacturers of presses | 
mentioned in this article are as follows: 

American Type Founders Co., 200 Elmora Ave., Elizabeth, 
Nd. 

Cottrell Company, Westerly, R. 1. 
George Hantscho Co., 602 S, Third Ave., Mt. Vernon, N.Y. 
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i NALC Plans Exhibit, 


r Issues New Manual 


HE second three-way phone- 

meeting of the NALC Council of 
Administration Jan. 24 was a study 
in contrasts and similarities. 

The contrast was evident in the 
varying weather conditions surround- 
ing the three meetings. At the Rice 
Hotel, in Houston, the temperature 
was in the balmy 70’s; at the St. 
Francis Hotel, in Canton, it was 
somewhat chillier; and at Rochester, 
locale of the third meeting, the mer- 
cury was at a frigid 4°F. with snow 
falling amid gale-force winds. 

Otherwise, the three-way meeting 
couldn’t have been more serene. Al- 
though a dozen or so questions of 
various importance came up for con- 
sideration at the regional meetings, 


Frederick A. Fowler, (left) first vice 
president of the National Association of 
Litho Clubs, talks over Rochester portion 
of the three-way phone meeting with chair- 
man Frank Spoto, of the Rochester Litho 
Club, at the Sheraton Hotel. Midwest litho 
clubs met at Canton, while southern and 
western clubs convened in Houston. Con- 
ference phone call was made from 2 to 3 
p.m. 


the hour-long conference phone call 
from 2 to 3 p.m. showed that all three 
sections were in firm agreement on 
every point. 

Here are the highlights of the meet- 
ings, as revealed during the telephone 
summary in the afternoon: 

e The New York delegation of 
Daniel Ford, Louis Happ and Victor 
DeRose announced at Rochester that 
their attempts to obtain a booth at 
the Graphic Arts Exposition in the 
New York Coliseum Sept. 6-12 had 
been successful. A booth located adja- 
cent those of other graphic arts educa- 


tional associations has been secured 
and Roberts and Porter has donated 
a panel to be converted by NALC for 
its exhibit. Thus, the New York group 
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reported, the NALC is assured of sev- 
eral thousand dollars worth of public- 
ity for a maximum of $550 for the 
booth and other necessities. Mr. Ford 
asked for 28 volunteers from litho 
clubs around the country to help man 
the booth during the six days of the 
show. During the phone call, presi- 
dent Herman Goebel, in Houston, 
authorized treasurer John Murphy to 
budget the requested $550 for the 
exhibit. Each club will be requested 
to submit a printed or engrossed page 
on its activities to be bound into a 
volume on display in the booth. 


New Manual Prepared 


e First copies of a “Manual for 
Litho Clubs,” prepared under the di- 
(Continued on Page 126) 
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AST month we discussed some of 
the puzzling predicaments that 
come and go in the offset darkroom 
seemingly without cause. We tried to 
show that there are, in fact, very good 
causes for these perplexing troubles 
and that one of the most prominent is 
the phenomenon called reciprocity 
failure, which explains why high con- 
trast line and halftone films do not 
always have a fixed exposure speed. 

We took a long and thorough look 
at reciprocity failure and some of the 
disastrous results it can bring about 
in the offset shop if the cameraman 
isn’t on the look out for it. Despite 
the complex nature of reciprocity 
failure, we tried to show that the cam- 
eraman needn’t be at the mercy of this 
strange beast. Rather, by paying atten- 
tion to the fundamental rules we list- 
ed, he can keep it from ruining his 
exposures. 

Now let us carry our discussion a 
step further to try to understand the 
reasons for the disturbing effects of 
reciprocity failure. In large measure 
these effects are caused by variations 
in exposure conditions. These varia- 
tions, in turn, usually are caused by 
one of the following: 

1. Differences in the intensity of 
light striking the copyboard. 

2. Inherent differences in the light 
transmission of optical systems. 

3. Differences in the aperture sys- 
tems used by cameramen. 

Now, let’s look at each one care- 
fully. 


Illumination Variables 
Camera illuminants commonly used 
in the industry include carbon arcs, 
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Variables In Photography 


explain darkroom mysteries 


By Herbert P. Paschel 


Technical Editor 


Part ll 


tungsten bulbs, fluorescent tubes, cold 
cathode grids and more recently, three 
types of Xenon discharge lamps — 
flash, pulsating and continual burning. 
Cameramen with extensive experience 
come to learn that the photographic 
effect obtained with one type of illumi- 
nant is not always duplicated with 
another. 

Some of the underlying reasons for 
these varying reactions are very ob- 
scure, if understood at all. An im- 
portant factor is obviously the differ- 
ence in the spectral distribution of the 
sources. But varying intensity levels 
appear to be equally important and 
explain some of the enigmas encoun- 
tered. 

In a random survey, I found the 
intensity of camera copyboard illumi- 
nation to vary by as much as 10:1. 
Figure 1 illustrates the illumination 
levels found in 13 representative cam- 
era departments. As indicated by the 
arrows, four cameras in one plant 
were found to have markedly differ- 
ent illumination levels. The extremes, 
in this case, represent an intensity dif- 
ference of about two to one. Obvi- 
ously, with a particular film, the rec- 
iprocity effect alone could prevent the 
cameramen from establishing uniform 
exposure techniques among the four 
cameras in this shop even if all other 
conditions were equal. 


Fluctuations in Light 

Another source of trouble is a 
change in the illumination level dur- 
ing an exposure or throughout the 
working day. Fluctuations in illumi- 
nant output introduce exposure errors 
which are not directly caused by rec- 


iprocity failure. However, because 
reciprocity failure can occur within 
narrow exposure limits, the exposure 
errors are likely to be more severe 
than can be attributed to light varia- 
tion alone. 

Thus, exposure adjustments based 
on measured or metered light differ- 
ences are not likely to compensate 
fully for the error introduced by the 
difference in intensity level of the 
light. The curves of Figure 2 show 
the fluctuations of an arc lamp during 
an hour’s operation. The graph shows 
a variation in both intensity and 
spectral distribution as well as a 
gradual increase in intensity during 
the cycle. Exposure times which are 
not even adequate at the start would 
prove excessive further along in the 
cycle. 

The pronounced, momentary drops 
and rises likewise introduce problems. 
Exposure adjustment based on the 
result obtained during a low period 
could, the very next moment, he ex- 
cessive because of a sudden increase 
in intensity. 

Such erratic behavior is not uncom- 
mon and is the cause of many a 
cameraman’s nightmares. Not only 
does such extreme fluctuation make 
it almost impossible to establish uni- 
form exposures, it likewise makes ex- 
posure adjustment a hit or miss pro- 
position. And, with a film prone to 
reciprocity failure within narrow 
limits, the light variation constaatly 
shifts the film’s effective speed. 

Power line fluctuations are known 
to contribute to erratic light output 
of incandescent sources but a critical 
study of arc lamp performance by 
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Norman and Rhodes* revealed that, 
even with constant arc voltage and 
current, arc lamps are not necessarily 
consistent. Despite a uniform power 
input, the light generated by one lamp 
under study showed considerable 
variation in both intensity and color 
content as may be noted in Figure 3. 
Other lamps operated under extremely 
changeable power conditions showed 
hardly any greater fluctuation in light 
output. Some lamps were found to 
stabilize after a warm-up period while 
others showed no tendency to stabilize 
at all. 

The problem is further complicated 
by the fact that intensity fluctuations, 
in the case of incandescent sources 
(arc lamps and tungsten bulbs), are 
accompanied by variations in the 
spectral composition (color tempera- 
ture) of the light. Exposure errors in 
such cases are a complex combination 
of the following: 

1. Loss or gain in light intensity. 
2. Change in effective film speed. 

3. Shift in spectral response. 

The variables thus introduced are 
beyond the photographer’s under- 
standing, analysis or control. Extreme 
variations in arc lamp operation from 
exposure to exposure, from day to 
day, and from plant to plant, make 
it very unlikely that a reproducible 
pattern of exposures could be estab- 


*“A Study of Arc Lamp Performance,” 
R. N. Norman and Warren L. Rhodes, 
Graphic Arts Research Department, Ro- 
chester Institute of Technology, Moprern 
LitnocraPHy, February, 1958, p. 67. 
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Figure 1. Variations in camera illumination as found in 13 representative camera 
departments. (Courtesy Photo Methods for Industry) 


Figure 2. Intensity and color temperature variations of an arc lamp during pro- 
duction use. (Courtesy Photo Methods for Industry) 
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Figure 3. Despite steady voltage and current input, the light 
produced by this arc lamp showed considerable variation in 
intensity and spectral distribution. (TAGA Proceedings, 1957, 


page 175.) 


lished for very exacting reproduction 
work, 

Emphasis has been placed on arc 
lamps merely because they are still 
the dominant light source in the 
graphic arts. But, as has been shown, 
regardless of the type of light em- 
ployed, intensity differences may make 
it difficult, if not impossible to estab- 
lish uniformity of exposure and re- 
sult from camera to camera, and from 
plant to plant. 


Optical Variables 

Of considerable significance to ex- 
posure problems and ultimate image 
quality are the reproduction and trans- 
mission qualities of process lenses. 
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Variation in lens performance is far 
more serious than generally suspected 
and is the direct cause of many of the 
troublesome and puzzling situations 
encountered in the industry. 

Camera optics influence exposure 
in two ways: 

1. Differences in light transmission 
vary the intensity of the projected 
images reaching the film and thus 
vary exposure and effective film speed. 

2. Variations in the tone scales of 
the projected images necessitate vari- 
able exposure and processing tech- 
niques. 

Differences in the light transmission 
of process lenses of the same type, 
focal length and make are generally 


CURVE 


Figure 5. Varia- 
tions in the repro- 
duction characteris- 
tics of four process 
lenses in one plant. 
The lens on cam- 
era No. 4 depressed 
image contrast to 
such a low point 
that even greatly 
extended develop- 
ment failed to com- 
pensate. See Figure 
6. (Courtesy PMI.) 
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GRAY SCALE) 
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Figure 4. The tone distortions introduced by lens flare are 
further distorted by attempts at compensation as shown by 


curves B and C. (TAGA Proceedings, 1949. “Lens Flare,” 


not of sufficient magnitude to be solely 
responsible for bringing the reciproc- 
ity effect into play. But, with lenses 
of different manufacture, the fact that 
they are rated to have the same speed, 
or are used at the same f: stop is no 
indication that the transmission fac- 
tors are the same. 

Only practical tests will establish 
the true transmission factor of one 
lens relative to another lens. Optical 
systems involving prisms or multiple 
mirror reversing systems, in addition 
to the lens, have considerably higher 
light losses than a lens used alone. 
The difference in light transmission 
between a camera so equipped and a 
lens-only camera could conceivably - 
reach a factor of 2:1. 

Thus, even though the two cameras 
have the same light intensity on the 
copyboards, the actual light level of 
the projected images would be un- 
equal enough to cause exposure dif- 
ferences and possibly introduce the 
reciprocity factor as well. 


Lens Flare 

Of all the factors which influence 
lens performance, flare is the must 
troublesome. In its simplest form flare 
is the misdirection of part of the pro- 
jected beam by multiple reflections 
within the lens itself. It may also be 
produced by extraneous light entering 
the optical path directly or by reflec- 
tion. Flare reduces image contrast and 
thereby necessitates compensation in 
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exposure and development. Unfortu- 
nately, flare is variable and thus a 
standard compensating technique is 
not possible. Moreover, compensating 
for flare does not result in negatives 
of equal characteristics as shown in 
Figure 4. 

The degree of flare and its effect 
on results will vary from exposure to 
exposure in accordance with the nat- 
ure of the copy, the focus, the aper- 
tures used, etc. This obviously sets up 
a series of variables which defy anal- 
ysis by the cameraman and which can- 
not actually be overcome. In an al- 
most futile effort to minimize the 
effects of flare he may vary the ex- 
posure conditions. This may introduce 
the factor of the reciprocity behavior 
of the film in the case of line and 
halftone work and thus further com- 
plicate an already complex problem. 


The extent to which optical char- 
acteristics can vary in one shop is 
shown in Figure 5. Measurement of 
gray scale densities on the ground 
glass of the four cameras in this shop 
revealed substantial differences in the 
projected images. The test data indi- 
cates increasingly lowered image con- 
trast from cameras No. 1 to No. 4 
and graphically demonstrates the rea- 
sons for the practical problems exist- 
ing in the shop. 

In an effort to produce similar neg- 
atives from similar copy the photog- 
raphers varied both exposures and 
processing. Normal compensations 
proved inadequate to overcome the 
optical differences. In fact, it was im- 
possible to establish a uniform tech- 
nique in respect to color separation, 
masking, negative range, etc. 

Time-gamma curves, Figure 6, plot- 
ted from practical tests conducted on 
cameras No. 1 and No. 4, show that 
it is virtually impossible to match the 
negative quality of camera No. 1 re- 
gardless of the adjustments attempted 
with the negatives of camera No. 4. 
The low reproduction characteristics 
of the optics on camera No. 4 depress- 
ed image contrast to such an extent 
that a negative gamma in excess of .8 
was unattainable. 

Even a superficial survey would re- 
veal considerable difference in the 
choice of f: stops and exposure times 
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Figure’ 6. Time-gamma curves of gray scale tests made on cameras No. 1 and 
No. 4 (Figure 5) show how flare in a lens suppresses image contrast to the point 
that it cannot be restored by development. (Courtesy PMI.) 
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Figure 7. MH is the characteristic curve of a “lith-type” emulsion after complete 
development in a metol-hydroquinone developer. The other curves were obtained 
after development of the same emulsion in a paraformaldehyde developer for 


the times indicated. (Courtesy Photo Products Gevaert S.A.) 


among photographers doing similar 
work. A photographer who elects to 
use very small lens openings in the 
belief that their use insures greater 
negative sharpness is defeating his 
purpose. 

With small lens openings image res- 
olution is impaired because of the 
effects of diffraction. In the case of 
flare, as the lens is stopped down 
image contrast is progressively lower- 
ed. The two effects combine to lower 
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the quality of line negatives, and half- 
tones as well. 

But, in many instances, the use of 
small stops is forced on the camera- 
man. A case in point is a camera 
equipped with powerful arc lamps in 
order to minimize exposures in direct- 
halftone separation work. For ordi- 
nary line work the high illumination 
level would be disadvantageous. In 
order to keep line exposures at a con- 

(Continued on Page 127) 
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Ludlow Label Paper 


This is the second in a series of 
articles on recent improvements in 
label paper for lithography. See the 
January ML, page 42, for a report on 
Nashua Corp’s Davac. This article is 
concerned with developments at Lud- 
low Papers, Inc., Brookfield, Mass., 
and is based on information supplied 
by Lee Turley, vice president and gen- 
eral manager of the Fine Papers divi- 
sion. 


UST a few years ago, lithographic 
pressmen were known to run for 
cover at the very mention of gummed 
label papers. The same pressmen, to- 
day, are welcoming label jobs. Why? 
Because years of label paper improve- 
ments, plus the pressroom skill and 
modern equipment in today’s litho 
shops, have tamed the gummed label 
tiger of yesterday. Many lithographers 
boast that they have little or no more 
trouble with gummed papers today 
than they do with ungummed papers. 
Gummed label work offers the off- 
set shop a constantly expanding mar- 
ket. Ludlow Papers, Inc., believes this 
is true for three reasons: 

1. Diversity of uses for labels, 

2. Continuing trend toward nearly 
complete “self-service” in retail stores, 
and 

3. Improvements in the manufacture 
of label papers and adhesives. 

According to Lee Turley, vice presi- 
dent and general manager of the Fine 
Papers division of Ludlow, the one 
biggest improvement in gummed label 
papers is that “they are flatter than 
ever!” 

In the converter’s plant, producing 
a flatter paper with a smoother, more 
uniform printing surface begins long 
before the gumming operation. On 
gummed or ungummed paper, a poor 
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printing surface never yields good 
results. From start to finish, printing 
ease and quality performance must 
guide the conscientious paper con- 
verter. 

Coated or Uncoated 

After stock selection, the question 
of coating arises. Most gummed label 
producers maintain a wide variety 
of paper grades, weights, colors and 
surfaces. Lithographers have achieved 
excellent results on all of these stocks, 
coated or uncoated for general use. 

In the past, offset printers who 
“chanced” a run of coated stock bat- 
tled picking, piling, scumming, tinting 
and other coating based problems. 
Early coating ingredients were often 
coarse, poorly mixed. Their chemicals 
resisted those in the inks, causing the 
latter to pile on blanket and rollers. 

Caseins, too, were of poor quality 
and failed to bond pigments to the 
sheet. Instead, pigments lifted off the 
stock and adhered to the blanket. 
Strong alkalies or acids used in coat- 
ings gave even more trouble. They 
reacted with the inks and fountain 
solutions, changing colors so badly, 
a printer could not be sure he would 
finish with the same colors with which 
he started. 

Drying, a painfully slow process, 
further reduced press efficiency. Coat- 
ed sheets run by offset dry chiefly by 
oxidation, rather than absorption. This 
oxidation takes time and slows press 
speeds considerably. 

Fortunately, standards of coating 
quality now followed in the industry 
have minimized and all but eliminated 
these ills. 

Modern Coatings 

Paper converters who do their own 
coating (as Ludlow does) today seek 
and use only the highest grade ma- 


terials for their coatings, and methods 
of application have improved. Ludlow 
was quick to employ new air knife 
coaters which trowl off, by an air 
stream, excess coating. 

Today, properly introduced colors 
on label paper no longer deterioriate 
or distort at drying temperatures or 
during calendering. In paper stock 
for newer offset presses, the amount 
of casein is increased. This bonds the 
coating to the paper more strongly, 
and eliminates picking due to high 
press speeds. 

After coating, the paper is checked 
thoroughly and tested at Ludlow on a 
custom-built offset press. 

After coating, stock is “calendered” 
to smooth the coated surface and 
further improve its printability. In 
the case of uncoated papers, calender- 
ing and super-calendering occur after 
the gumming and breaking. 


5 Gumming 

“Once bitten, twice shy” well de- 
scribes lithographers who unsuccess- 
fully ran early gummed papers. Early 
gummings had a strong affinity for 
moisture. The gummed side of the 
sheet expanded far faster than the un- 
gummed side and the resultant tension 
curled the stock. 

In addition, early offset work re- 
quired a substantial flow of water 
over the plate. This made it almost 
impossible not to activate the gum- 
ming. Modern offset presses and im- 
proved gummings have eliminated 
this problem. 

Curing the Curl 

Today’s paper converter believes 
that curing the curl is more preven- 
tion than cure. It begins with the 
gum formulation. Over the years, 
gummed paper manufacturers have 
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steadily improved the composition and 
behavior of their gummings. Early 
gummings were too water absorbent; 
those used now absorb far less mois- 
ture than their predecessors. Thus, 
they have less innate tendency to curl 
or block. A good example is Ludlow’s 
special “tropical gumming” developed 
specifically to resist blocking where 
high humidity presents a problem, 
e.g., tropical countries. 

Significantly, the sticking power of 
these gummings has also improved. 
Though they have far less tendency 
to curl, once inside a modern high- 
speed labeling machine, these new ad- 
hesives react quickly and surely upon 
contact with water, hence less gum 
holds more label. 

Besides improved moisture balance, 
modern gummings feature higher 
quality ingredients, handled in mod- 
ern equipment. New “dry dextrine” 
gummings have replaced the “wets” 
of past years. These contain less dex- 
trine and thus pick up less moisture. 
Gumming starches have improved, 
too. 

Besides improvements in the gum- 
mings themselves, another benefit the 
modern lithographer enjoys is elec- 
tronically controlled uniformity of 
gum film. Ludlow and other gummed 
paper manufacturers use “AccuRay” 
machines, which employ an electronic 
eye or beta-ray gauge to scan the 
sheet of gummed stock as it comes off 
the gumming machine to assure even- 
ness of coating. 

An even glue film across the full 
width of the sheet, of course, improves 
printing quality. The intensity of the 
ink stays even on the print side, and 
halftones and line work reproduce 
clearer, sharper, and crisper. 


Broken Gummings 

Curl prevention continues right to 
the final stage of the gumming opera- 
tion—the “breaking.” Gummed stock 
moves over “non-curling” machines 
which break the glue film into a multi- 
tude of tiny trapezoidal sections. 
These small sections are free to con- 
tract individually when dry air ab- 
sorbs moisture from the gumming. 
The gum thus broken up can contract 
without curling the sheet. When air 
is damp, the sections are equally free 
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AccuRay machine in use at Ludlow Papers, Inc., employs an electronic eye or 
beta-ray gauge to scan the sheet of gummed stock to assure even coating. 


to expand and the sheet still stays flat. 
Research in this area has improved 
breaking uniformity to the point 
where gummed papers stay flat under 
all but extreme humidity changes. 


Wrappings 

Approved gummed stock is packed 
in moisture-proof wrappers at 45-50 
R.H. (which is usually considered the 
ideal pressroom operating humidity.) 
The wrappers maintain the humidity 
level throughtout storage, shipment, 
delivery and restorage. 

Originally, waterproof paper wrap- 
pers were used. These have been re- 
placed by Ludlow with polyethylene- 
lined wraps. 


Prevention in the Pressroom 

With the following tricks the offset 

printer can continue curl prevention 
in his pressroom: 

1. Many lithographers who use Lud- 
low papers report they achieve per- 
fectly satisfactory results running 
their press with a minimum of water, 
because the smoothness of today’s 
gummed stock sheets permits a stiffer 
ink. With a thinner ink film, the offset 
process needs less water. Another rea- 
son is the modern offset press itself, 
which distributes the water more even- 
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ly, further reducing the supply needed. 

2. When washing off the blankets 
and the plate lithographers should use 
water sparingly, so the excess won’t 
drop off and sponge onto the stock. 

3. Watch pressroom humidity. 
When it tends to be high (rainy sum- 
mer days, for example), store print- 
ing work in moderate piles upon the 
skids. This keeps the weight of a too- 
high pile from aiding moisture pick- 
up and blocking the lower sheets. 

4. Save work with light weight 
gummed stock for normal humidity 
days. Only extreme humidity changes 
cause exaggerated curl. Under normal 
humidities, all flat gummed papers 
stay, store and print flat. 


Future Developments 

In the future gummed papers no 
doubt will print as easily by offset as 
by letterpress. Among important re- 
cent developments in label papers is 
the new “particle-ized” gummed label 
papers. These are gummed papers 
with ungummed behavior, according 
to Mr. Turley. One of them is Lud- 
low’s new Eleet, which will be dis- 
cussed in a future article, along with 
the diversity of label uses and the in- 
fluence of the “self-service” trend on 


the label business.* 
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Handsome Books, Record 


reg years ago Mopern Lirnocrapny surveyed the 
field of phonograph record jackets by offset, and 
found that, while one or two major recording companies 
continued to rely almost exclusively on letterpress, offset 
was gaining considerable ground, particularly in the field 
of four-color process covers. 

Likewise, ML has noted from time to time that book pub- 
lishers have been turning to lithography more and more, 
either for reasons of economy or to produce special effects 
on difficult stock that could not be handled with any other 
process. The economies are most dramatic in conversion 
of earlier letterpress editions to offset. 

In the past few years more and more record jackets. 
librettos, etc. have been produced by offset. In the book 
field, offset is gaining in producing textbooks, where color 
is being used much more liberally than ever before, and 
in juveniles and encylopedias, particularly where profuse 
illustration is desired. 

The photos on these pages show a variety of book and 
record jobs by offset. The Art Masterpieces is a conver- 
sion from letterpress which enabled a reduction in price of 
almost 50 percent from the previous edition. All are splen- 
did examples of creative lithography.* 
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The Civil War, A Pictorial History, by John S. Blay, 
printed offset. by Murray Printing Co., Forge Village, 
Mass. Published by Thomas Y. Crowell Co., New 
York, 342 pp. $10. This 8 x 1144” volume is bound 
in blue cloth, with the attractive jacket designed by 
the author, who is a collector of wood cuts, etchings 
and other graphic arts memorabilia, from 1450 to the 
present. The impact of this volume comes from the 
365 reproductions of wood cuts in a good rich black, 
with illustrations and text framed with ample white 
space. After some experimentation, the publisher re- 
ports it was decided to render these old drawings by 
halftone, rather than line “to get a richer and subtler 
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Jackets Use Offset 


Caruso, His Life In Pictures, by Francis Robinson, printed 
offset by Murray Printing Co., Forge Village, Mass. Pub- 
lished by Thomas Y. Crowell Co., NewYork, 160 pp., $6.50. 
A handsome offset volume containing virtually every Caruso 
photograph (some published for the first time) worth pre- 
serving, showing the famous tenor in real life and in his 
famous operatic roles at the Metropolitan. Halftone render- 
ing of the old photos is particularly well done and the text 
is admirably fitted around the illustrations. 





Recorp ALBUM for Capitol Records 
recording of Verdi’s Simon Boc- 
canegra, four-color process lithogra- 
phy by I. S. Berlin press, Chicago. 


J ‘ é i A Treasury of Art Masterpieces by Thomas Craven, Simon and Schuster, 
Libretto for this album is on a buff ne J a ore . 6 

: ; : New York, 327 pp., $7.95. This is a real treasury of lithography, handled 
colored antique stock, with line stat : ae : 
: ; : - 2 brilliantly by Livermore and Knight, Providence, R. I. The company con- 
illustrations in dark brown, litho- rae 

: verted an all-letterpress book to offset and maintained all the beauty and 

graphed by Art Print Co., Scranton. 


fidelity of the original, enabling Simon & Sehuster to reduce the price 

from $15 to $7.95. The volume had several letterpress editions from 1939 

to 1952, with retail price rising from $10 to $15 as production costs in- 

creased. L & K converted (and reduced slightly) 161 full color plates. 

For conversion, original copper engravings were chalked and _photo- 
oe graphed in the conventional way. Coated stock was retained for the offset 
edition in order to hold fidelity for the four-color illustrations. A big 
saving in paper costs (about 30 percent) was made by reducing trim 
from 9% x 123%” to 8 7/16 x 11”. Press run was 35,000 copies. Jacket 
was done by four-color letterpress at Meriden Press, New York. 





SPREAD FROM ONE of Capitol Records al- 
bums in its “Great Recordings of the Cen- 
tury” series, this one devoted to a descrip- 
tion of the life and recordings of the late 
Russian basso Feodor Chaliapin. Cover is 
black ink and reverse lettering on a pale 
blue-green background. Lithography done 
in France by Paul Dupont, Clichy (Seine) 
and Chantenay, Paris. 
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how 


Military Handbooks 


affect 


Commercial Jobs 


By Ray Hogan 


Dayton, Ohio 


HE technical handbook or manual 

was given a tremendous impetus 
by World War II. Today, this type of 
offset printing comprises one of the 
largest publishing programs in the 
country. The yearly “bite” that the 
program takes out of the total defense 
budget is in excess of 600 million 
dollars. 

A military technical manual is re- 
quired for all “hardware” purchased 
by our many military procurement 
agencies. This includes everything 
from simple accessories to complex 
missiles and weapons systems. The 
technical manual is an _ instruction 
book, written and illustrated to fur- 
nish “coverage” for all our military 
equipment. 

In the early days of Handbook pro- 
duction, one of the problems faced 
by defense contractors was the matter 
of typography. Hand, or machine- 
composed type was expensive then 
as it is now, yet on only very few 
occasions was type-written text used 
for reproduction. However, as the 
industry grew in volume, manufac- 
turers of typewriters recognized a new 
and large market and developed ma- 
chines using a carbon paper instead 
of cloth ribbon, to produce type char- 
acters which were pure, firm, black 
and suitable for making offset nega- 
tives. Subsequent improvements to 
these machines included electric 
operation, interchangeable type sizes 
and faces, and more recently cut 
paper tape, which when used in a 
processing unit, speeds up production 
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and makes duplicate proofs or copies 
easy to process. 

Photocomposition machines of the 
table top variety, which can be oper- 
ated by any office girl, now deliver 
type proofs for captions and headings 
in a wide variety of faces and styles, 
on paper or film strips in black and 
white or reverse color. 

Today visitors to the publications 
department of any large defense con- 
tractor will see these electromatic 
typewriters and photocomposing ma- 
chines in daily use. As the volume of 
military publications grew, the gov- 
ernment set out on a program of 
standardization to reduce production 
costs. Page sizes and format were 
standardized, as were type sizes and 
faces for text, headings and captions. 
Fold-over pages were specified to re- 
produce drawings too large to print 
legibly on standard size pages. The 
use of color was limited to functional 





“Sure, I can fix it. Where’s the instruction 
manual?” 
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purposes. Simple line illustrations 
were suggested, or photographs, if 
more applicable. Indexing of these 
illustrations by nomenclature or call- 
out numbers was suggested. 

Binding operations were simplified 
by stapling pages drilled with three 
holes, between stiff, cardboard covers, 
of a grayish color. The reason for 
this type of binding, besides its econ- 
omy, was that when handbooks reach 
the field activities, they are assembled 
in ring or post binders, becoming 
loose-leaf volumes. An unusual and 
very practical feature of the military 
manual is that its pages can be 
quickly revised. This is done by print- 
ing revised pages as changes in the 
equipment occur. The changes made 
to any page by a revised page, are 
indicated by a vertical black bar 
which spans the material that has been 
revised, as shown in Figure 1. 

In a newly printed handbook in 
back of the title page at the front of 
the publication, is a page called the 
“A” page. This page provides for a 
listing of all pages that will be re- 
vised. When a revision (or revisions) 
is made, the revised pages are trans- 
mitted to the activity using the hand- 
book, with a new “A” page, listing 
the revision pages furnished. The 
initial “A” page is removed and re- 
placed by the new one and the re- 
vised pages are removed and replaced 
by the revision pages. Figure 1 also 
shows an initial “A” page and a cur- 
rent one, on which all revisions made 
to date are listed. 
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In this manner, military technical 
manuals are kept current, or up-to- 
date. Such a method would be well 
worth the consideration of industry 
where manuals, instructions books 
and parts catalogs, subject to changes, 
including prices, are distributed. 

It is difficult to estimate accurately 
the number of men and women who 
have seen military service since World 
War II and who now are in civilian 
life, who, at one time or another, 
were exposed to technical manuals. 
Suffice to say, millions of GI’s today, 
prospects for everything from electric 
shavers to trucks, will feel quite at 
home with any commercial publica- 
tion using the military format. 

They are used to the tempo of the 
text, the grammatical person and 
mode (which is the second person 
imperative for operational proce- 
dures,) for example: “Break casing 
head loose from wheel flange.” The 
third person indicative is used for 
description and discussion, as: “The 
linkage transmits torsional loads from 
axle to shock strut.” 

They also are used to line draw- 
ings and expect to find indexed no- 
menclature on them, or call-out num- 
bers keyed to the descriptive text. 
They'll like color, primarily if it 
clarifies functions. They may even 
like a spot or two of color just for 
decoration, in view of the growing 
use of color in all phases of life. 
When photographs are used they must 
be good ones with referencing or 
indexing preferred. 

Not so many years ago, about 1945, 
the offset printer or his salesman who, 
for reasons of economy, attempted to 
sell his customers or prospects on 
using typewriter text, had an argu- 
ment on his hands. Today, however, 
advertising men and purchasing 
agents are familiar with electromatic 
typing and often insist upon it. They 
also have a healthy appreciation of 
the type of easy-to-understand tech- 
nical illustrations used in military 
manuals and usually have problems 
of showing large illustrations which 
can only be reproduced on fold-over 
pages, because of their size. 

They realize that color has its place 
in most printing, but unless it serves 
a functional purpose, it can often be 
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3.°h PAGE SENT OUT WITH EACH 
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Figure 1: How military booklets use “A” pages and a revised page. 


dispensed with in a booklet showing 
a housewife how to replace a worn 
gear in her washing machine. On the 
other hand, if the budget permits, 
color, usually is worth its price. 

The way the military technical 
manual is kept up-to-date via revi- 
sion pages will surely be of interest 
to commercial firms who may have a 
similar printing problem. 

Today, the lithographer who comes 
to bat with a standardized production 
and price program, based on what he 
has learned from military manuals, 
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for his commercial customers and 
prospects, just about has it made. 

“But how,” you may ask, “Can 
a lithographer know more about how 
these books are produced?” 

Well, its quite simple. Just write 
ML on your letterhead and we will 
send you the address of the govern- 
ment office from which you can ob- 
tain copies of the three manuals illus- 
trated in Figure 2, for only 15¢ a 
copy. In these publications you can 
learn just about everything you should 


know about handbooks.* 
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PART 3— PREPARATION OF 

| MANUSCRIPT (FINAL, TYPED) 

FOR TECHNICAL MANUALS 























| 
| 


Figure 2: Three Military Standard booklets, which can be helpful to lithographers 
doing commercial jobs similar to military booklets. Write Mopern LirHocraPHy 
for address at which these may be obtained. 
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CHEMCO Roll Film Cameras automatically put the right 









LITHOGRAPHERS GET UP TO 90% MORE 
NEGATIVES PER HOUR 








MODEL F-1212 





size film in shooting position at the turn of a dial 


Did you ever stop to think how much time is spent 
walking in and out of the darkroom each time an 
exposure is made on a conventional camera? And 
how much time is lost selecting film, putting it in 
place by hand and then removing it? 


With the Chemco Roll Film Camera, an entire 
series of negatives can be made without a single 
trip to the darkroom. This allows an operator to 
make almost twice as many shots as he could with 
a conventional camera in the same length of time. 


Atlanta 


By merely turning a selector dial, the right length 
of film, from one of the three rolls stored in the 
roll film magazine, is automatically placed in the 
proper shooting position. After exposure, a pull 
of the cutting control drops the exposed film into 
a light-safe compartment. 


Speed, precision and the economy of roll film are 
but three of the features of this camera. Write for 
full information and literature on the Chemco 
Model F-1212 Roll Film Camera for lithography. 


The Roll Film Camera and roll film itself were pioneered by Chemco. 
Their use has become standard procedure with newspapers, large engrav- 
ing plants and progressive lithographers. They are the result of 34 years 
of constant research and development by Chemco...a company devoted 
solely to the manufacture of uniformally fine film, chemicals, cameras and 
equipment for photomechanical reproduction. 


CHEMCO PHOTOPRODUCTS CoO., INC. 


Main Office and Plant—Glen Cove, N. Y. 


Boston Chicago Dallas 





Detroit New Orleans New York 
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‘CHRISTIAN 


~ EVANGELIST 





INTERNATIONAL WEEKLY OF THE CHRISTIAN CHURCHES (DECILES OF CHlanTy 





iF | HAD 1,000 LIVES 


MEN'S WORK MILESTONE 


FRONT 
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7 CHRISTIAN 2 











Transition of a letterpress magazine (left) and offset magazine (center) into a merged weekly by offset (right). 


To balance the budget: 


Church Magazines Merge as Offset Weekly 


By Mildred Weiler 


St. Louis Correspondent 


with a 

combined paid circulation of 130,- 
000, merged Jan. 4 into one dynamic 
weekly, produced offset, for the Chris- 
tian Churches of the Disciples of 
Christ. 

Names of the two weeklies, The 
Christian Evangelist, and Front Rank, 
are joined on the front cover of the 
new magazine. Winifred Jewell, staff 
artist of Christian Board of Publica- 
tion, in St. Louis, publishers for the 
Christian Churches, designed the new 
name plate, which places emphasis 
on the word “Christian” yet main- 
tains the name identity of each of the 
former magazines. 


WO religious weeklies, 


Decision to merge the two weeklies 
is based on two primary reasons: 

1. Reduce the budget. 

2. Provide one weekly magazine as 
the single voice for two million Dis- 
ciples of Christ. 

Although religious magazines are 
not supposed to be money-makers, 
the financial problem for church bod- 
ies who subsidize them can get out of 
hand. 

The Christian Evangelist, founded 
in 1863, and published recently as a 
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24- to 32-page weekly in two colors 
letterpress, or three colors with a split 
fountain, had to be subsidized to the 
tune of $100,000 last year. Front 
Rank, which began its life under an- 
other title in 1891, showed a deficit of 
$4,000 last year. 

Front Rank, 
published offset since Christian Board 
of Publication bought its 4814 x 65’ 
two-color ATF Mann press in the fall 
of 1953. In addition to a smaller 
deficit, the lithographed Front Rank 
presented a better general appearance, 


however, has_ been 


and provided more flexibility in the 
use of color. 


Readers OK Merger 


A readership survey turned up an 
overwhelming “Yes” in favor of one 
magazine which would combine the 
best features of the two. Readers liked 
the idea of reducing the number of 
periodicals in their mail boxes and on 
their coffee tables, if it did not deprive 
them of information. 

Last October the board of directors 
of Christian Board of Publication 
voted for a merger of the two publi- 
cations with offset to be used for the 
successor. This, they expect, will con- 


siderably reduce overhead and pro- 
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vide a single periodical for the adult 
branch of the churches. Neither pub- 
lication will be lost in the other. The 
purposes of both magazines will be 
fulfilled in the new magazine. 


Reasons for Offset 


Circulation of the merged maga- 
zines will be in excess of 100,000 with 
the first few printings at 140,000 cop- 
ies. The decision to go offset is based 
on the fact that the publishing house 
feels it needs the speed of its offset 
press to turn out the 100,000 plus 
copies each week. With lithography 
more color and more pictures are 
possible, together with the high qual- 
ity printing readers had been getting 
in the former Front Rank magazine. 

Dr. Wilbur H. Cramblet, president 
of Christian Board of Publication, 
recently reviewed plans for the de- 
velopment of the company’s proper- 
ties. At the present time, the company 
anticipates the need to double its facil- 
ities within the next 10 years, and is 
now planning its expansion to take 
care of increased activities. 

Christian Board of Publication, 
which produces the religious curric- 
ular material, publications, booklets 

(Continued on Page 129) 
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TECHNICAL SECTION 





Using Magnetic Inks 


FFICE banking procedures have 
increased so tremendously dur- 
ing the past 20 years, and have be- 
come so much more complex that it 
became imperative something be done 
to improve this complicated and labo- 
rious condition. This is not only true 
of the banking industry—the increas- 
ing complexity of office accounting of 
all large and medium size firms is 
reaching the breaking point. 

The banking industry apparently 
took the initiative to do something 
about alleviating the pressure of this 
monster. Among the first to get start- 
ed in action was the largest bank in 
the country—the Bank of America— 
which contracted with the Stanford 
Research Institute to work on the 
problem. 

After a thorough study, SRI de- 
cided to use electronics in combina- 
tion with a magnetic ink. Work start- 
ed immediately on the formulation 
of an ink which had the necessary 
magnetic coercive force and magnetic 
remanence. 

After testing many pigments, it was 
found that an iron oxide of a certain 
grade gave the best results magnetic- 
ally. With this as a starting point, 
many variations of formulations were 
attempted, keeping in mind that the 
final ink or inks had to run satisfac- 
torily on letterpress and lithographic 
presses. Iron oxide normally is not 
used in letterpress or litho inks, be- 
cause of its poor press workability. 
However, in this case it was a neces- 
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By Maury Adler 


Vice President, California Ink Co. 





Last October (page 78) ML 
presented an important technical 
article on magnetic inks by L. F. 
| Miller and C. B. Blake, of IBM 
| and Sinclair & Valentine Co., 
respectively. In response to con- 
siderable reader interest in this 
article, ML is pleased to present 
herewith another viewpoint on 
magnetic inks by Mr. Adler. 
Lithographers are advised to 
stay abreast of this situation, 
because there have been many 
indications that jobs using these 
materials will be greatly on the 
increase in the next few years. 











sity, and the poor ink qualities of the 
pigment had to be overcome as much 
as possible by ink formulation. 


Uniformity Important 
It is important that a magnetic ink 


give the maximum degree of uniform- 
ity in signalling power, regardless of 
where the job is printed or the type 
of press used. Naturally, the amount 
of ink that is applied to the paper has 
some bearing on the signalling power 
of the printed result. To get best uni- 
formity, magnetic ink should be print- 
ed to give a good coverage, so that 
normal variations in the amount of 
ink carried above and below this point 
will not cause excessive variations in 
the signalling power. There should 
always be sufficient ink carried so that 
the stock will be more than just 
covered. 


Magnetic inks should be used as 
much as possible just as they are re- 
ceived from the manufacturer. How- 
ever, because of differences in clima- 
tic conditions, there will be times 
when slight adjustments may be nec- 
essary, such as reducing the body 
slightly or increasing the drying rate. 
In such cases, several percent of re- 
ducing varnish or a percent or two 
of dryer may be added. Anything 
more than this, or any other foreign 
ingredients, may alter considerably 
the signalling power, and this could 
cause trouble later, during the end 
use of the printed job. 

One of the units used in electronic 
accounting process is a sorter. This 
piece of equipment reads the mag- 
netic numbers and characters to sepa- 
rate such printed matter as bank 
checks, deposit slips and _ travelers’ 
checks according to account numbers, 
branches, etc. at the rate of 36,000 
an hour. 

Although the first use of magnetic 
ink consisted merely of printing lines 
in certain areas, later developments 
consisted of establishing a series of 
figures and letters which could actu- 
ally be read by the magnetic reader. 
These figures were designed to have 
specific shapes and solid areas to 
facilitate the reader in its operation. 
These new styled figures and char- 
acters have comparatively larger solid 
printing surfaces than the first line 
coding system. Because any voids in 
magnetic printing may cause noise 
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and possible errors when being proc- 
essed in the electronic equipment, the 
type matter used should be in good 
condition with no holes or round 
edges. 

The inks thus far mentioned are 
used for signalling purposes only, 
and not for recording. There are other 
types of equipment now in use which 
require the recording of information 
on a magnetic band applied to ledger 
sheets. This requires a much larger 
amount of magnetic material, and the 
first method to be used to accomplish 
this was the silk screen method. How- 
ever, the flexographic method is being 
perfected to accomplish this and 
should be more economical besides 
giving a superior product. 


Three Types 

Magnetic inks are often called 

“metallic inks.” In order to eliminate 
any confusion with the old standard 
metallic inks which were used to give 
the gold, silver or copper metallic 
lustre, I would like to clear up this 
point by explaining that there are 
three type of metallic inks which 
should be differentiated as follows: 

1. Metallic inks which are used 
for their metallic lustre. They 
are neither magnetic nor con- 
ductive. 

2. Magnetic inks which are used 
to give magnetic signalling 
power. They do not have a 
lustre, nor are they conductive. 

3. Conductive inks which conduct 
electricity, but are not magnetic, 
nor do they have a metallic 
lustre. 


Because of the extreme sensitivity 
of the electronic magnetic reader, 
magnetic inks should lay as evenly 
and smoothly as possible. Rough sur- 
faces, hills and valleys, voids, and 
beads at the edges of figures and let- 
ters cause noises in the reader, and 
if excessive, could cause mechanical 
troubles and possible errors. 

To prevent as much of this as pos- 
sible, the pressman should have a 
better than average makeready, the 
type should be in excellent condition, 
and lithographic plates should be 
made so that any solids will take 

(Continued on Page 139) 


UXOEINI LOVE 


These abstracts of important current 
articles, patents, and books are compiled 
as a service of the Lithographic Technical 
Foundation, Inc. They represent statements 
made by the authors and do not express 
the opinions of the abstractors or of the 


LTF. 


Since some of the abstracts are from ab- 
stract journals, LTF cannot furnish photo- 
stats of all of the original articles. If the 
title is marked with an asterisk (*), LTF 
has no further information than that con- 
tained in the abstract itself. Inquiries about 
these items should be sent direct to the 
source that is named. If you want copies 
of U. S. Patents, write direct to the Com- 
missioner of Patents, Washington 25, D. C. 
Send twenty-five cents for each patent de- 
sired. Make checks or money orders pay- 
able to “Treasurer of the United States.” 
British patents may be obtained for forty- 
five cents from the Patent Office, 25 South- 
ampton Buildings, London, W. C. 2, Eng- 
land, or as in the case with all foreign pat- 
ents, they may be obtained as photoprints 
from the U. S. Patent Office, Washington 
25; D.C. 


If the title of the abstract is not marked 
with an asterisk (*), LTF can supply 
photostats of the original article. NOTE: 
When placing orders for such photostats, 
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please give the COMPLETE description of 
article wanted—TITLE, AUTHOR, PUBLI- 
CATION, and PAGE NUMBERS. When 
articles appear in LTF’s publication Re- 
search Progress as well as other publica- 
tions, Research Progress will be sent. The 
charge for copies of Research Progress is 
thirty cents to LTF members and one 
dollar to non-members plus three cents 
postage. The charge for photostats is 
$1.00 per page (check abstract for number 
of pages) plus three cents per page postage. 
Postage charge for orders from places other 
than Canada and the United States or its 
territories and possessions is ten cents per 
page of photostats or ten cents per copy of 
Research Progress. Orders from companies 
or individuals who are not members of LTF 
cannot be filled until payment is received. 
Orders with payment enclosed receive im- 
mediate attention. 

LTF also has mimeographed lists of (1) 
“Periodicals Abstracted by the Research 
Department” and (2) “Books of Interest to 
Lithographers.” These are available for 
twenty-five cents each in coin or U.S. 
stamps. All inquiries concerning these lists 
and photostats of original articles (not 
marked with an asterisk) should be ad- 
dressed to: Lithographic Technical Founda- 
tion, Inc., Research Department, 1800 So. 
Prairie Ave., Chicago 16, Il. 





Masxinc Metuops 1nN Orrset LitTHO- 
crapHy. G. A. Mitchener and L. E. Law- 
son. The Association of Printing Tech- 
nologists (Press Release) No. 1, May 1, 
1958, page 4. This paper relates to con- 
ventional masking methods and it is in- 
tended to show in simple terms that if 
the color densities of the inks are meas- 
ured it is possible to determine the masks 
to be used, and density range required 
for the color separation negatives and 
masks. It was stated that there is at 
present no satisfactory method of photo- 
graphic masking for fully correcting the 
black printer. 


SELECTION OF PHOTOGRAPHIC FILTERS 
For Cotour’ Repropuction. K. H. 
Schirmer. Process, 64; September 1957, 
pp. 343-47; Monthly Abstract Bulletin, 
Vol. 44, No. 2, February 1958, page 62. 
The Fogra Institute, in Germany, has 
developed a set of three color-separation 
filters, and a panchromatic filter for mak- 
ing the black printer. These filters are 
for use with “flat-copy” originals, and 
they are stated to be lighter than those 
commercially available, so that shorter 
exposures are possible. It is claimed that 
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color separation is as good as, or better 
than, that obtainable from the commercial 
filters. 

*Four CoLtour Tecunigue. A. M. Bil- 
lam. Modern Lithographer London, Vol. 
53, No. 5, May 1957, pp. 16, 18, 20-2; 
Printing Abstracts, Vol. 12, No. 8, August 
1957, page 521. Good colour reproduc- 
tion by four-colour photo-litho is possible 
with care; such work is being produced 
in Germany at normal production speeds 
and some details are given of the methods 
used. 


Wuat Asout 3-Cotor Process? Leap- 
inc New ENGLAND ExponeNts Give VIEws. 
J. Spencer, B. Laroque, and M. Rabin. 
New England Printer and Lithographer, 
January 1957, pp. 88-9 (470 Atlantic Ave- 
nue, Bolton 10, Mass.) (D853.23/16,552) 
Printing Abstracts, Vol. 12, No. 8, August 
1957, page 521. A  question-and-answer 
form of article on the Kodak short-run 
three-color litho process. 


FurTHER THoucnts ON “Vara” Cotore- 
Maskinc. Part 3. Frank H. Smith. Mod- 
ern Lithographer and Offset Printer, Vol. 
LIV, No. 1, January 1958, pp. 12-4, 3 pages. 
A simple diagram is given to help visualize 
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SW1ld SLBY D1NaVES 


WHAT'S THE JOB 








Here’s how Du Pont research in the graphic arts is making things 
easier for you: our revolutionary line of ‘‘Cronar”’ Films can tackle 
virtually any job in your shop. 


All “Cronar” Films are on Du Pont’s remarkable polyester photographic 
film base which offers outstanding resistance to heat and moisture. Because 
of this, ““Cronar’ Films hold size, lie flat during all stages of handling and 
dry faster than acetate films, even under unfavorable atmospheric con- | 
ditions. It’s no wonder that ‘“Cronar’’ Films are replacing both glass and 
ordinary films in leading shops everywhere. 

Examine the chart on the opposite page. Notice how we've anticipated 
your demand for every job, every detail—color or black-and-white. Find 
out more about Du Pont “Cronar’” Films. Ask your Technical Representa- 
tive, or write: 


E. I. du Pont de Nemours & Co. (Inc.), Photo Products Department, 
Wilmington 98, Delaware. In Canada: Du Pont of Canada Limited, Toronto. 


Symbol and CRONAR are Du Pont trademarks for polyester graphic arts films. 
This advertisement was produced exclusively by Phototypography. 


aU PONT 


REG. U.S. PAT. OFF. 


Better Things for Better Living ... through Chemistry 


CRONAR 
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BLACK-AND-WHITE 





























JOB DETAIL CRONAR FILM TO USE 
Camera or contact : - oa 
HALFTONES negatives or positives CRONAR Ortho A Litho (.004” or .007’’) 
Line separations (except . Ps ” 
LINE COPIES red and black) - CRONAR Ortho A Litho (.004” or .007”) 
Line separations of ; 
LINE COPIES “tute CRONAR Pan Litho 
COLOR 
JOB DETAIL CRONAR FILM TO USE 
: ; CRONAR Reflection or 
Separation Negatives CRONAR Transparency 
REFLECTION COPY Positive Masks or CRONAR Masking or 
INDIRECT SEPARATION 2-stage Masks CRONAR Commercial 
CRONAR Ortho A Litho 
Halftones 


TRANSPARENCY COPY— 
INDIRECT SEPARATION 


REFLECTION COPY— 
DIRECT SEPARATION 


TRANSPARENCY COPY— 
DIRECT SEPARATION 


Highlight Masks 


(.004” or 007”) 


CRONAR Ortho A Litho (.004”) 
or CRONAR Pan Litho 





Color Corrector Pre Masks or 
Range Reduction Masks 


CRONAR Pan Masking 





Separation Negatives 


CRONAR Transparency 





Color Corrector Positive 
Masks or 2-stage Masks 


CRONAR Masking or 
CRONAR Commercial 





Halftones 


Camera Masks 


CRONAR Ortho A Litho 
(.004” or 007”) 


CRONAR Pan Masking 





Halftone Separations 


Highlight Masks 


CRONAR Pan Litho 


CRONAR Pan Litho 





Corrector Masks 


CRONAR Pan Masking 








Halftone Separations 


CRONAR Pan Litho 











the pairing of masks and _ separations. 
“Vara” masking is the European equivalent 
of two-stage masking and the correction 
of the magenta printer is detailed. 


*CoLor TOLERANCES IN THE GRAPHIC 
Arts Inpustry. K. H. Schirmer. Federa- 
tion des Associations de Techniciens des 
Industries des Peintures et Encres d’Im- 
primerie de I’Europe Continentale, Brus- 
sels, Belgium, 1956 (received 1958), pp. 
135-9 (in German). Monthly Abstract Bul- 
letin, Vol. 44, No. 6, June 1958, page 264. 
In graphic-arts color measurement, con- 
sideration of appropriate color tolerances 
may simplify production methods and per- 
mit better color matching. This is the 
case in the printing of packing material, 
with certain standard colors serving as a 
characteristic firm symbol, for which the 
customer very often requires very accurate 
The proper choice of 
inks in polychrome work is also a con- 
sideration. In both cases, tolerances should 
be established in such a manner that the 
purchaser of the printed package or the 
person who looks at the color printing 
will be satisfied with his color-retention 
ability. Methods are demonstrated for 
evaluation of the allowable color tolerances. 


color matching. 


Planographic Printing Processes 

Dicuromatep Cotiomws—I. L. P. Green 
and H. L. Howard. Process, Vol. 65, No. 
774, June 1958, pp. 207-10, 4 pages. The 
authors, in an effort to determine why 
different bichromate salts are preferred as 
sensitizers in the different graphic arts 
processes, studied the effects of pH on the 
dried coatings. They found that ammonia 
in the coating solution was quickly lost 
by the dried coating and did not ad- 
versely affect its sensitivity. However, a 
non-volatile alkali, such as sodium or 
potassium hydroxide, when used in the 
coating solution caused the dried coatings 
to have very low sensitivity to light. 
Further articles on their studies are 
planned. 


MODERNIZATION OF GRAINING OF OFFSET 
Printinc Piates. Robert Benedek. Kozle- 
menyek, Mitteilungen Bulletins, Budapest, 
1957, pp. 61-64, 3 pages. Article in Hun- 
garian. New technology of graining of 
offset printing forms is described. The 
essence of the technology is the follow- 
ing: a press plate is fitted onto a cylinder 
with which a marking-roll turns round. 
A corresponding loading device gives over 
to roll the grinding material in uniform 
way. As the cylinders are turning round, 
graining material is pressed into the litho- 
graphic plate. The quality of graining 
is regulated by selection of corresponding 
grinding material, by pressure between the 
cylinder and roll, further by the size of 
the slot of the loading device. 


Paper and Ink 
*INFLUENCE OF TEMPERATURE AND RELA- 
TIvE HumMIpITY ON THE DryING oF GLoss 
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Printing Ink. U. Read. Australian Pulp 
and Paper Industry Technical Association, 
Vol. 11, No. 3, November 1957, pp. 49-55; 
discussion: 55; Bulletin of the Institute of 
Paper Chemistry, Vol. 28, No. 10, June 
1958, page 1409. Studies on the effects of 
atmospheric temperature and humidity and 
of the moisture content of a coated manila 
board on the drying time of a gloss-type 
printing ink showed that temperature is 
the most important factor and that its in- 
fluence far exceeds that of either R.H. or 
moisture content of the base material. Six 
figures and four references. 


*Some REMARKS ON PAPER CONDITION- 
inc. F. W. van Damme. Offset, Vol. 12, No. 
6, March 23, 1957, pp. 111-2; Printing Ab- 
stracts, Vol. 12, No. 7, July 1957, page 408. 
Facts concerning the moisture content of 
paper and its effects are recalled. The use 
of the hygrometer, sword hygrometer and 
psychrometer are mentioned. 


*Facts anp Fiction. Anonymous. Offse., 
Vol. 12, No. 6, March 23, 1957, page 110. 
Printing Abstracts, Vol. 12, No. 7, July 
1957, page 394. The relative humidity in 
an offset printing shop should be about 55 
percent and the paper should be pre- 
conditioned in equilibrium with a relative 
humidity of about 63 percent. Reasons for 
this are given from I. G. T. Mededelingen- 
blad W-1. 


PAPER AND PAPERBOARD IN LITHOGRAPHY. 
R. F. Frederick. TAPPI, Vol. 41, No. 5, 
May 1958, pages 165A-167A, 3 pages. A 
paper presented at the meeting of the Ohio 
Section of TAPPI, March 13, 1958, giving 
view based on experience at the Lord Balti- 
more Press of Baltimore, Md. Although this 
printer has controlled atmospheric con- 
ditions, misregister is still a problem which 
arises from slight inaccuracies in cutting 
and creasing or from curled, baggy or wavy 
stock. The latter is especially a source of 
trouble when printing board which com- 
prises 80 percent of the stock used in this 
plant. In this case doubling occurs. Current- 
ly the most pressing problems are with off- 
setting and drying. More uniform paper 
is called for so that the doctoring of inks 
to meet these problems can be reduced. 
Several advantages of lithography for the 
printing of paperboard are cited. 


Macnetic INKs FOR ELECTRONIC SENSING. 
L. F. Miller, C. B. Blake. American Ink 
Maker, Vol. 36, No. 8, August 1958, pages 
32-4, 3 pp. The placing of magnetic signals 
on the faces of bank checks by conventional 
printing of magnetic inks has been recom- 
mended by the American Bankers Associa- 
tion after a two year study of various 
methods for automated check sorting. 
“Reading” heads scan printed characters 
which, since they have discrete magnetic 
flux patterns, result in a particular wave 
form for each character which is registered 





in the computer circuits. Voids in the 
printed image, irregular definition, splatter, 
smears, etc. can increase incidence of 
errors. Inks must be formulated to min- 
imize these faults. They must not be diluted 
at the press, since the concentration of 
magnetic pigment (ferric or ferrosic ox- 
ides) may be critical for good performance, 


Lithography—General 


*LirnocraPpHic PLATE DAMPENING Rot- 
Ler. U. S. Patent 2,778,093. N. A. Mack, 
Official Gazette, Vol. 715, No. 4, January 
22, 1957, page 598. Printing Abstracts, Vol. 
12, No. 7, July 1957, page 414. A lithogra- 
phic dampening roller jacket comprises a 
resiliently knitted textile fabric tube having 
integrally mounted on its exterior surface 
a cylindrical layer of microporous liquid- 
absorbent synthetic rubber sponge com- 
position of uniform thickness, the fabric 
tube being expansible and contractible and 
adapted to be slid on and off the roller 
and having portions extending beyond both 
ends of the layer and which can be con- 
stricted over the ends of a cylindrical roller. 
The layer of sponge rubber is impregnated 
with polyvinyl acetate. 


*DAMPENING SYSTEMS ON OFFsET Ma- 
cuines. H. B. Annunc. poligraf., No. 5, May 
1957, pp. 17-9 (in Italian). Printing Ab- 
stracts, Vol. 12, No. 8, August 1957, page 
499. A historical account of devices which 
have been developed for the purpose, start- 
ing from 1868, including some account of 
spray dampening. 


*THE pH oF THE DAMPENING WATER 
AND THE DRYING OF THE INK. G. H. Haegens 
and J. H. Bitter. Offset, Vol. 12, No. 6, 
March 23, 1957, page 114 (in Dutch). 
Printing Abstracts, Vol. 12, No. 8, August 
1957, page 485. Mr. Heagens justifies the 
use of Semper Clean in the water on offset 
presses by stating that it holds the water 
on the plate but does not attack the plate 
and prevents deposition of ink; it also 
neutralises any possible acid in the paper. 
Semper Clean consists of an alkali com- 
bined with a colloid. Bitter explains why 
the drying time of the ink is slightly pro- 
longed by the addition of Semper Clean. 


*Wuat’s WHat ano Way In LitHocra- 
poy. Anonymous. Canadian Printing Pub- 
lication, Vol. 66, No. 5, May 1957, pp. 50-1, 
100-8; Printing Abstracts, Vol. 12, No. 8, 
August 1957, page 521. Recommendations 
were made by a panel of speakers at the 
Toronto Club of Printing House Craftsmen 
on copy preparation (black and white and 
colour) ; dot-etching and colour correction; 
the pin point register system; standardiza- 
tion of developers, particularly in ‘still’ 
development for halftones; film assembly 
and platemaking; new materials and tech- 
niques available today; servicing of the 
printing machine; plates, ink, papers and 


(Continued on Page 129) 
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in exposure for a particular film in a 
flat when making plates with both 
negative- and positive-working pre- 


' { 

. 

Q: We often encounter differences 
L 


} sensitized plates. Since all other fac- 

| tors are identical, except for the films 

that make up the flat, we can’t help 

but feel our trouble is due to some- 


thing about the films themselves— 
especially since we do use several 
brands. Is this logical? 

M. R. C., St. Paun 





A: If we assume that the films are 
: actually at fault then the difficulty 
may be due to a difference in the 
light transmission factor of the sup- 
| posedly clear areas of the films. In 
, view of the many types and _thick- 
| nesses of film base used, it is not un- 
reasonable to suppose that some dif- 
ferences in overall light transmission 
exist. The nature of the transmitted 
light, through various bases, could 
also be altered by selective absorption 

by the base material. 

Thus, it is conceivable that one base 
could not only transmit more light 
than another, but more of the ultra- 
violet rays to which plate coatings are 
generally most sensitive. If, for ex- 
ample, a film base had a high absorp- 
tion in the very same spectrum band 


where the plate coating had its peak | 
sensitivity, then the exposure factor ‘ 


f would be very high compared to some 
better matched combination. 

In the absence of film base trans- 
mission curves, and wedge spectro- 
grams of the plate coatings, I cannot 
state with certainty that any of the 
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PHOTOGRAPHIC CLINIC 


= By Herbert P. Paschel 
Graphic Arts Consultant 


SUN 





It is impossible for Mr. 
Paschel to give personal replies 
by mail, but all questions will 
be answered in this column as 
soon after receipt as possible. 
The columnist also is available 
to the trade as a consultant for 
more complex litho problems. 
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above is valid in your case. But it is 
within the realm of possibility and 
warrants further investigation. 

If the base itself is not to blame, a 
number of other factors may be at 
fault. Incomplete removal of the film’s 
anti-halo layer, due to hasty or im- 
proper processing, will add a light 
retarding density to the film. 

Unwanted densities in the non- 
image area of the negatives and posi- 
tives may be generated in the emul- 
sion itself in a number of ways. Usual- 
ly called “fog,” these unwanted silver 
deposits may be caused by extraneous 
light, by chemical action in process- 
ing, or may be inherent in the emul- 
sion itself. 

Optical, or light fog, may be caused 
by improper darkroom illumination, 
excessive exposure to otherwise safe 
darkroom lights, stray light reaching 
the emulsion through leaks in the 
camera, and as a result of lens flare. 
The latter condition may be due to an 
optical deficiency of the lens itself or 
to an accumulation of dirt and dust 
on the lens surfaces. 






What Causes Differences in Exposure 


Development fog is usually that 
which is produced by prolonged de- 
velopment, exhausted developer, im- 
properly mixed developers, or to the 
use of developers not suited to the 
emulsions being processed. Chemical 
fog, while likewise occurring during 
processing, is caused by unwanted 
chemical reactions in any one of the 
solutions as a result of contamina- 
tion, aerial oxidation, solution ex- 
haustion, and improperly compounded 
solutions. All sensitive emulsions have 
a basic fog density which, while 
negligible in most cases, can be exag- 
gerated by unsuitable storage (ex- 
cessive heat and 
aging. 

This about sums up the possibilities 


humidity), and 


that come to mind. It is obvious, of 
course, that your problem could be 
caused by a combination of these fac- 
tors. You can check your films for 
fog, or background density, by the 
use of a densitometer. The other fac- 
tors mentioned would require highly 
specialized equipment for detection. 


Book Review 


Potyerapu DictlonarY—Technical Terms 
Used in the Graphic Industries. Edited by 
Leonhard Trondt. 44% x 6”. Volume 1, Ger- 
man-English, 391 pp. Volume 2, English- 
German, 376 pp. Price per volume DM 19.50 
(approx. $4.75). Published by Polygraph 
Verlag GmbH, Schaumainkai 85, Frankfort 
a/m, Germany. 

As many of us learn when travelling 
abroad, a literal translation can often 
be misleading, and occasionally quite 
embarrassing. This is especially true 
in respect to technical terms. A good 
technical dictionary with translations 


(Continued on Page 131) 
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For Day-in, Day-Out Operations 
the Wagner hotary-Air One-Way Oven 


In the past twenty years, the Wagner Rotary-Air 
One-Way Oven has established a meritorious rec- 
ord in the metal decorating industry. The general 
acceptance of this equipment by the trade is an 
indication of its outstanding performance. 


Our users have welcomed the many progressive 
and exclusive features of design—the economy of 
operation, the smoothness of the conveyor travel, 
the uniformity of temperatures and the rugged 
construction, with a minimum investment. 


These ovens are being operated by can com- : 
panies, closure manufacturers, metal decorating 
jobbers, sign and toy companies. They have 
learned that sanitary lacquers or delicate shades 
of color are perfectly baked. 


Improvements will continue to be offered to 
meet the varied demands of the trade and our 
recommendations will be based upon your indi- 
vidual operating conditions. 


Catalog Will be Mailed Without Obligation 


When thinking of progress—think of Wagner! 


WAGNER LITHO MA 


Metal Decorating Machinery 


555 Lincoln Avenue, Secaucus, N. J. 
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METAL DECORATING 





Metal Decorator tells how to make a 


Storage Cabinet for Sample 


ANDLING and storing retained 
progressive sample color sheets 
is a problem in most metal decorating 
plants, particularly those handling a 
big variety of work. At the plant of 
Louis Marx & Co. of Glen Dale, W. 
Va., one of the world’s largest manu- 
facturers of steel and plastic toys, the 
problem was particularly troublesome. 
As litho foreman Harry Quinn re- 
ported to Mopern LitHocrapuy last 
month, the problem was not solved to 
everyone's satisfaction until specially 
designed steel storage cabinets with 
special sliding drawers were custom 
built in the plant. 

“We used to store the sheets upright 
in a long pipe skid,” Mr. Quinn stated, 
“but every time someone would need 
sheets for a color guide or to check 
layout. he would spend up to half an 
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Portion of Office Tracer Record used at 
Marx to record data on every job handled 
in the plant. Card includes data on press 
run, colors, identification of plate, press 
and coater, heat, base weight, and date of 
job. 
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hour looking for them. In taking the 
sheets out of the skid he would often 
suffer annoying cuts to his fingers and 
hands. Furthermore, the sheets were 
dust collectors, were unsightly and 
took up valuable space in the plant. 
Complaints from the pressmen were 
on the increase. 

“Some metal decorating shops cut 
a strip of the job and store it in an 
envelope,” he continued. “This is a 
very good system, but from time to 
time you may want to check the full 
sheet and if the plate happens to be 
missing the full sheet comes in handy.” 

The system Marx is using now 
works like this: 

1. Glass negatives or positives are 
numbered for each color and these 
numbers are entered in a book under 
the name and number of the item. 


Steel cabinet de- 
signed by Harry 
Quinn, litho fore- 
man at Louis Marx 
& Co. of W. Va. 
Front rollers per- 
mit drawers to be 
pulled out and tilt- 
ed, while wider 
rear rollers prevent 
them from coming 
all the way out. 
Cabinet holds 1,440 
progressive sample 
color sheets for 
rapid inspection 
when repeat orders 
come in (See next 
page for detailed 
drawing) 









































Color Sheets 


2. Plates are numbered the same as 
the glass and information on the 
coater and press used, colors, press 
run, plate number etc., is entered on 
a tracer card, 

3. If the job is in its first run, the 
pressman retains a sheet of each color, 
enters the plate number on the sheets 
and stores them in the numbered cab- 
inet after he has completed the run. 
If the job is a repeat, the pressman 
need only stop at the cabinet for a 
minute or two to get a color sample. 

The specially constructed steel draw- 
ers have rollers of different size at 
front and back, permitting the drawers 
to be pulled out and tilted down. The 
rear rollers are engaged by safety 
bars at the middle of the cabinet and 
at each side, which prohibit the drawer 


from coming all the way out of the 
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better finished products 


...maximum efficiency 























YOUNG BROTHERS OVENS 


for every ital nating requirement 


Taian BROTHERS Metal Decorating Ovens, built 
in a variety of types, are known for their excellence 








because Young Brothers engineers have a funda- 
mental understanding of the baking and drying 
problems of the Metal Decorating Industry. Their 
“*know-how" is based on 60 years of experience 
building individually designed ovens for all baking 
and drying processes. 





A metal decorating oven is a highly mechanized 
production unit in a specialized field — and it will 





only perform to maximum efficiency if it has been 
built by men thoroughly experienced in every phase 
of oven engineering. 


Through their specialized experience, Young 
Brothers engineers constantly develop new and bet- 
ter methods of handling, heating, and moving air 

. for faster, more efficient production . . . for 
more automatic and accurate controls so vital to the 
synchronized operation of the production lines. New 
light weight rigid, tubular wickets reduce conveyor 
load and help to eliminate sheet marking. Reduces 
necessity for wicket preheating. 





You can be sure of the best when you select a Young 
Brothers Oven because it is the product of the finest High speed, combination D.E.F, and D.1.F. Metal Decorating Oven 
experience in the industry — that is why it will bring 
added profits out of your production. 


Investigate the advantages of Young Brothers Ovens 
today — details are available to you without 
obligation. 


YOUNG BROTHERS Co. 


1839 Columbus Road Cleveland 13, Ohio 





D.1.F. Metal Decorating Oven with zone control and recuperative cooling 
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Steel cabinet measures 714 feet wide, 37 
inches deep and 56 inches high, contain- 
ing 36 drawers holding 40 sheets each. 
Each drawer is provided with roller pins 
in front and rear. Drawer is pulled out 
and tilted downward; rear pins are wider 
than front and thus are engaged by the 
safety bars at side and middle, preventing 
drawer from coming all the way out. 
Roller pins are welded to 14% x 3/16” 
angle iron. Safety bars are placed 214” 
out from front of cabinet. Note soft steel 
bands (3/16 x 3%”) on drawer (see photo, 
preceding page) which prevent sheets 
from falling out when drawer is tilted. 
Safety bars are slotted so that they can be 
moved slightly left or right, as needed. 
Drawer bottoms are of .090” plate, legs are 
of heavy duty angle iron. Approximate 
cost of the cabinet is $500 to $600, Mr. 
Quinn reports. 


cabinet. Each drawer holds 40 sheets 
(maximum 28 gauge), so that the 
cabinet can hold a total of 1,440 
sheets. Sheets of any heavier weight 
would be too heavy to handle in this 











Adjustable Safety Bars 
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quantity, according to Mr. Quinn. 
Mr. Quinn devised the handy cab- 
inet, with assistance from the main- 
tenance foreman in the plant. He 
estimates the cost of making such a 


Enameling problems with 


Electrolytic Tin Plate 


ASICALLY, I feel that the oxide- 

oil-pinhole troubles of electro- 
lytic tin plate can be explained as 
follows: 

As pointed out in the first part of 
this article, dry plate is not feasible 
because tin oxidizes rapidly under 
normal storage conditions. The oxides 
of tin are alkaline in nature and be- 
come strong catalysts for organic 
finishes, particularly thermosetting 
phenolic lacquer. As the chemical re- 
action of a phenolic has already been 
carried nearly to completion by the 
resin manufacturer, it loses its little 
remaining flexibility when exposed to 
the catalytic action of the tin oxide 
at normal baking temperatures. There- 
fore the tin must be protected by a 


By Henry A. Bates 


Lilly Varnish Co. 


Conclusion 


permanent, non-oxidizing, non-evap- 
orating, and non-drying oil. These 
materials, such as palm oil, cotton- 
seed oil, di-butyl sebacate, and dioctyl 
sebacate, are incompatible in the ex- 
treme with drying oil varnishes made 
from chinawood oil, dehydrated cas- 
tor oil, soy bean oil, oil modified 
alkyds, phenolics, epons, both oil 
modified and thermosetting and vinyl 
resins. Therefore, the protecting oil 
must be put on in very small amounts, 
uniformly over the sheet, and under 
carefully controlled conditions. 

The quantity normally used on hot 
dipped plate was approximately .2 to 
.3 grams per base box (31,360 sq. in. 
per side or 62,720 sq. in. total). This 
is approximately 435 sq. ft. per side. 
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4 Thumb Screw 


cabinet in another metal decorating 
plant would be $500 to $600. Overall 
size is 714 feet wide, 37 inches deep 
and 56 inches high. See drawing and 
photo for further details.* 


On electrolytic tinplate the maxi- 
mum amount of oil seems to be .15 
to .20 grams per base box, although 
it will vary somewhat with the man- 
ufacturer. At this level, a gram of oil 
is spread over 4,500 to 5,8000 sq. ft. 
of surface. 


Flatness Is Difference 
The difference in hot dipped and 
electrolytic plate has been attributed 
to the flatter surface on the latter 
plate. The flatter surfaced sheets nest 
tighter together and under pressure 
this causes build-up of the oil. This is 
known as puddling. 
The hot dipped plate has flow lines 
in the tin surface which would mini- 
mize puddling of the oil. When a 
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Aluminum Plate Passes Million Mark 





Something of a longevity record is claimed by Aluminum Company of America for 
this aluminum lithographic plate, which has been in and out of the litho press at 
Aleoa’s Richmond, Ind., plant 21 times in all, with 1,260,350 press sheets to its 
credit. Each sheet contains 130 closure impressions, representing a total of 163.845,- 
500 caps. Shown above are (I. to r.) Ralph Williams, foreman; Edward Genutis, 
photolithographer; and Lester Ridenour, Thomas Morgan, and Lyle Carver, all 


pressmen. 


Discontinues Litho Division 

National Can Corp. has announced 
the termination of operations of its 
Colorware division, manufacturer of 
lithographed metal housewares. The 
action was taken, according to J. B. 
Wharton, Jr., company president, so 
that the plant’s facilities could be 
devoted to the can division. 


Croname Honors Employes 
Croname, Inc., metal decorating 
company in the Chicago area, hon- 


National Can 
Announces 


Changes 


ored veteran employees at a buffet 
lunch and open house reception Jan. 
4th. Over 500 employees with long 
service records participated in the 
party held at the new plant in Niles, 
[llinois. 


Acme Moves 

Acme Blue Print & Supply Co., of 
Sunnyvale, Cal., which operates litho- 
graphic as well as blueprint and 
photocopy equipment, has moved to 
a new 10,000 sq. ft. building. 





74 





New appointments at National Can Corp. include Malcolm D. Lawrie (left) who 
has been named manager of the Chicago Clearing plant, succeeding Stuart R. 
Tyler (center) who has been appointed staff assistant to the corporate manufac- 
turing department. Mr. Lawrie has spent 22 years in the can industry. He came to 
National from R. R. Williams, Inc., Canaan, Conn., where he had been plant man- 
ager. Mr. Tyler, who has served 28 years with National, will report to Wesley H. 
Douglass, vice president, and will have headquarters in Chicago. In another change, 
Clarence A. Plyes (right) manager of the corporation’s Melrose Park, Ill. plant, 
has assumed the additional responsibility of corporate staff assistant to the vice 
president, specializing in lithography. 





sheet of tinplate is decorated, the 
enamel as applied does not lie di- 
rectly against the metal. Thus, this 
film of very incompatible oil is sand- 
wiched between the tinplate and the 
enamel. 


As the sheet enters the oven, several 
things happen in a very few seconds. 
The temperature come-up time of an 
oven is about a minute. The viscosity 
of the oil is getting much thinner 
as the temperature increases. The oil 
is taken into the solvent phase of the 
enamel and is beginning to be dis- 
sipated. The viscosity of the enamel 
is trying to go two ways at the same 
time: higher because of rapid loss in 
solvent, and thinner because of in- 
creased temperature. If the amount of 
oil is within a maximum-minimum 
tolerance, the solvent in the enamel 
will carry the oil away from the metal 
into the film or out of the system en- 
tirely as the heat of the oven takes 
effect. However, this action must take 
place before the viscosity of the en- 
amel rises sufficiently to become set 
and have film strength. Then the oil 
can no longer diffuse out of the film 
without breaking its continuity, so 
pinholes result. These pinholes are the 
real small salt-size type. 

An excess of oil resulting from im- 
proper oiling or puddling will cause 
what are commonly called eyeholes, 
and they are much larger, as noted 
above. The mechanics are the same; 
only the break-through is greater. If 
the film strength of the enamel is at- 
tained at precisely the right time, the 
excess oil is trapped, forming a glo- 
bule, sometimes centered around a 
piece of dirt, and an eyehole is inevit- 
able. This type of eyehole, if caught 
before the job is too far under way, 
can be eliminated by a prebake. The 
small salt type can usually be correct- 
ed by adjusting the solvent balance, 
raising the boiling point, or by slow- 
ing the oven come-up time, or some- 
times just by reducing the viscosity 
of the enamel with solvent. 


Unusual Pinholes 


A few cases of odd types of pin- 
holes come up occasionally which do 
not fall into the general category of 


(Continued on Page 129) 
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© THE CHAMPION PAPER AND FIBRE CO. 1959 


BALANCE is a “must” for good performance. Wedgwood 


Offset’s bright blue-white color, high opacity, controlled moisture 


content, smooth uniform surface and excellent folding qualities ® 
are combined in perfect balance to give dependable 
performance run after run. For quality catalogs, brochures 


and direct mail in black and white and multi-color printing. 


THE CHAMPION PAPER AND FIBRE COMPANY, HAMILTON, OHIO 


WOVE OFFSET 


) 





THE PARADE OF CHAMPION MERCHANTS 


QUALITY HOUSES THAT OFFER A QUALITY 


ALABAMA 
Birmingham... . The Whitaker Paper Company 
Mobile. . .. The Partin Paper Company 
Montgomery.....W. H. Atkinson. .Fine Papers 
ARIZONA 
Phoenix ..... Blake, Moffitt & Towne 
Butler Paper Company 
Tucson . Blake, Moffitt & Towne 
ARKANSAS 
Little Rock . Roach Paper Company 
CALIFORNIA 
Fresno ; ..... Blake, Moffitt & Towne 
Los Angeles .Blake, Moffitt & Towne 
Carpenter Paper Company 
Oakland Blake, Moffitt & Towne 
Sacramento. Blake, Moffitt & Towne 


. Blake, Moffitt & Towne 
Carpenter Paper Company 


San Francisco 


New Orleans 
Augusta 


Baltimore. . 


Boston ee 
Springfield 
Worcester 


Detroit 
Grand Rapids 





San Jose Blake, Moffitt & Towne 
Stockton Blake, Moffitt & Towne 
COLORADO 
Denver Graham Paper Company 
CONNECTICUT 
Hartford . John Carter & Co., Inc. 


New Haven John Carter & Co., Inc. 


DELAWARE 


Wilmington . Whiting-Patterson Co., Inc. 


DISTRICT OF COLUMBIA 
Washington. ...The Whitaker Paper Company 





FLORIDA 
Jacksonville......The Jacksonville Paper Co. 
Miami .... The Everglade Paper Company 
Orlando . The Central Paper Company 
Tallahassee . The Capital Paper Company 
Tampa ..The Tampa Paper Company 

GEORGIA 
Atlanta .. The Whitaker Paper Company 
Macon The Macon Paper Company 
Savannah The Atl Paper Company 

IDAHO 
Boise Blake, Moffitt & Towne 
Pocatello .. Carpenter Paper Company 


ILLINOIS 
Chicago. . Dwight Brothers Paper Company 
Parker, Schmidt & Tucker Paper Co. 
Decatur Decatur Paper House, Inc. 
Peoria ; : Peoria Paper House, Inc. 


p 














Quincy..... Irwin Paper Company 
Rock Island C. J. Duffey Paper Company 
INDIANA 
Fort Wayne . The Millcraft Paper Company 
Indianapolis. .... indi Paper Company, Inc. 
1OWA 
Des Moines Carpenter Paper Company 

Pratt Paper Company 
Sioux City Carpenter Paper Company 
KANSAS 
Topeka Carpenter Paper Company 
Wichita . South Paper C y 
KENTUCKY 


Louisville... .The Rowland Paper Company, Inc. 


THE CHAMPION 


LOUISIANA 
The D & W Paper Co., Inc. 


MAINE 
John Carter & Company, Inc. 


MARYLAND 


.. Garrett-Buchanan Company 


The Whitaker Paper Company 
MASSACHUSETTS 


... John Carter & Company, Inc. 


John Carter & Company, Inc. 
. John Carter & Company, Inc. 


MICHIGAN 
The Whitaker Paper Company 
. Central Michigan Paper Co. 


MINNESOTA 
C. J. Duffey Paper Company 
Inter-City Paper Company 


LINE OF PAPER 








OHIO 
Akron .The Millcraft Paper Company 
Cincinnati The Cincinnati Cordage & 
Paper Company 
The Whitaker Paper Company 
Cleveland The Millcraft Paper Company 
Columbus Sterling Paper Company 
Dayton The Cincinnati Cordage & Paper Co. 
Mansfield Sterling Paper Company 
Toledo The Millcraft Paper Company 
OKLAHOMA 
Oklahoma City Carpenter Paper Company 
Tulsa Beene Paper Company 
Tayloe Paper Company 
OREGON 
Portland Blake, Moffitt & Towne 
Carter, Rice & Co. of Oregon 
PENNSYLVANIA 
Allent K er Paper Company 


(Division of Garrett-Buchanan Company) 
Lancaster Garrett-Buchanan Company 
Philadelphia. Garrett-Buchanan Company 





St. Paul C. J. Duffey Paper Company 
Inter-City Paper Company 
MISSISSIPPI 
Jackson Jackson Paper Company 
Meridian Newell Paper Company 
MISSOURI 
Kansas City .Carpenter Paper Company 
St. Louis Acme Paper Company 
Shaughnessy-Kniep-Hawe 
Paper Company 
MONTANA 
Billings Carpenter Paper Company 
Great Falls Carpenter Paper Company 
Missoula Carpenter Paper Company 
NEBRASKA 
Grand Island. Carpenter Paper Company 
Lincoln Carpenter Paper Company 
Omaha . Carpenter Paper Company 
NEW HAMPSHIRE 
Concord . John Carter & Company, Inc. 
NEW JERSEY 
Newark Central Paper Company 
Trenton Central Paper Company 
NEW MEXICO 
Albuquerque. . .. Carpenter Paper Company 
NEW YORK 
Many... <.... . Hudson Valley Paper Co. 
Binghamton Stephens & Company, Inc. 
Buffalo. . . Hubbs & Howe Company 
J ...... The Millcraft Paper Company 
New York City Forest Paper Co., Inc. 
Milton Paper Co., Inc. 
Pohiman Paper Co., Inc. 
Reinhold-Gould, Inc. 
Royal Paper Corporation 
The Whitaker Paper Co. 
(Bulkley Dunton (Far East) 
ey Bulkley Dunton S. A. 
P ")/ Champion Paper Corp., S. A. 
Champion Paper Export Corp. 
Rochester.... Genesee Valley Paper Company 
NORTH CAROLINA 
Asheville. Henley Paper Company 
Charlotte .. The Charlotte Paper Company 
Raleigh. . Epes-Fitzgerald Paper Company 


PAPER AND FIBRE 


General Office: Hamilton, Ohio 
Mills at Hamilton, Ohio ... Canton, N. C. ... Pasadena, Texas 


FOR FULL INFORMATION ON HOW THiS ADVERTISEMENT WAS PRODUCED, WRITE OUR ADVERTISING DEPARTMENT, HAMILTON, OHIO 


Paper Merchants, Inc. 
Whiting-Patterson Company, Inc. 


Pittsburgh The Whitaker Paper Company 
Reading Garrett-Buchanan Company 
RHODE ISLAND 
Providence John Carter & Company, Inc. 
SOUTH CAROLINA 
Columbia .Epes-Fitzgerald Paper Company 
SOUTH DAKOTA 
Sioux Falls Sioux Falls Paper Company 
TENNESSEE 
Chattanooga Bond-Sanders Paper Company 
Knoxville The Cincinnati Cordage & 

Paper Company 

Memphis Tayloe Paper Company 
Nashville. ..... .Bond-Sanders Paper Company 

TEXAS 
Amarilio Kerr Paper Company 
Austin Carpenter Paper Company 
Dallas Carpenter Paper Company 
El Paso Carpenter Paper Company 
Ft. Worth Carpenter Paper Company 
Harlingen Carpenter Paper Company 
Houston Carpenter Paper Company 

Southwestern Paper Co. 
Lubbock Carpenter Paper Company 


San Antonio Carpenter Paper Company 
UTAH 

Carpenter Paper Company 

Carpenter Paper Company 


VIRGINIA 


Ogden 
Salt Lake City 





Norfolk...... Epes-Fitzgerald Paper Company 
Richmond .Epes-Fitzgerald Paper Company 
WASHINGTON 

Seattle . Blake, Moffitt & Towne 
Carpenter Paper Company 
Spokane. ... . Blake, Moffitt & Towne 
Spol Paper & Stati y Co. 
Tacoma Blake, Moffitt & Towne 
Yakima . Carpenter Paper Company 
WEST VIRGINIA 
Huntington. . The Cincinnati Cordage & 
Paper Company 
WISCONSIN 
Milwaukee. ..Dwight Brothers Paper Company 
CANADA 
Toronto Blake Paper Limited 
COMPANY 
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To help you turn out more printing 
in less time, and realize higher profits 
from your equipment investment, 
ATF is introducing six brand new 
offset presses this year. They range in 
size from an 18 x 2414” perfector to 
the two-color Chief 255, which 
handles sheets up to 38 x 55”. 

All six new presses give you the 
high operating speeds, the top print- 
ing qualities, and the simplicity of 
operation required to keep you “out 
in front” in the competitive printing 
market. Five of these presses are com- 
ing off the assembly lines now. The 
sixth—the two-color ATF Chief 226 
—is undergoing final tests and will be 
available shortly. All six presses have 
been fully tested in commercial 
plants, to make certain every model 
performs to the high standards set by 
ATF’s Engineering Department. 

The fast new ATF Chiefs 126 and 
226 lead this parade of new presses. 
Here are a few of their many features 
and advantages: 


The ATF Chie} 


* This single-color 20 x 26” offset 
press produces top quality printing on 
stock from 9 Ib. onionskin to .030” 
card at speeds from 3000 to 8500 im- 
pressions per hour. 

*Cam-controlled swing arm feed 
mechanism provides positive sheet 
control for hairline register. 

* Prints up to 19% x 25Y2”—handles 
9 x 12” jobs four-up or 6 x 9” jobs 
eight-up, with full bleed and plenty 
of room to spare. 

*New reloading stream feeder sets 
new standards for efficiency and ease 
of adjustment. 

*Four ink form rollers and two 
dampener form rollers are all adjust- 


High speed 20 x 26 single and two-color Chiefs 


of six new presses 


able from outside the press frame. 

* Dampeners are worm-gear driven 
for smooth, precise control. 

* Helical gears insure smooth, quiet 
operation at high speeds—plus long 
life. 

* Suction slow-down rollers provide 
full sheet control in the delivery at 
the high operating speeds of the press. 
° A fast rise mechanism reduces time 
required to change delivery trucks. 


The ATF Chief 
* This is the first 20 x 26” two-color 
offset press, and shows every promise 
of being the most popular of the six 
new presses offered by ATF this year. 
+ All the features of the Chief 126 are 
included in the 226—including the 


from ATF in ’59 


speeds to 8500 impressions per hour 
... doubled, because you print two col- 
ors at once! 

* The cylinder on the second color 
unit is adjustable circumferentially 
for easy register with the first color 
unit. Both colors are printed while 
the sheet is held in position on the 
single impression cylinder. 

* The two color units are arranged for 
maximum accessibility. 

* 70 percent of the parts in the Chief 
126 and 226 are interchangeable. 


Reservations are now being taken by 
your ATF Representative for both 
these new Chiefs. Ask him for details, 
or call your nearest ATF Branch or 
Sales Office. 


cont. on page 2 




















cont. from page 1 


New Photomechanical 
Developments 
Installations of ATF Typesetters are 
continuing rapidly in all sections of 
the country. This low-cost, versatile 
photomechanical composition system 
for text and tabular matter produces 
type images on film or photographic 
paper quickly and economically. It 
handles justification, quadding and 
centering operations automatically. 
Corrections can be made quickly—and 

at any stage of the operation. 

The ATF-Hadego Phototypeset- 
ting Machine is the ideal companion 
equipment for setting display lines. 
It, too, is low in initial cost, simple to 
operate and capable of producing 
highest quality composition. 

A single font of matrices gives you 
a complete range of sizes—from 4 to 
34 points, or from 10 to 82 points. 
Neither machine nor matrices are 
subject to wear and tear, because no 
heat nor motor is used. Over 150 dif- 
ferent type faces are available imme- 
diately for the ATF-Hadego. 

Your ATF Representative is the 
man to talk with if you want to keep 
your plant “on top” in production and 
profits. With so many new presses 
and products to offer, he can help you 
in many ways. 


ATF announces 
three new two-color Chiefs 
Three new, fast two-color Chiefs with 
built-in advantages that spell higher 
profits for every hour of running time 
have just been introduced by ATF: 
The Chief 238 prints sheets up to 
254 x 3814” at speeds up to 7500 
iph. 
The Chief 250 prints sheets up to 
361% x 50” at speeds up to 6500 iph. 
The Chief 255 prints sheets up to 
38 x 55” at speeds up to 6000 iph. 
All three presses feature a com- 
pletely modern stream feeder with a 
pre-register and register system de- 
signed to produce first class work at 
top speeds. The cylinders are in “V” 





formation, with a single impression 
cylinder—which insures register and 
at the same time permits compact con- 
struction plus full accessibility. Sev- 
eral innovations considerably reduce 
makeready time: a simple handwheel 
adjusts the height of the feed plate to 
handle variations in stock thickness; 
grippers require no adjustment for 
variations in stock thickness; slight 
alterations of blanket-to-plate pres- 
sure can be made by micrometer con- 
trol, without changing packing. 

Standard equipment on the Chief 
250 and 255 includes a highly effi- 
cient mechanical gripper in the deliv- 
ery, which insures accurate delivery 
at high speeds (this feature is optional 
on the Chief 238). 

These are just a few of the many 
features and advantages on this new 
line of two color ATF Chiefs. Find 
out from your ATF Representative or 
Branch what all of them are, and 
you'll not be satisfied with any press 
which offers less! 


New ATF-Solna 24” Perfector 
produces up to 12,000 
impressions per hour 


There is real profit potential in the 
brand new ATF-Solna 24” Perfector 
—an offset press which prints both 
sides of the sheet at once, at speeds up 
to 6000 per hour (the equivalent of 
12,000 on a non-perfecting press! ). 

You can print one color on each 
side—the same on both, or a different 
color on each. Handles sheets from 
814 x 1444” up to 18 x 24Y4”—in- 
cluding 81% x 11” jobs four-up with 
full bleed, or 9 x 12” jobs four-up. 
Printing area is 1714 x 243%”, and 
both printing units employ two form 
rollers. A deep pile chain delivery per- 
mits long runs before unloading. 

The possibilities offered by this fast 
offset perfector are enormous—for 
such jobs as letters, sales literature, 
short-run editions of books or direc- 
tories, and almost any job requiring 
printing on both sides of the sheet. 


How to get specific, 
detailed information about 
ATF equipment— 


ATF CHIEF 





You'll find ready answers to most of 
your questions about ATF presses and 
other equipment in the product litera- 
ture available to the trade. Your local 
ATF representative or nearest branch 
will be glad to answer any other ques- 
tions. Here are a few of the booklets 
and folders you may write for: 


Chief 15 Booklet—a thorough cover- 
age of operating features, with detailed 
descriptions and illustrations. Includes 
the new chain delivery model. 


Chief 20 Booklet—Gives a complete 
account of the operating features and 
advantages of the latest model Chief 
20, including the new style quick lock- 
up plate clamp. 

Green Hornet Booklet—A full account 
of ATF’s 11” x 17” web offset two-color 


E job press, with specifications and a cost 


study pointing out the savings possible 
by running jobs on the Green Hornet 
instead of a sheet fed press. 

Webendorfer Business Forms Presses 
Folder—Covers major operating fea- 
tures of ATF’s 17” and 22” forms 


| presses. Describes punching and perfo- 


rating units, and includes diagram illus- 


| trating travel of web. 


Craw Modern Specimen Folder—A 


| four-page brochure displaying the new 


Craw Modern type face. 


Craw Clarendon Booklet—A 12-page 
booklet, “America’s Top Designers 
Choose ATF Craw Clarendons;’ illus- 
trates the use of ATF’s Craw Clarendon 
and Craw Clarendon Book faces by 
prominent designers. Artists represented 
are Will Burtin, Freeman Craw (de- 
signer of the Craw Clarendon faces), 
Robert Gage, George Giusti, Morton 


© Goldsholl, Ray Komai and Bradbury 


Thompson. 


You can get your copies of these 
items—quickly and without obliga- 
tion—simply by writing to: Advertis- 
ing Dept., American Type Founders, 
200 Elmora Avenue, Elizabeth, N. J. 
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AT! reports to the Printing Industry 


by Edwin Roth, General Service Manager, American Type Founders 


ATF service is nationwide... but local! 


Edwin Roth began his career with ATF in 
1917, as an apprentice toolmaker in the 
Foundry Division, and advanced in super- 
visory positions up to Superintendent. In 
1940 he was appointed General Superintend- 
ent, in charge of foundry and press manu- 
facture. He became Works Manager, in charge 
of all manufacturing, in 1943—and continued 
in this assignment until 1955 when he was 
appointed General Service Manager. 


ATF’s service efforts are directed 
toward providing nationwide cover- 
age, but on as /ocal a basis as possible. 

To give you such service, ATF em- 
ploys 75 well-trained servicemen lo- 
cated in principal U. S. cities. If your 


plant is in one of the eleven ATF 
Branch Office areas contact the Serv- 
ice Supervisor at your Branch. He 
schedules all servicemen reporting to 
the Branch—even those in cities dis- 
tant from the Branch—and will see 
that your needs receive prompt atten- 
tion. 

ATF’s emphasis on local service is 
being expanded further through the 
appointment of Authorized Parts and 
Service Dealers in major printing 
centers where there is no ATF Branch. 
Two dealers have been named—in 
Florida and in Kansas City—and more 
will be added shortly. These dealers 
handle ATF installations and service, 
and maintain inventories of the most 
commonly used parts. 

Although direct Field Service 
supervision is vested in the ATF 
Branch Manager and Service Super- 
visor, overall responsibility for the 
entire service organization rests in the 
hands of the General Service Manager 
and his staff at the home office in 
Elizabeth. This Supervisory Staff or- 
ganization coordinates all service acti- 
vities, and backstops the large field 
staff. 






Included in the Supervisory Staff 
are: Earl Hankel, Field Service Super- 
visor, with ATF for 22 years in vari- 
ous matiufacturing and service posi- 
tions, who now has charge of all field 
service plus responsibility for service 
on all new ATF products; Joe Fitz- 
patrick, Field Technician, with ATF 
since 1946, is one of the top trouble- 
shooters on all ATF products; Kirby 
Milgate, Field Technician, with 23 
years in the company, is an offset and 
letterpress expert; Ed Parker, Service 
Representative, with ATF since 1952, 
is qualified for work with the heaviest 
ATF equipment; and Steve Capra, 
Field Technician, who joined ATF in 
1940 and is an expert on sheet-fed 
press problems. 

Detailed histories are kept in Eliza- 
beth on every press sold and serviced 
by ATF, and all servicemen’s reports 
are forwarded here for Supervisory 
Staff review. This Staff works closely 
with Engineering and Manufacturing 
—for the constant improvement of all 
products sold by ATF. 

Count on prompt local attention 
for service needs on every piece of 
equipment you buy from ATF. 


New high-production 


New-style sheet detectors are among 
many features added to the ATF 
Chief 24 with the introduction of the 
Model 1600 series, now being deliv- 
ered to printers throughout the coun- 
try. 

The new sheet detectors are located 
close to the headstops, and check the 
sheet 4” from the gripper edge. A 
crooked or late sheet will automatic- 
ally trip the press (feeder, impression, 
ink and water ductors), yet the sheet 
will be delivered, unprinted and un- 
counted, to the delivery pile for re- 
moval. 

The ATF Chief 24’s rapidly grow- 
ing popularity is the result of its abil- 
ity to print, quickly and economically, 
the most popular commercial sizes: 
84% x 11” four-up with full bleed 
and room to spare; 9 x 12” four-up; 
and 6 x 9” eight-up. Among the addi- 





tional new features found on the 
Model 1600 series are: 

Timed air blast on the Elless Stream 
Feeder—providing better sheet sepa- 
ration on all types of stock. 

New light-weight headstops, for 
quieter, smoother operation. 

Stepless speed control, which is 
now set from the operator’s side, and 
lets you run each jobat the right speed 
for top results. 

The feeder pile lift is now operated 
with one hand. 

A drip pan under the ink fountain 
keeps solvent from dripping on rollers 
during washup. 

Several new doors have been added 
to the side guards, to facilitate lubrica- 
tion and adjustments. 

A new booklet, describing these 
and other features in detail, is avail- 
able on request—from your ATF Rep- 


features added to the popular ATF Chief 24 


resentative or Branch Office, or from 
the Advertising Department, Amer- 
ican Type Founders, 200 Elmora 
Avenue, Elizabeth, New Jersey. Get 
your copy, and see why so many print- 
ers have chosen the ATF Chief 24. 























ee News Gothic Bold- 
All Shop Men! 


Wn money and renown. 
Participate in ATF’s 
“Shop Hints Exchange” 


new addition to a well known ATF type family 





Got any good production tips that we 
can pass along to the trade? Here’s 


your chance to help thousands of your § A IK C D EF FG 7 IJ K L M N O p 
fellowcraftsmen throughout thecoun- § 


¥ 





try. And at the same time win a five § 
dollar bill. Future issues of ATF News § 
will carry a section listing valuable J ORSTUVWXYZ 
shop hints and tricks—all submitted F 
by shop men. z 

We're looking for unusual and § 1 2 3 4 5 et 7 8 90 
practical ideas that you would use in F 
your shop. Maybe you've hit on a fF 
simple way to keep those extra thin | -2 
stocks from curling up, or perhaps a bcd efgh ij ki an n O pq rstu 
you've developed an especially effec- i 
tive drying system for your camera © 
film. As long as your idea is practical & VWXYZ 
and reasonably simple, we will con- § 
sider it for publication. ' 

You'll become famous—if your § i 
item is accepted—because we'll sign it FF 
with your name, and the name of your _§ 
company. And remember the $5. <A REO RE AISA RETR 

So, if you have any home-grown Ff 
ideas that work, just mail them to §% Medium in weight, normal in width, ATF News Gothic Bold gives typog- 
“Shop Hints,” Advertising Depart- |} raphers, printers and designers a new face whose values lie between those of 
ment, American Type Founders, 200 § Franklin and News Gothic. It adds further versatility to one of ATF’s largest 
Elmora Avenue, Elizabeth, New E families of gothics: the family which includes the Alternate, News, Franklin, 
Jersey. Don’t worry about fancy word- © Lightline and Monotone Gothics. 
ing, as long as your suggestion isclear | News Gothic Bold follows the same basic design developed by Morris 
and fully explained. There is just one § Fuller Benton, ATF’s Chief Designer for many years, and is therefore com- 
restriction, though. For reasons of patible with any of the faces in the family listed above. 
space, we must request that you make News Gothic Bold is now available from Authorized ATF Type Dealers, 
your entry no longer than 125 words. © in all sizes from 6 to 72 point. 


American Type Founders + 200 Elmora Avenue + Elizabeth, N. J. 
















ATLANTA, GEORGIA « 728 Spring Street N.W. . . Trinity 3-1663 





: BOSTON 10, MASSACHUSETTS - 273-285 Congress Street. . . . . . . . . . . Liberty 2-8625 
CHICAGO 6, ILLINOIS - 519 West Monroe Street. . . . . ... . =... . Franklin 2-1188 

Branches CINCINNATI, OHIO : 20 East oth Street . pa 6 ae ee . Cherry 1-2037 

CLEVELAND 14, OHIO- 1530 EastrothStreet. . . . ......... . . ~Maini-17ae 

DALLAS 2, TEXAS - 604 South Akard Street . . . I 


LOS ANGELES 15, CALIFORNIA - 1314 West Ninth Street . eo grog tig a eg? ey oe 
NEW YORK 14, NEW YORK + 200 Varick Street . . . be we er 
PHILADELPHIA 7, PENNSYLVANIA - 207-209 North Broad Street iy atin a. a eee 
SAN FRANCISCO 2, CALIFORNIA - 360 Golden Gate Avenue. . . . . . . . . Graystone 4-0262 
ST. LOUIS 3, MISSOURI: 1931 Washington Avenue. . . . .. . . . . . . Chestnutr-2757 © 

















In the Rocky Mountain States: 


A. E. Heinsohn Printing Machinery and Supplies 
DENVER, COLORADO - 1443 Blake Street . . . ea Sea + we ee 
ALBUQUERQUE, NEW MEXICO + 5231 Central Avenue West 4 
PHOENIX, ARIZONA - 1828 West Jefferson Street 

SALT LAKE CITY, UTAH « 246 West First South Street 

EL PASO, TEXAS « 416 North El Paso Street 
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NASHUA BRINGS YOU 
DAVAC’ ..THE MODERN 
LABEL PAPER THAT 


OBSOLE 
TIONAL 
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Mr. John Porter. 
Medford, Mass., says: ‘Positively no curl, blocking, or press 





Vice-President and Treasurer of Oxford Print, 


slow-down. New Davac prints as easily as ungummed stock!” 








Here is adhesive paper that obsoletes conven- conventional gummed stock, DAVAC isn't broken 
tional gummed stock...looks, feels, and per- nor stack calendered...gives you a mill-perfect 
forms like regular bond! printing surface. 














DAVAC is coated with a matte-like adhesive. This _DAVAC has been thoroughly proven on presses 
adhesive lets the paper ‘‘breathe’’...absorb and throughout the country. Thousands of printers 
release moisture, expand and contract without like Mr. Porter use it, enthusiastically endorse it. 
curling. DAVAC stays flat as bond...prints as Have your Nashua distributor tell you more about 
easily...stores safely...ends customers’ curl remarkable DAVAC — the original balanced gum- 
complaints. Takes ink beautifully, too. Unlike med paper. He's listed on the back of this insert. 








Microscopic beads of adhesive let DAVAC paper ‘‘breathe,’’ thus prevent curl. Matte-like 


adhesive finish takes ink beautifully when labels must be printed on the adhesive side. 


{2 L20ta On 






nating First with the finest in adhesive papers 





This is the adhesive side 








of D.ANZA.S gummed paper! 


Note the crisp, sharp printing. DAVAC’S matte-like adhesive is excellent for 
look-through labels, window stickers, other reverse-side jobs. DAVAC is available 
through the fine paper merchants listed below. Ask for trial-run sample sheets. 


AKRON, OHIO 
Millcraft Paper Company 


ALBANY, NEW YORK 
Hudson Valley Paper Company 


ALBUQUERQUE, NEW MEXICO 
Carpenter Paper Company 


ALEXANDRIA, LOUISIANA 


Louisiana Paper Company, Ltd. 


ATLANTA, GEORGIA 
Sloan Paper Company 
Whitaker Paper Company 


AUGUSTA, MAINE 
Carter Rice Storrs & Bement 


AUSTIN, TEXAS 
Carpenter Paper Company 


BALTIMORE, MARYLAND 
Whitaker Paper Company 
White Rose Paper Company 


BATON ROUGE, LOUISIANA 


Louisiana Paper Company, Ltd. 


BILLINGS, MONTANA 
Carpenter Paper Company 


BIRMINGHAM, ALABAMA 
Sloan Paper Company 


BOSTON, MASSACHUSETTS 
Carter Rice Storrs & Bement 
John Carter Company 


BRISTOL, VIRGINIA 
Dillard Paper Company 


BUFFALO, NEW YORK 
Alling and Cory Company 


CHARLESTON, WEST VIRGINIA 
Central Ohio Paper Company 


CHARLOTTE, NORTH CAROLINA 
Charlotte Paper Company 
Dillard Paper Company 


CHICAGO, ILLINOIS 
Bradner Smith and Company 
Carpenter Paper Company 
Dwight Bros. Paper Company 


CINCINNATI, OHIO 
Chatfield Paper Corporation 
Whitaker Paper Company 


CLEVELAND, OHIO 
Alling and Cory Company 
Millcraft Paper Company 


COLUMBIA, SOUTH CAROLINA 
Dillard Paper Company 
Palmetto Paper Company 


COLUMBUS, OHIO 
Central Ohio Paper Company 


There ts ey Out ARS order id by name! 


This insert is printed on 
60# CIS Litho Davac(S) 


CONCORD, NEW HAMPSHIRE 
John Carter and Company, Inc. 


DALLAS, TEXAS 
Carpenter Paper Company 


DAYTON, OHIO 
Central Ohio Paper Company 


DENVER, COLORADO 
Carpenter Paper Company 


DES MOINES, IOWA 
Carpenter Paper Company 


DETROIT, MICHIGAN 
Seaman-Patrick Paper Company 
Whitaker Paper Company 


EAST HARTFORD, CONNECTICUT 
Carter Rice Storrs & Bement 


EL PASO, TEXAS 
Carpenter Paper Company 


FARGO, NORTH DAKOTA 
John Leslie Paper Company 


FORT WAYNE, INDIANA 
Millcraft Paper Company 
Taylor Martin Papers, Inc. 


FORT WORTH, TEXAS 
Carpenter Paper Company 


GLOUCESTER CITY, NEW JERSEY 
Rhodes Paper Company 


GRAND ISLAND, NEBRASKA 
Carpenter Paper Company 


GRAND RAPIDS, MICHIGAN 
Carpenter Paper Company 


GREAT FALLS, MONTANA 
Carpenter Paper Company 
John Leslie Paper Company 


GREENSBORO, NORTH CAROLINA 
Dillard Paper Company 


GREENVILLE, SOUTH CAROLINA 
Dillard Paper Comapny 


HARLINGEN, TEXAS 
Carpenter Paper Company 


HARRISBURG, PENNSYLVANIA 
Alling and Cory Company 


HARTFORD, CONNECTICUT 
John Carter and Company 


HOUSTON, TEXAS 
Carpenter Paper Company 


INDIANAPOLIS, INDIANA 
Indiana Paper Company 


JACKSON, MISSISSIPPI 
Jackson Paper Company 


JACKSONVILLE, FLORIDA 
Jacksonville Paper Company 


JAMESTOWN, NEW YORK 
Millcraft Paper Company 


KANSAS CITY, MISSOURI 
Carpenter Paper Company 


KNOXVILLE, TENNESSEE 
Dillard Paper Company 

LINCOLN, NEBRASKA 
Carpenter Paper Company 


LITTLE ROCK, ARKANSAS 
Roach Paper Company 


LONGVIEW, TEXAS 
Etex Paper Company 


LOS ANGELES, CALIFORNIA 
Carpenter Paper Company 
Ingram Paper Company 


LOUISVILLE, KENTUCKY 
Rowland Paper Company 


LUBBOCK, TEXAS 
Carpenter Paper Company 


LYNCHBURG, VIRGINIA 
Caskie Paper Company, Inc. 


MACON, GEORGIA 
Macon Paper Company 


MEMPHIS, TENNESSEE 
Tayloe Paper Company 


MERIDIAN, MISSISSIPPI 
Newell Paper Company 


MIAMI, FLORIDA 
Everglade Paper Company 


MILWAUKEE, WISCONSIN 
Dwight Bros. Company 


MINNEAPOLIS, MINNESOTA 
Carpenter Paper Company 
John Leslie Paper Company 


MISSOULA, MONTANA 
Carpenter Paper Company 


MOBILE, ALABAMA 
Partin Paper Company 


MONROE, LOUISIANA 


Louisiana Paper Company, Ltd. 


MONTGOMERY, ALABAMA 
Weaver Paper Company 


NASHVILLE, TENNESSEE 
Bond-Sanders Paper Company 


NEWARK, NEW JERSEY 
Central Paper Company 


NEW HAVEN, CONNECTICUT 
John Carter Company 
Carter Rice Storrs & Bement 


NEW ORLEANS, LOUISIANA 


D and W Paper Company, Inc. 


NEW YORK, NEW YORK 
Alling and Cory Company 


Miller & Wright Paper Company 


Harry Elish Paper Company 
Linde-Lathrop Paper Co., Inc. 
Geo. W. Millar and Co., Inc. 
Whitaker Paper Company 


NORFOLK, VIRGINIA 
Old Dominion Paper Company 


OGDEN, UTAH 
Carpenter Paper Company 


OKLAHOMA CITY, OKLAHOMA 
Carpenter Paper Company 


OMAHA, NEBRASKA 
Carpenter Paper Company 


ORLANDO, FLORIDA 
Central Paper Company 


PHILADELPHIA, PENNSYLVANIA 
Rhodes Paper Company 
Whiting Patterson Company 


PITTSBURGH, PENNSYLVANIA 
Alling and Cory Company 
Whitaker Paper Company 


POCATELLO, IDAHO 
Carpenter Paper Company 


PORTLAND, OREGON 
Carter Rice and Company 


PROVIDENCE, RHODE ISLAND 
Carter Rice Storrs & Bement 
John Carter and Company, Inc. 


PUEBLO, COLORADO 
Carpenter Paper Company 


RALEIGH, NORTH CAROLINA 
Raleigh Paper Company 


RICHMOND, VIRGINIA 
Richmond Paper Company 


ROANOKE, VIRGINIA 
Dillard Paper Company 


ROCHESTER, NEW YORK 
Alling and Cory Company 


ST. LOUIS MISSOURI 
Acme Paper Company 
Beacon Paper Company 


ST. PAUL, MINNESOTA 
Carpenter Paper Company 
John Leslie Paper Company 


SALT LAKE CITY, UTAH 
Carpenter Paper Company 


SAN ANTONIO, TEXAS 
Carpenter Paper Company 


DAVAC Balanced Gummed Papers e Pervenac (delayed-action) and Imac 
(instant action) Heat Seal Papers e TEX Heat Seal Textile Label Paper 


SAN FRANCISCO, CALIFORNIA 
Bonestell Paper Company 
Carpenter Paper Company 


SAVANNAH, GEORGIA 
The Atlantic Paper Company 


SEATTLE, WASHINGTON 
Carpenter Paper Company 
West Coast Paper Company 


SHREVEPORT, LOUISIANA 
Louisiana Paper Company, li 


SIOUX CITY, IOWA 
Carpenter Paper Company 


SIOUX FALLS, SOUTH DAKOTA 
John Leslie Paper Company 


SPOKANE, WASHINGTON 
Independent Paper Company 


SPRINGFIELD, MASSACHUSETTS 
Carter Rice Storrs & Bemeit 


SYRACUSE, NEW YORK 
Alling and Cory Company 


TACOMA, WASHINGTON 
Allied Paper Company, In, 


TALLAHASSEE, FLORIDA 
Capital Paper Company 


TAMPA, FLORIDA 
Tampa Paper Company 


TEXARKANA, TEXAS 
Louisiana Paper Company, 


TOLEDO, OHIO 
Central Ohio Paper Compaty 
Millcraft Paper Company 


TOPEKA, KANSAS 
Carpenter Paper Company 


TYLER, TEXAS 
Etex Paper Company 


UTICA, NEW YORK 
Alling and Cory Company 


WASHINGTON, D. C. 
Whitaker Paper Company 


WICHITA, KANSAS 
Southwest Paper Company 


WILMINGTON, DELAWARE 
Whiting-Patterson Compa 


WILMINGTON, NORTH CAROLIM 
Dillard Paper Company 








WORCESTER, MASSACHUSETTS 
Carter Rice Storrs & Bene 











NASHUA CORPORAIW 
Nashua, New He 











NIA 
any 


pany 


pany 
mpany 


pany, 
npany 
KOTA 
ompany 
Company 


USETTS 
« Bemet 


mpany 
any, Int, 
any 
pany 


on 


r Compaty 
mpany 


Company 
any 
Compaty 
ompany 
- Company 


VARE 
in Compa) 


1 CAROLINA 
mpany 





CHUSETTS 
rs & Bemel 






‘ORPORATI 
ew fre 


THROUGH the GLASS | 





HONE wires were buzzing in Ro- 
chester, Canton and Houston late 
last month as the National Associa- 
tion of Litho Clubs repeated its uni- 
que three-way conference phone call 
as part of the Council of Administra- 
tion meeting. Last year, under Len 
Starkey, of Dayton, then president of 
NALC, the Council held individual 
morning meetings with an identical 
agenda for each, then inaugurated 
the phone call ideas in the afternoon. 
This year Herman Goebel, of the 
Twin City club, was in charge, with 
Fred Fowler and other officers mod- 
erating the separate meetings. The 
three-way Council meeting, which 
draws a big attendance and virtually 
100 percent representation from local 
Litho Clubs, now surpasses the annual 
convention in significance, although 
plans and programs formulated at 
the January meeting must be formal- 
ized at the annual convention, which 
this year is scheduled for the Leam- 
ingion Hotel, Minneapolis, June 11-13. 
NALC now is on the threshold of 
entering the big time as far as graphic 
arts associations go. Conventions in 
the last few years have had overflow 
attendance, so it won’t be long before 
the association will have to come to 
grips with its next important prob- 
lem—getting a paid executive secre- 
tary for the organization who will be 
better able to handle all the activities 
of the association and avoid dupli- 
cation of effort by a widely scattered 
group of officers. 


Speaking of meetings, ML and sev- 
eral trade magazines have been list- 
ing the dates of the forthcoming con- 
vention of the Lithographers and 
Printers National Association (for- 
merly LNA) incorrectly. If you are 
planning to make early reservations 
for the 54th annual convention of 
the association, at the Greenbrier, 
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ly 


White Sulphur Springs, W. Va., be 
advised that the correct dates are 
April 13-15. At presstime LPNA pro- 
motion director Herb Morse was un- 
able to reveal the complete program 
for the convention, but one innova- 
tion is a special dinner, on the open- 
ing evening of the convention, in 
honor of winners of the annual Litho- 
graphic Awards Competition. 


e 
Still on the subject of meetings, 


A. E. Giegengack, who is general 
manager of Seventh Educational 


Graphic Arts Exhibit in New York, 





Sept. 6-12 writes to say that the event 
will attract 200 exhibitors, many 
million dollars worth of displays, 
and more than 150,000 executives, 
salesmen and craftsmen. 

e 

Maurice O. Whitman, that sales- 
man extradordinaire for General 
Printing Ink Co., ardent litho clubber 
and enthusiastic promoter of the off- 
set industry, has sent us a little pres- 
ent that is flattering for two reasons. 
First, of course, it’s always an honor 
to receive a gift from “Whit,” and 
second, the present, an ash tray, uses 
a quote from Mopern LITHOGRAPHY 
as its motif. 

The quotation has a lot of impor- 
tance for any industry, emphasizing, 
as it does, the importance of selling 
value rather than price, so as not 
to put your product on the level of 
your competition.* 
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“Tm tired of setting everything in News Gothic Condensed!” 




















.--a COMplete 6-point photocopy program 
from one source...HALOID XEROX! 


OULY 22.010 OFFERS 















seu A COMPLETE LINE OF TOP-QUALITY PHOTOCOPY 
Kae PAPERS ... including new optically brightened 
Record papers! | 


Haloid® Photocopy Papers are manufactured in a variety _ f 
of widths and surfaces to fit specific needs; : i 
\ 


provide exceptionally high quality prints! 


A COMPLETE LINE OF PHOTOCOPY MACHINES! 





These include the Commercial Rectigraph® and the versatile ; 
Foto-Flo* Photo-Copying Machine, Model C. Each copies 
anything typed, written, printed, drawn or photographed... | 
actual, reduced or enlarged size. Daylight operation; 


microfilm enlarger attachments are available. z 
*A trademark of Haloid Xerox Inc. “| 


A COMPLETE LINE OF PHOTOCOPY CHEMICALS! 


Haloid chemicals are expressly designed for use with 
Haloid photocopy papers. Convenient size packages eliminalt 


° ° 2 ° F 
waste and time losses in small quantity mixes. “ 


Ha 
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FREE OPERATOR TRAINING COURSES! 





Your own operators can now benefit by thorough training 
courses either on the job or by attending the new 
Haloid Xerox School of Photocopy Training at Rochester. 


(Graduates of the school receive certificates of training. ) 


CONTINUING RESEARCH ...FOR BETTER 
PHOTOCOPY PRODUCTS! 


Our progress in the past decade, in the fields of 
photo-copying, photographic papers, graphic arts materials 
and xerographic reproduction has been well served 
by continuous research and development. Now under 
construction is a new $3,500,000 research laboratory. 

“'= Haloid Xerox invests better than 7% of its annual sales in 
research. This means better products and service, 
bigger profits for you! 


For detailed specifications, price lists, or other information, please contact your nearest xX od ne oO xX 
Haloid representative or write to: Haloid Xerox Inc., 59-422 Haloid St., Rochester 3, N. Y. 
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Installs New Officers 

The Chicago Litho Club devoted 
its Jan. 22nd meeting to installation 
of new officers and the mapping of 
plans for the forthcoming year. The 





W. Stuart Grau 


meeting also marked the club’s 30th 
anniversary. W. Stuart Grau of the 
Miehle Co., the new president, took 
over the gavel from retiring president 
Edward M. Harwood of the Strom- 
berg Allen Company. 

Other officers, who had all been 
elected at the November meeting, are: 
Emil F. Winter, Sleepeck Offset Co.., 
first vice president; James K. Martin, 
manager, Chicago Lithographic In- 
stitute, second vice president; John 
L. Jachimiec, Container Corp. of 
America, secretary; and Richard F. 
Boever of Coburn & Co., treasurer. 

These officers together with three 
past presidents, Edward M. Harwood, 
of Stromberg Allen; Elton Baker of 
John Dickinson Schneider Co.; and 
James M. Ludford, Chicago Litho 
Plate Graining Co., comprise the 
club’s board which will direct the 
organization’s affairs this year. 

Following the simple inaugural 
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ceremonies, Mr. Grau announced his 
selection of new committee chairmen. 
They are: education— Richard P. 
Rehusch, Regensteiner Corp.; mem- 
bership and roster—Eugene C. Bul- 
inski, Runkle-Thompson-Kovats; pub- 
licity — Lester Miller, I. S. Berlin 
Press; entertainment — William L. 
Byers, North American Litho; sick- 
ness and visitation—James C. Harton, 
Philip Lochman Co.; attendance — 
Russell L. Calm, Chicago Offset Print- 
ing Co.; and sergeant-at-arms, Ernest 
W. Karge, Jr., Regensteiner Corp. 
Acting as contact men with the Na- 
tional Association of Litho Clubs are 
Rae Goss, Inland Lithograph Co., 
who is second vice president of 
NALC, and William O. Morgan, who 
is club coordinator for NALC. 

The newly revised membership ros- 
ter, released early in January, lists 
the names of over 350 members, 
active, associate and honorary. A new 
feature of the bi-annual directory is 
a listing of all companies represented 
by the membership. 

Mr. Grau, the new president, has 
been a member of the club for eight 
years. He served as educational chair- 
man for one year, treasurer for four 
years, and vice president for two 
years. 

He has been employed by the 
Miehle Co., in the engineering de- 
partment since 1935, and for the past 
ten years has been chief engineer in 
the offset division. 





Holds Open Discussion 


An open discussion on litho prob- 
lems attracted 100 members of the 
Boston Litho Club to the December 
meeting at the Hotel Bradford. R. 
Curtis Reed, of International Printing 
Ink division, Interchemical Corp., 
club president, presided over the 





session. Problems from the floor were 
presented to the complete member- 
ship for solution. 

New members of the Boston Litho 
Club are James Buckley, Spaulding. 
Moss Co.; Francis Flaherty, Golden 
Print; Thomas Hickey, William Me- 
Hugh and Thomas Cahill of the Cour. 
ier Citizen Co.; Michael Ventola, 
Forbes Lithographic Mfg. Co.; Wal- 
ter Quinn, Chemco Photoproducts 
Co.; John Wolantis, Murray Printing 
Co.; Anthony Caroglanian and John 
Sitnik of Whitin Business Equipment 
Corp.; John Sylvester, Jr., Bridgeport 
Engravers Supply Co.; George Kim- 
ball, Offset Printing, Inc.; Michael A. 
Carrabba, Lorell, Inc.; Joseph F, 
Murphy, General Printing Ink Co., 
division of Sun Chemical Corp.; and 
William J. Batschelet, Graphi-Color 
Company. 





Distributes Service Pins 


The 13th annual Christmas party 
of the Washington Litho Club was 
held on Dec. 20 at the Sheraton Park 
Hotel in Washington’s largest ball- 
room. An array of gifts contributed 
by suppliers were distributed by 
Buddy Krebs to guests holding the 
lucky numbers. 

Frederick Fowler, president, pre- 
sented silver Senefelder pins for “out- 
standing service to the Club” to the 
following members: Albert Tucker, 
Sauls Lithograph Co., Inc.; Walter 
Conway, Walter Conway & Associates; 
Francis Corcoran, Haynes Lithograph 
Co.; Raymond Geegh, U. S. Govern- 
ment Printing Office; Gerald Looney, 
U. S. Navy Hydrographic Office; Al- 
bert Materazzi, Litho Chemical and 
Supply Co.; J. Stuart Rich, Bureau of 
Ships, Department of Navy, and Paul 
Schafer, Harris-Intertype Corpora- 
tion. 

Newly elected officers of the Club 
are Albert L. Tucker, president; Ray- 
mond E. Geegh, vice president; 
Joseph McSweeney, treasurer; and 
Arthur L. Nugent, secretary. These 
officers, and new members of the 
board of governors, were installed at 
the January meeting by Peter A. Rice, 
president of the New York Club. 
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PAPER MERCHANTS 
who sell and endorse 
Warren’s Standard Printing Papers 


Augany, N. Y. Hudson Valley Paper Company 
ALLENTOWN Pa. Lehigh Valley — Corporation 
AtLantTA, Ga. Sloan Paper Company 
BatTimoreE, Mb. The Barton, Duer & Koch Paper Co. 
BIRMINGHAM, ALA. Sloan Paper Company 
Boise, IDAHO Zellerbach Paper Company 
Carter Rice Storrs & Bement Inc. 

Boston, Mass. The Century Paper Co., Inc. 
eee tgs engi en Son Inc. 

= The Alling & Cory Company 
Burrato, N. Y. { Sashes Cau Paper Semper 
Cuampaicn, ILL. Crescent Paper Company 
Cc N.C Caskie Paper Company, Inc. 
SNESHE EES ee So Virginia Paper Company, Inc. 
re Ty Southern Paper Company 
ee { Sloan Paper Company 
Chicago Paper Company 

Cuicaco, ILL. McIntosh Paper Company 
Carpenter Paper Company 

The —- Wing _— eepeny 
. he Petrequin Paper Company 
Curvetanp, Onto \ The Alling & Cary Onmneny 
Cotumsus, On10 = The Cincinnati Cordage & Paper Co. 
Concorp, N. H C. M. Rice od Company 
Datras, TEXAs Olmsted-Kirk Company 
Dayton, Ox1o The Diem & Wing Paper Company 
DENVER, Coto. Carpenter Paper Co. 
Western Newspaper Union 
Newhouse Paper Company 
Detroit, Micu. Seaman-Patrick Paper Company 
{ Chope-Stevens Paper Company 

Fellerbach Paper Company 
Fort Wortu, TEXAS Olmsted-Kirk Company 
Fresno, Car. Zellerbach Paper Company 
Granp Rapips, Micu. Quimby-Walstrom Paper Co. 
Great Faris, Mont. The John Leslie Paper Company 
HarrisBurG, Pa. he Alling & Cory Company 


Cincinnati, Ox10 


Des Moines, Iowa { 


EuGENE, ORE. 


Henry Lindenmeyr & Sons 

Hantrosp, Conn. { Carter ay & a Inc. 
L. S. Bosworth Company 

Houston, Texas { Olmsted-Kirk Company of Houston 


InDIANAPOLIs, IND. 
Jackson, Miss. 
JACKSONVILLE, Fa. 


Kansas City, Mo. 


KNOXVILLE, TENN. 
LansinG, Micnu. 


LitrLe Rock, Ark. 


Crescent Paper Company 
Townsend Paper Company 
Virginia Paper Company, Inc. 
Midwestern Paper Company 
Wertgame Paper Company 
Southern Paper Company 

The Weissinger Paper Company 
Western Newspaper Union 
Arkansas Paper Company 
Zellerbach Paper Company 
Louisville Paper & Mfg. Co., Inc. 
Caskie Paper Company, Inc. 
Southland Paper Company 
Nackie Paper Company 

The John Leslie Paper Company 
Newhouse Paper Company 
Weaver Paper Company 
Clements Paper Company 
Henry Lindenmeyr & Sons 
Carter Rice Storrs & Bement Inc. 
Henry Lindenmeyr & Sons 

Alco Paper Company, Inc. 

Henry Lindenmeyr & Sons 

The Alling & Cory Company 
Miller & Wright Paper Co. 
Linde-Lathrop Paper Company, Inc. 
The Canfield Paper Company 
ee & Company, Inc. 
Schlosser — Corporation 
Zellerbach Paper Company 
Western Newspaper Union 
Field Paper Company 

D. L. Ward Company 

The J: L. N. Smythe Company 
chuylkill Paper Company 
Zellerbach Paper Company 
The Alling & Cory Company 
C. M. Rice Paper Company 
Zellerbach Paper Company 


Los ANGELEs, Ca.. 
LouisviLLE, Ky. 
LyncHBuRG, Va. 
Mempuis, TENN. 
MILWAUKEE, Wis. 


MINNEAPOLIs, MINN. { 


Montcomery, ALA. 
NASHVILLE, TENN. 
Newark, N. J. 
New Haven, Conn. 


New Orteans, La. 
New York City 


Oak anp, Cat. 
Oxvanoma City, OKLA. 
Omana, NEB. 


PHILADELPHIA, Pa, 


PHoENtIx, Ariz. 
PirtspurGH, Pa. 
PorRTLAND, MAINE 
PoRTLAND, ORE. 


Narragansett Paper Co., Inc. 
Provipence, R. I. { Carter Rice Storrs & Bement Inc. 
Reno, Nev. Zellerbach Paper Company 


B. W. Wilson Paper Company 
Virginia Paper Company, Inc. 
The Alling & Cory Company 
Zellerbach Paper Company 
Beacon Paper Company 
Tobey Fine Papers, Inc. 

The John Leslie Paper Company 
Newhouse Paper Company 
Zellerbach Paper Company 
Shiner-Sien Paper Company, Inc. 
ellerbach Paper Company 
Zellerbach Paper Company 
Zellerbach Paper Company 
Zellerbach Paper Company 
Louisiana Paper Company, Ltd. 
Zellerbach Paper Company 
Carter Rice Storrs & Bement Inc. 
Zellerbach Paper Company 

The Alling & Cory Company 
Zellerbach Paper Company 

The Commerce Paper Company 


Ricumonp, Va. { 


Rocuester, N. Y. 
SACRAMENTO, CAL. 


Sr. Louis, Mo. 


St. Paut, Minn. 


Satt Lake City, Utau 
San Antonio, TEXAS 
San Dieco, Cat. 
San Francisco, CA. 
San Jose, Car. 
SEATTLE, WAsH. 
SHREVEPORT, La. 
Spokane, WaAsH. 
SPRINGFIELD, Mass. 
Stockton, Cat. 
Syracuse, N. Y. 
Tacoma, WasuH. 
To.epo, Oxn10 


Troy, N. Y. Troy a Corporation 
Tutsa, OKLA. Tulsa Paper Company 
Waco, Texas Olmsted-Kirk Company 

Stanford Paper Company 
Wasuineron, D. C. { Virginia Paper Company, Inc. 


Wicurra, Kan. { estern Newspaper Union 


Wertgame Paper Company 


EXPORT AND FOREIGN 


New York City (Export) National Paper & Type Co. 
40 cities in Latin America and West Indies. 

New York Ciry (Export) Moller and Rothe, Inc. 
20 countries in Latin America and West Indies. 

New York City (Export) Muller & Phipps (Asia) Ltd. 
Belgian Congo, Burma, Ceylon, China, Hong Kong, Iceland, 
India, Malaya, Philippine Islands, South Africa. 

AUSTRALIA . J. Ball Limited 

New ZEALAND B. J. Ball (N. Z.), Ltd. 

Hawauan Is_anps Honolulu Paper Co., Ltd. 








Puorto sy THe Dow Cuemicat Co. 


WARREN’S 


Lithographic Papers 
Lusterkote + Offset Enamel + Cameo Brilliant + Overprint Label C18 
Fotolith Enamel + Silkote Offset 


Warren’s LusTERKOTE provides a 
mirror-like glossy surface that con- 
tributes brilliance to the highlights 
and colors in lithographic reproduc- 
tion. Now available as LusrERKOTE 
ENAMEL, LUSTERKOTE CoveER and 
BrIsTOL (1 Side and 2 Sides) and 
LusTERCARD. 

Warren’s OrFsET ENAMEL is a 
double coated paper for the printing 
of pictures by offset lithography. 
Double coating improves printabil- 
ity and uniformity, resulting in a 
higher potential of lithographic re- 
production. Offset Enamel is avail- 
able in glossy finish, Saxony finish, 
and dull finish. Also available coated 
one side only. 


Warren’s OVERPRINT LABEL is 
double coated on one side and is 
eminently suitable for labels pro- 
duced by offset lithography or by 
letterpress. This paper is pre-con- 
ditioned by an exclusive process. 

Warren’s SILKOTE OrFsT has the 
appearance of a wove offset but hasa 
unique pigmented surface that gives 
more brilliant reproduction. 

Warren’s FoToLirH ENAMEL is a 
machine coated two side paper for 
the reproduction of halftones by off- 
set lithography. 

Warren’s CAMEO BRILLIANT is 
a dull coated offset paper with a 
supremely bright color for de luxe 
reproduction of halftones. 


Write for free bookle-—“How Will It Print by Offset” 


S. D. WARREN COMPANY: BOSTON 1, MASS. 
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Installs Three New Members 


Three new members were intro- 
duced to the membership of the St. 
Louis Litho Club at the closed Jan. 
8th meeting. They are Robert Drum- 
mond and Norman Stewart of Repro- 
type, Inc., and Adrian Aguado, Asso- 
ciated Type. 

On Feb. 5th, Chesley F. Carlson, 
president of the company bearing his 
name, discussed the Carlson Register 
Control System. 





Carlson Addresses Club 


Members of the Buffalo Litho Club 
who met at the 40 and 8 Club on 
Jan. 14th also heard Chesley F. Carl- 
son, president of the Chesley F. Carl- 
son Co., discuss the Carlson Register 
Control System. 





om 


500 Attend Dinner-Dance 

More than 500 members and guests 
attended the annual dinner-dance of 
the Cincinnati Litho Club at the Hart- 
well Country Club on Jan. 10th. 
Highlight of the evening was the in- 
troduction of Judy Biddle as Miss 
Printing Week. 

During the dinner, Peter J. 
Schannes, Mail-Way Advertising Co., 
outgoing president, officially pre- 
sented the Club’s gavel to Thomas 
Lacker, Advance Decalcomania Co., 
incoming president. 

New officers for the club were in- 
stalled by William E. Staudt, Young 
& Klein, Inc., a former president, at 
the regular monthly dinner meeting 
on Jan. 13th. They are Russell Es- 
berger, Tru-Color Offset Service, vice 
president; Joseph Hoffer, Gibson Art 
Co., treasurer; and Harold Biddie, 
Standard Publishing Co., secretary. 

Following the business portion of 
the meeting, J. M. Hagedon, mer- 
chandising manager, Dayton division, 
Harris-Seybold Co., spoke on the 
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“Harris Key Register System as an 
Aid to Pre-Makeready.” 





{ 


Approves New Members 

The Cleveland Litho Club initiated 
10 new members at its Jan. 22 meet- 
ing held in the Cleveland Engineering 
and Scientific Center. 

They were Harvey C. Pearch, Rob- 
ert H. Haas, George H. Gordon and 
Weldon W. Wortman, all of Seaway 


Lithograph, Inc.; Demis T. Casey, 
Jr., and Charles M. Thompson of 


General Printing Ink Co.; Cornelius 


H. Barber, Union Paper and Twine 
Co.; David E. Marx, Wausau Paper 
Mills Co.; Ziegfried Riechert, Photo 
Color; and Franklyn R. Payer of the 
F. R. Payer Co. 

Featured speaker at the meeting 
was Charles R. Williams, sales man- 
ager, W. M. Welch Manufacturing 
Co., Chicago, who spoke on the use 
of the Densichron in the graphic arts 
as an aid to standardization. 
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100% 


PURE 





STAB!LIZED 


GUM ARABIC SOL. 14% Be. 


Clean, crystal clear, Premium Gum Starts right .. . 
lithographic grade gum arabic crystals available anywhere . . 


with the finest 
. and it 


stays right. No substitutes, no extenders, no fancy additives, 


no tricks or fillers... 


only selected, properly aged, 100% pure, 


water-white crystals. Add rigid production control, multiple bank 


filtration and laboratory know-how. Result: 


Full-bodied, trans- 


parent Premium Gum with constant viscosity . . . from the top of 
the drum to the very bottom. Use reliable Premium Gum on plates or 
press with complete confidence . . . because Premium’s pure — 100% pure. 


Demand the label that says “100% Pure” 


Available in 1 gallon bottles, 30 gallon or 
(non-returnable). Special, 


55 gallon drums 
double plastic lined drums insure longer 
shelf life and purity. 
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FREE Get your easy-flow, 
trouble-free, sturdy 
spigot with every 

~ drum of Premium Gum. 


* Trademark 


Rp CHEMICAL and SUPPLY, INC. 


1640 N. 31ST STREET > MILWAUKEE 8, WISCONSIN 


Distributors in the following major areas: 

Baltimore, Chicago, Cincinnati, Dallas, Denver, Detroit, 

Houston, Kansas City, Los Angeles, Minneapolis, 

Montreal (Canada) Morris (New York), New York City, 
Pittsburgh, St. Louis, San Francisco, South Hadley (Mass.), Tulsa. 
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Officers and members 
of the board of gov- 
ernors for the Twin 
City Litho Club who 
were installed at the 
January meeting. 


Fritz Addresses Club 

E. B. Fritz, vice president of the 
Azoplate Corp., Murray Hill, N. J.. 
was the featured speaker at the Jan- 
uary meeting of the Twin City Litho 
Club. Mr. Fritz’s topic was “The 
Position of Pre-Sensitized Positive 
Working Aluminum Plates in Lithog- 
raphy Today.” 

Prior to Mr. Fritz’s talk, new of- 
ficers for the current year were in- 
stalled. They are Leonard Holzinger, 
president; Kip Goebel, vice president; 
Frederick Schulz, secretary; and An- 
drew Anderson, treasurer. New mem- 
bers of the board of governors are 
John Gawlik, Roger Strand, Richard 
Keller, Mel Ferlask and Leo Holz- 
inger. 

The meeting was held at the Cri- 
terion in St. Paul. 





Host For NALC Meeting 
The Houston Litho Club was host 
to the mid-year council meeting of 


the National Association of Litho 
Clubs on Jan. 23-24, Jake Ward was 
in charge of the arrangement, and 
Herman C. Goebel, NALC president 
was presiding officer. Other national 
officers attending were William O. 
Morgan, William Dodd, Ernest Szabo 
and Roena Bradford. 

A cocktail party was held for the 
visiting delegates on Jan. 23. 

The installation of officers, elected 
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in December, took place at the reg- 
ular January meeting. They are Rob- 
ert Chester, president; Henry March- 
winski, vice president; Grady Cald- 
well, secretary; and Otis Muckenfuss, 
treasurer. Members of the board of 
directors are Edward Rocky, Doyle 
Martin, Jake Ward, Frances Porter, 
Richard Heilig, L. H. Kelly, Edward 
Blackstone and Wilbur Hoffman. 


More than 250 members of the 


Houston Litho and Craftsmen Clubs 
attended the joint annual Christmas 
party in December. 


Houck Addresses Club 

George C. Houck, president, Harris- 
Seybold Co., addressed the Jan. 27 
meeting of the Metropolitan Lithogra- 
phers Association. The topic of his 
talk was “Management Problems in 
the Year Ahead.” 

The meeting also featured the elec- 
tion of officers and directors and the 
president’s annual report. 





To Hold Ladies Night 

The Philadelphia Litho Club will 
hold its annual Ladies’ Night on Feb. 
14th at the Benjamin Franklin Hotel. 


ite poecnatit aed 





To Hold Annual Dance 
The Milwaukee Litho Club is hold- 
ing its annual Valentine Dance on 


Feb. 14 at Milwaukee Turner Hall. 
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Litho Club Secretaries 


ATLANTA 

Robert H. Scheuer, Secy. 

2118 Brannen Rd., S.E., Atlanta 
BALTIMORE 

Harold E. Hackman, Secy. 

2950 Loch Haven Rd., Baltimore 18 
BOSTON 

Vincent J. Aliberte, Secy. 

2010 Revere Beach Pkway, Everett 

49, Mass. - 
BUFFALO 

Edmond S. Sendker, Secy. 

978 Ellicott St., Buffalo 9 
CANTON 

Clayton Betz, Secy. 
CHICAGO 

James V. Gianpetro, Secy. 

40 S. Clinton St., Chicago 
CINCINNATI 

Harold Biddle, Secy. 

3308 Galbraith Rd., Cincinnati 
CLEVELAND 

Alvin Martin, Secy. 

1011 Power Ave., Cleveland 
COLUMBUS 

John Morgan, Secy. 

905 W. Town St., Columbus, O. 
CONNECTICUT VALLEY 

Edward J. Yuskevich, Secy. 

1847 Poquonock Ave., Poquonock, 

Conn. 
DALLAS 

A. G. Copeland, Secy. 

3116 Commerce St., Dallas 
DAYTON 

Loomis Pugh, Secy. 

1809 W. Columbia, Springfield, (. 
DETROIT 

Erhard B. Toensfeldt, Secy. 

1736 Michigan Blvd. 

Lincoln Park 25, Mich. 
FORT WORTH 

Vernon Kageler, Secy. 

4933 Dunlap Dr., Fort Worth 
HOUSTON 

Frances Porter, Secy. 

2301 Huldy St., Houston 19 
LOS ANGELES 

Curtis Bourland, Secy. 

7101 W. 93rd Pl., Los Angeles 45 
MILWAUKEE 

Jack W. Miller, Secy. 

2572 N. 21st St., Milwaukee 
NEW YORK 

Louis Happ, Secy. 

11 Darby Court, Malverne, N.Y. 
PHILADELPHIA 

Joseph H. Winterburg, Secy. 

618 Race St., Philadelphia 6 
PIEDMONT 

Mrs. Jo Woody Shaw, Secy. 

502 Security Bank Bldg. 

High Point, N. C. 
ROCHESTER 

Edward C. Potter, Secy. 

198 Weston Rd., Rochester 12 
ST. LOUIS 

Ray K. Eckles, Secy. 

7023 Radom., St. Louis 16 
TULSA 

Mrs. Madeleine K. Hare, Secy. 

2521 South Birmingham Place 

Tulsa 14 
TWIN CITY 

Mr. Kip Goebel, Secy. 

138 Montrose Place, St. Paul 
WASHINGTON 

Raymond Geegh, Secy. 

P.O. Box 952, Ben Franklin Station, 

Washington 4 
CENTRAL WISCONSIN 

William Zimmerman, Secy. 

Rt. 2, Box 531, Menasha, Wis. 


MODERN LITHOGRAPHY, February, 1959 























Names Rice President 

Members of the New York Litho 
Club met at the Shelburne Hotel on 
Jan. 28 for the election of officers 





Peter A. Rice 


and elected the full slate of officers 
selected by the nominating committee. 

Peter A. Rice, last year’s vice presi- 
dent, was elected president succeed- 
ing Daniel A. Ford. Other officers are 
Louis H. Happ who moves from secre- 
tary to vice president; Victor DeRose, 
treasurer; and Edward Blank, secre- 
tary. 

Members of the board of governors 
are William Carey, John Coffey, 
Thomas Dagnelli, Mr. Ford, Ernest 
Gruen, A. D. Kirkpatrick, Michael 
LaRocca, Philip Quartararo, Howard 
Shadlen and Sal Vaccarrino. 

Benjamin Schwartz was welcomed 
into the club at the meeting. 

The Club’s annual dinner-dance 
was held on Feb. 7 at the Biltmore 
Hotel. 





Walters Discusses Industry 


William H. Walters, president of 
U. S. Printing & Lithographing Co., 
New York, took a long look at the 
lithographic industry and the people 
who make it up last month in a talk 
before a crowded dinner meeting of 
the Young Lithographers Association 
Jan. 14 in the Advertising Club. 
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More than 100 persons, including 
35 guests, heard Mr. Walters, who 
rose from a pressroom fly boy at the 
age of 14 to head one of the largest 
combination plants in the country. 
The title of his talk was “The Re- 
sponsibility of the Individual to Him- 
self, his Company, and his Industry,” 
but Mr. Walters departed from that 
subject to make these observations of 
the graphic arts scene: 


e “I am amazed at the companies 
who are putting in private printing 
and lithographing equipment. I know 
of one customer who used to buy $3 
to $4 million worth of printing and 
lithography a year who has recently 
gone into the printing business. When 
I asked him why he replied, ‘If your 
industry was as strong as our indus- 
try, we wouldn’t have done it.’ That 
emphasizes the importance of work- 
ing to make our industry strong.” 


e “You can’t sell your plant’s in- 
efficiency. The price you charge the 
buyer must be based on a well-or- 
ganized operation.” 


e “While many companies are 
merging to strengthen their position 
in the industry, otuers have merged 
because of weak or misinformed man- 
agement.” 

e “Sell the job, not the process. 
A quality product is more important 
to the printing buyer than the kind of 
press that produced it.” 

e “Itcosts a lot for our company to 
belong virtually to every major trade 
association in the graphic arts, but 
when we look at the value we obtain 
from these organizations in informa- 
tion and service, we realize it far out- 
weighs the cost of membership.” 

Mr. Walters outlined the qualities 
in an individual which he believes are 
essential requirements for success. As 
far as the individual’s responsibility 
to himself is concerned, “he should 
have initiative and ambition, must 
take advantage of opportunities, stay 
informed on new developments in his 
industry, set an objective for his fu- 
ture and have a responsibility toward 
his family. 

In relation to his company, he 
should “be fair in analyzing his quali- 
fications, give undivided attention to 
his job, and be loyal to company 
policy.” 





His responsibility to his industry, 
in Mr. Walters’ opinion involves pri- 
marily helping to make it stronger. 
“A company can’t be successful if it 
is part of a weak industry,” he ob- 
served. He urged full participation in 
trade associations and educational 
programs. “Furthermore, you should 
be willing to assume leadership in 
these groups when called upon.” 

To show that he practices what he 
preaches, Mr. Walters reminded his 
audience that he himself had served 
as president of YLA and the Folding 
Paper Box Association, and is cur- 
rently a member of the board of 


LPNA. 


“To be successful yourself, it will 
help to examine the activities of suc- 
cessful leaders of our industry,” he 
advised. He cited R. R. Heywood, Sr., 
Edward Wadewitz, William Forbes, 
Charles Frazer, Charles and Louis 
Traung and Gen. William Ottmann 
as examples of a few years ago. 

“Today,” he continued, “we have 
leaders like Bill Winship, (Brett Lith- 
ographing Co.) Ralph Cole (Consoli- 
dated Lithographing Co.) and George 
Schlegel (Schlegel Lithographing 
Co.)” 


“If I could make one recommenda- 
tion to graphic arts groups,” Mr. 
Walters said in conclusion, “it would 
be to devote more time to learning 
about the finances of our industry so 
that you will have a better knowledge 
of profits and how to improve them. 
Putting ink on paper is important, of 
course, but so is learning how to make 
money.” 


Mr. Walters was introduced by 
John Ray, who works with Mr. 
Walters at U. S., and who has been 
nominated for the presidency of the 
Young Lithographers. Others up for 
election at the March 18 business 
meeting are John Heim, Kindred Mc- 
Lean; and Theodore F. Fenn, Jr., 
Fenn & Fenn, Inc.; both for vice- 
president; Frank Lech, Spencer 
Graphic Service; treasurer; and Alex- 
ander Oderer, Victor O. Kubes Co.; 


secretary. 


Nominations were announced by 
Robert L. Lewin, Maxwell Friedman 
and Kurt Heinrich, of the nominating 
committee. 
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Principals in Pittsburgh’s Printing Week 
celebrations are (l.-r.) James V. Thunell, 
Arthur W. Rippl, Mary Lou Conley — 
Printing Week queen, Harry M. Fritz, Jr., 
and Donald W. Gothe. 


S. F. Schoenfeld, Zellerbach Paper Co., 
publicity chairman for Printing Week in 
San Francisco, and Wayne C. Wade, 
Graphic Arts Employers Association, gen- 
eral chairman, scan list of exhibits for 
“Printasia,” show. 


(L.r.) Warren Wipperman, Garrison-Wagner Printing de ‘ 3 j eeuennes i 
Co., chairman, Printing Week in St. Louis; William % 4 oe Ella, *h ay 
Entenman, St. Louis Lithographing Co., vice chairman; m4 i ce oe 

‘ : cise : F i. with Roy Desjardins, 
mayor Raymond Tucker, presenting Printing Week proc- ; , j id f th 
lamation to Joseph Borgmann, Beacon Paper Co., presi- a aS 4 / Prachi = is a Ad. 
dent of the St. Louis Club of Printing House Craftsmen; ; Laasass . ses ar rod ld : d 
Theodore L. Prott of A. R. Fleming Printing Co.; and ' Try arse Week Pi 
Betty Jeffries, Con P. Curran Printing Co., who served as eae rang Woes Ce 
Printing Week queen. * oo ’ avant. 


Eric Johnston (left) presi- 
dent of the Motion Picture 
Association of America 
and President Eisen- 
hower’s special ambassa- 
dor to the Near East, re- 
ceives the Franklin Award 
of the New York Employ- 
ing Printers Association 
from Robert L. Sorg, asso- 
ciation chairman. 


Cincinnati mayor Donald D. Clancy sign- 
ing official proclamation announcing Print- 
ing Week in that city. Standing (l-r.) are 
Judy Biddle, Miss Printing Week; Wil- 
liam Rauh, Methodist Publishing House; 
and James Macke of Macke Brothers. 


Massachusetts governor Foster Furcolo, 

flanked by representatives of Printing 

Week sponsoring groups, and Barbara 

Windt, Miss Printing Week, signing proc- z fa 

lamation declaring the 193rd annual Print- — Ww ce : : & 
ing and Publishing Week of New England. 
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Designer: Henry Wolf is 
Art Director of Harper’s Bazaar, 
His work has received 

five gold medals and 

nine Awards of Merit 

from the Art Directors Club 
of New York. He is presently 
on the faculty of Cooper Union, © 
teaching graphic design, 
and has served as chairman 
of the American Institute 
of Graphic Arts Magazine clinic. 
in New York. q 


q 





New York and Penn 
commissioned designer Hen | 
to create this insert, 

and to incorporate init 
practically all the demands — 
on the printability . 
of paper which could be 
encountered. See for yours ft 
how faithfully q 
Penn/Brite Offset has reprod 
each of his design elements ../ 
how well it passed his 
“torture test.” 

Penn/Brite Offset 

is the white, bright, 

value sheet that comes to you” 


moisturized and double-wrapt 


Pulp 
and 
Paper 
Manufacti r 





Write for new, complimentary 
swatch book and the name of 
your nearest distributor. 

New York & Pennsylvania Compan), 
425 Park Avenue, 

New York 22, 

New York. 








3M orser PLATES 
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Quality lithography 
depends on the plate 


Plate costs are only 


1¢ of your litho dollar 





Reproduces 
every 
tone and detail 
in the 
negative... 

exactly ! 


—gggunia ON THE NEGATIVE reproduces faith- 

fully—even on 300-line screens—when you’re 
running with 3M Brand Photo Offset Plates. Diffi- 
cult copy like the B/W illustration on this insert— 
copy that combines highlight areas, full solids, re- 
verses, fine detail and subtle shadows— prints crisply 
and brilliantly. 

You get these results because the surface of these 
pre-sensitized plates is flawlessly smooth. Because 
there’s no grain, there’s never any dot distortion. 

You'll find 3M Brand Photo Offset Plates are 
consistently uniform in their fine performance— job, 
after job, after job. To put this quality and depend- 
ability to work for you now, call your 3M Brand 
Photo Offset Plate supplier. He’ll show you many 
ways these plates can put more profit on your presses. 


3M 


B R A N OD 


Photo Offset Plates 


PMiianesora (fining anno )fanuracturinc company 


«++ WHERE RESEARCH IS THE KEY TO un ED 


..SO buy the best 





"3M" is a registered trademark of Minnesota Mining and Manvfactur- 
ing Co., St. Paul 6, Minnesota. General Export: 99 Park Avenue, 
New York 16, N. Y. In Canada: P. O. Box 757, London, Ontario. 
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Courtesy of McKesson & Robbins, Inc. and Kenyon & Eckhardt Inc 
Reproduced from conversion plates, 120 screen 


c.. New York. 
A demonstration of commercial lithography on Cantine’s DULL OFFSET, basis 25x38-80 


Print softly and carry a big kick 


Cantine’s glare-free DULL OFFSET COATED makes type so readable, pictures so potent 
that it fills a place of prime importance in today’s need for hard selling with a soft look 


Wa 


Try it on the next annual report or other litho job where you must get exceptional results! 


LITHO 


antine) WVU. OFFset 


COATED BOTH SIDES 
Made to order in various weights and sizes, for prompt delivery. Ask your Cantine merchant for details o 
write THE MARTIN CANTINE COMPANY, Saugerties, N 





Y. (Specialists in Coated Papers since 1888) 








““Eenie, Meenie, Meinee and Mo”, as photographed by Valentino Sarra, New York. 133 screen. 


Paper is Cantine’s DULL OFFSET, basis 25x38-80. 





SOFTNESS with DETAIL 


For unusually attractive effects by offset ... showing the finest 


detail with softness and clarity — in color or monochrome — use 


ie) Duct Orrser 


COATED BOTH 


hia 





The dependable quality of all i 
Cantine’s Coated Papers ie 
matched by dependable service 
on the part of the Cantine Mill j 


and the Cantine Merchants. 
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on hand at all times 
| for immediate delivery! 


The most complete assortment of film in various 
sizes and types... the widest selection of factory fresh 
(Kodak, DuPont & Ansco) photographic supplies from a 
single source of supply. You are assured of rapid 

} service and first quality material when you make Grafco 
your prime supplier of film, pre-sensitized plates, 
photographic supplies and plate-making equipment for the 
graphic arts industry. 


Write today (on your firm letterhead) for 
New Grafco Catalog. 


4} SRAFCO! GRAPHIC SUPPLY CO., INC. 
22 BOND STREET, NEW YORK 12, N. Y. 


BOSTON: 144 OLIVER STREET 
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ALL your 
LITHOGRAPHIC PLATES. 
from ONE SOURCE 





BRUSHED GRAINED for deep etch process, negative whirler coating, and negative 


wipe-on process on new, revolutionary Fuller Brush graining equipment. 


BALL GRAINED or UNGRAINED 


e ALL types and sizes in stock 


e Stretcher leveled sheet only. No coil stock used. 


SERVING YOUR AREA WITH FAST, DEPENDABLE DELIVERY. 
(Overnight Service to New England and the New York Metropolitan Area) 





Write us for the name of our distributor in your area, 


Selected Jobbers 


ALCOA LITHO SHEET 


Distributors for RBP CHEMICAL & SUPPLY CO. 
Dealers for MINNESOTA MINING & MFG. CO. 


JOHN STARK LABORATORIES 


339 PEARL ST. SOUTH HADLEY, MASS. 


TELEPHONE: HOLYOKE, MASS. — JEfferson 2-6988 
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NEWS about the TRADE 
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Snyder & Black Merges With Schlegel 


WO of the oldest litho firms in the 

country completed a merger last 
month which will consolidate the fa- 
cilities of the two companies in Snyder 
& Black’s new 68,000 sq. ft. plant 
which was opened early last year in 
White Plains, N. Y. 

The consolidation, which will pro- 
vide for mutual growth and enlarged 
services, was announced simultane- 
ously by George A. Arata, president 
of Snyder & Black, established in 1844, 
and George Schlegel III, president of 
the 118-year-old Schlegel Lithograph- 
ing Co., New York. The merged firms 
are now known as Snyder & Black & 
Schlegel. 

Snyder & Black specializes in point- 
of-purchase displays and commercial 
lithography while Schlegel concen- 
trates on label production. 

According to Carl Gorgi, executive 
vice president of S & B, plans call for 
the enlargement of that company’s 
plant before completion of the move 
by Schlegel. This is expected to be ac- 
complished by early summer. 

Schlegel will be contributing bronz- 
ing, varnishing, embossing and die- 
cutting equipment to the new organ- 
ization in addition to offset presses. 

Officers of the consolidated corpora- 
tion are Homer H. Johnson, S & B, 
chairman of the board; George 
Schlegel, Sr., vice chairman; George 
F. Arata, S & B, president; Carl H. 
Georgi, S & B, executive vice presi- 
dent; O. H. Stark, S & B, vice presi- 
dent; George Schlegel, III, vice 
president; George E. Kamps, S & B, 
vice president; and Jacques J. Tisne, 
Schlegel, vice president. 

Other officers are Bernard L. Mar- 


tin, secretary; Leroy Carlson, treas- 
urer; James Insinga, assistant treas- 
urer; Theodore B. Arata, assistant vice 
president; and George F. Arata, Jr., 
assistant vice president. 


° 
New Schmidt President 

The E. F. Schmidt Co., Milwaukee, 
has announced the election of Donald 
L. Bell as president of the lithograph- 
ing company succeeding E. F. 
Schmidt who has assumed the duties 
of chairman of the board. 

Mr. Bell, who has been with the 
firm since 1939, was formerly vice 
president and director of sales for 
the 35-year-old company. 

In a further realignment of top 
executives, Paul C. Treviranus, for- 
merly executive vice president, was 
elected vice chairman of the board. 
Donald F. Schmidt, a vice president 
and son of the founder, was named 
to succeed Mr. Treviranus as execu- 
tive vice president. 

Robert A. Krauss of the sales staff 
succeeds Mr. Bell as vice president 
and director of sales. Herbert A. 
Fuhry continues as secretary and L. 
E. Oswald remains as treasurer and 
assistant secretary. 

The new board chairman had been 
president of the firm since founding 
it in 1923. Mr. Treviranus joined the 
company in 1929; Mr. Schmidt in 
1943; Mr. Krauss in 1940; Mr. 
Fuhry in 1934; and Mr. Oswald in 
1927. 

~ 
Riegel Acquires Litho Firm 

Riegel Paper Corp., New York, has 
announced the acquisition of the Qual- 
ity Lithographing Co., Atlanta, Ga., 
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in exchange for 14,122 shares of 
Riegel common stock. 

The Atlanta firm will be known as 
the Quality Lithographing division of 
Riegel. C. W. Barr, Quality president, 
will remain as general manager. 

* 
S-T Advances Two 

Stecher-Traung Lithograph Corp. 
has announced the appointment of 
Ernest A. Gantert and John G. Keiber 





Keiber 


Gantert 


to plant manager and assistant plant 
manager of its Rochester division. 
Both men have been with the firm for 
more than 30 years. 

Prior to this appointment, Mr. 
Gantert was superintendent of the 
lithographic department. He is now 
responsible for all manufacturing op- 
erations at the Rochester plant. 

Mr. Keiber was formerly superin- 
tendent of the finishing department. 

> 


Heads Burton-Quaker 

Burton-Quaker Corp., New York 
lithographer, has announced the elec- 
tion of William R. Burton as executive 
vice president. He is the brother of 
John C. Burton, former company 
president who died recently. The of- 
fice of president is being held vacant. 

Mr. Burton will be in active charge 
of all phases of the business. He will 
be assisted by George Brenner who 
has been named production manager 
in charge of plant operations. 
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Industry Leaders Gather For 
N. Y. School Dedication 


Dedication of the world’s largest 
and best-equipped printing school took 
place in New York during Printing 
Week with education and printing 
labor and management officials gath- 
ered to praise its important role in 
preparing young men for careers in 
the graphic arts. 

The seven-story New York School 
of Printing, located in mid-town on 
New York’s West Side, can handle 
2,727 students at one time and offer 
them training on some of the finest 
equipment available, in 47 shops, 22 
academic classrooms, two laboratories 
and other facilities. (See ML October ) 

The $7,500,000 building houses 
nearly $3,000,000 worth of equipment 
in 273,000 sq. ft. of floor space. 

The impressive structure will serve 
as a public vocational school, a school 
for the training of apprentices already 
employed in the industry, and a cen- 
ter for upgrading journeymen print- 
ers. This advanced pattern of educa- 
tion is made possible by close 
cooperation between the board of ed- 
ucation and the commercial printing 
and publishing industries involved, in- 
cluding both management and labor. 

Principal of the school is Ferdy J. 
Tagle. The faculty consists of 123 in- 
structors, 44 of whom are involved in 
the apprentice training program. 

Among the speakers at the dedica- 
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tion ceremonies were Robert F. Wag- 
ner, mayor of New York, Hulen E. 
Jack, president of Manhattan borough; 
Charles A. McNally, president, Allied 
Printing Trades Council of Greater 
New York; Arthur Sulzberger, The 
New York Times; Robert L. Sorg, 
chairman, New York Employing 
Printers Association; and Charles H. 
Silver, president of the board of edu- 
cation. 

All speakers emphasized the co- 
operation between the City of New 
York, its board of education and the 
printing industry which made the 
school and its varied program possi- 
ble. 

The school is equipped to instruct 
its students in such subjects as com- 
position, letterpress and lithographic 
presswork, offset camera and plate- 
making, photoengraving, bookbind- 
ing and silk screen. The same equip- 
ment is available to apprentices and 
journeymen for more advanced train- 
ing in new methods and processes or 
specialized skills. 

Equipment includes a_ high-speed 
Intertype and Comet linotype which 
operate from five teletypesetter key- 
boards, a recent development especially 
valuable for newspapers. 

In the offset department are nine 
ATF presses ranging from 11 x 15” 
to 23 x 30”; six Harris presses rang- 





ing from 14 x 20” to a two-color 25 x 
38”; three Miehle presses ranging 
from 14 x 20” to 23 x 29”; and a 
Davidson Dualith and Multilith, in 
addition to numerous smaller units. 
The school also has several large cam- 
eras and complete platemaking equip- 
ment. 

The steel and concrete building is 
specially designed to carry the weight 
load of the school’s heavy shop equip- 
ment, and all classrooms contain 
fluorescent lighting to ease color 
matching. 

e 
To Aid Mission Printers 

A group of printers from across the 
country have formed an _ unusual 
group for the purpose of giving tech- 
nical assistance to missionary print- 
ing plants around the world. The 
printers will function as the produc- 
tion committee of Evangelical Litera- 
ture Overseas, an organization which 
promotes the production of church 
literature overseas. 

The work of the committee will 
include machinery selection, opera- 
tion and maintenance; personnel re- 
cruiting, training and placement; 
management consultation; help with 
shop technique problems; and _pro- 
curement of equipment and supplies. 

Committee personnel include: John 
C. Benson, Light & Life Press, Win- 
ona Lake, Ind.; Miller Alloway, Gen- 
eral Printers Ltd., Oshawa, Ontario; 
Peter Gédded, Jr., of Gedded Press, 
Pasadena, Cal.; and Paul Sebastian, 
School of Mission Printing, Lan- 
caster, Pa. 

Interested printers and lithograph- 
ers may write to Evangelical Litera- 
ture Overseas, 1825 College Ave., 
Wheaton, Ill., for further information. 

eo 
Advertising To Increase 

A recent survey by The Wall Street 
Journal has shown that advertising 
spending will probably reach a new 
high in 1959. 

Out of 102 major companies sur- 
veyed, 77 are increasing their adver- 
iising budgets and only two decreas- 
ing their expenditures for this pur- 
pose. The rest expect to maintain last 
year’s budget. 

The increased budgets are in anti- 
cipation of a pickup in sales. 
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New LT F Director Has Broad 
Background In Graphie Arts 


ILLIAM H. WEBBER, newly 
appointed executive director of 
the Lithographic Technical Founda- 
tion (See ML, Jan.), has a broad 





vay bi 


William H. Webber 


background of administration, law, 
communications and graphic arts ex- 
perience to draw upon in his new post. 
His appointment became effective on 
Jan. 1. 

In the graphic arts field, he has 
been employed by Time, Inc., and 
was the organizer and president of 
its subsidiary, Printing Developments, 
Inc. He is credited with introducing 
the Springdale scanner, the Lithure 
offset plate and with making various 
surveys and market studies for new 
printing products. 

After leaving Time, Mr. Webber 
joined the Cylinder Plating division 
of Color Production Service, Inc., as 
vice president and general manager. 

In the consulting field, he has spe- 
cialized in the marketing of new print- 
ing products, planned marketing pro- 
grams and advised with regard to 
industry and union relationships. 

Mr. Webber also has several years 
of management experience with the 
United States government. During 
World War II he served as deputy 
director of the Office of War Infor- 
mation in London. 

He is a graduate of the Wharton 
School of Finance and Commerce, 
University of Pennsylvania, and has 
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a LLB from George Washington Uni- 
versity. He was admitted to the prac- 
tice of law in the U. S. federal courts. 

Andrew Donaldson, Jr., LTF presi- 
dent, in making the announcement 
last month, said that the lithographic 
industry is fortunate in being able to 
fill the post of executive director with 
the services of a man who has such 
a fine background. “The Foundation 
looks forward to a continuation and 
acceleration of the progress in re- 
search and education for the litho- 
graphic industry as a result of Mr. 
Webber’s assuming his new duties,” 


he said. 
* 


Cuneo Cuts Phone Costs 

Cuneo Press, Chicago, has recently 
completed installation of a teletype 
network with 828 miles of cable, 
which connects Chicago headquarters 
with its Milwaukee and Kokomo, 
Ind., plants where offset facilities are 
operated, and its two New York of- 
fices handling sales and traffic. In the 
first full month of operation, accord- 
ing to C. V. Tomb, division controller 
at Chicago, inter-plant communica- 
tion costs were down $600 from the 
same month in the preceding year. 
In general, he said, inter-plant long 
distance phone calls have been de- 
creased by 50 percent. Indicative of 
the savings made possible by the tele- 
type network, he said a three-minute 
phone call between Chicago and New 
York costs $1.55, whereas a teletype 
message, regardless of length, costs 


38.3 cents. 


Sidney Printing Moves 

After 54 years in a downtown loca- 
tion, Sidney Printing Works, offset 
and letterpress firm in Cincinnati, O., 
has purchased a property of 10,000 sq. 
ft. in a suburban location, which will 
be occupied following remodeling at 
a cost of approximately $75,000. 
Founded in 1904 by Sydney Deutsch, 
the firm is now headed by his two 
sons, Frank and Howard. 


Robert Werblow Dies 

Robert Werblow, president and one 
of the founders of the Polygraphic 
Co. of America, died on Jan. 5, at 
the age of 64. 

With his brothers James and the 
late Henry, he established the com- 
pany in 1924 with offices in New 
York. 

In 1936 the company also opened 
a commercial printing plant in North 
Bennington, Vt. 


Reviews Convention Plans 

The Executive Committee of the 
Lithographers & Printers National As- 
sociation met at the Roosevelt Hotel 
in New York late last month to review 
the tentative program for the Associa- 
tion’s 54th annual convention. Con- 
vention site is the Greenbrier, White 
Sulphur Springs, W. Virginia. 

The convention program provides 
for three business sessions covering 
a variety of subjects of interest to 
lithographic management. The time 
provided for product group meetings 
has been extended to allow for maxi- 
mum discussion and exchange of 
ideas. 

The business session on the open- 
ing morning of the convention will 
include speakers who will discuss the 
economic outlook and domestic and 
foreign problems. The second session 
will be concerned with financial, sales 
and labor problems of importance to 
management. The final session will 
include a discussion of technical 
trends in the industry and a guest 
speaker. 

The LPNA product group meetings 
will start on the opening day with a 
luncheon for members of the Bank 
Stationers Section, Label Manufac- 
turers Committee, Platemakers Di- 
vision and Poster Committee. There 
will also be a seminar for web-offset 
manufacturers. The same groups will 
re-convene the second day for further 
discussion. 

Other plans include a Lithographic 
Awards Competition dinner, recep- 
tions every evening by the social 
suppliers activities committee, annual 
banquet for the board of directors; 
and the annual golf tournement. 
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To Speak At NaviGraphic 

Speakers for NaviGraphic ’59, to be 
held March 14 at the Hotel Biltmore, 
New York, have been announced. 

They are Stanton C. Saunders, The 
Cottrell Co.; Maxwell J. Baumwell, 
Baumwell Typography; Walter Flow- 
er, Flower Electrotype; Donald Ma- 
cauley, Paper Quality Control; 
Charles Shapiro, Lithographic Tech- 
nical Foundation; and O. C. Holland, 
Interchemical Corp. 

Charles V. Morris, J. B. Card and 
Paper Co., will be moderator and 
Ernest Schmatolla of Publishers Print- 
ing-Rogers-Kellogg Corp., will present 
the summation. 

Further information on the pro- 
gram is available from Walter D. 
Munro, 219-22 74th Ave., Bayside 64, 
N.Y. 


New Post for Hensler 

Raymond L. Hensler has been ap- 
pointed Eastern sales manager for the 
Whiting-Plover Paper Co. He suc- 
ceeds Louis Gailer who recently re- 
tired after 40 years with the com- 
pany. 

e 
Offers Convention Aid 

A guide to planning and participat- 
ing in a convention or trade show 
is available in a new booklet entitled 
“100 Suggestions for Convention & 
Trade Show Exhibitors.” The booklet 
gives pointers on show evaluation, 
cost factors, exhibit planning, staffing 
the booth, building, dismantling and 
shipping the booth, and sales presen- 
tations. 

Copies are available without charge 
from Manpower, Inc., 810 N. Plankin- 
ton Ave., Milwaukee 3, Wis. 

& 
More Letterhead Winners 

December winners in Whiting- 
Plover Paper Co.’s monthly letterhead 
competition have been announced. 
They are James Nichols of Nichols 
Creative Printing Co., Dallas; Mr. 
Goldsmith, Free Church Press, Minne- 
apolis; W. M. Teegen, Bassett Print- 
ing Co., Bassett, Va.; Donald Wikle 
of Paul F. Scott-Stationer & Printer, 
LaJolla, Cal.; William H. Conkling, 
French Bray Printing Co., Baltimore; 
Stanley Carlson, Frontenac Press, 
Inc., Minneapotis; Harry Chadis of 
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Chadis Printing Co., Boston; Joel 
Fried, The Shelley Co., New York; 
Harry M. Jacobs, Jr., Office Service 
Co., Greensboro, N. Car.; and Marty 
Gunther, Award Printing Co., Los 
Angeles. 
e 

Mueller Opens New Plant 

Paul Mueller, president of Mueller 
Color Plate Co., Milwaukee, has an- 
nounced the opening of a California 





Richards 


Wright 


branch plant at 1526 W. Main St., 
Alhambra. The plant started produc- 
tion on Dec. 15. 

Chet Richards, who has a well 
established reputation as a_ lithog- 
rapher, will manage the plant. West- 
ern sales manager will be Jack Wright 
who also has many years experience 
in the lithographic field. 

Formal opening ceremonies took 
place on Jan. 30. 

The company has other facilities 
in New York, Chicago, Detroit and 
Battle Creek, Mich. 

« 
ATF Holds Seminar 

A four-day seminar designed to 
demonstrate the latest equipment, 
techniques and methods in camera, 
press work, platemaking and typeset- 
ting, was sponsored by American 
Type Founders Co., Inc., on Jan. 27- 
30 at the company’s offices in New 
York. 

Among the pieces of equipment 
demonstrated were the ATF Typeset- 
ter and Chief 15 and 20 offset presses; 
the Kenro Graphic camera; the Nu- 
Arc platemaker; and the 3M photo 
offset plate. 

e 
Majestic Expects Good Year 

Bernard Green, executive vice presi- 
dent of Majestic Press, Inc., has pre- 
dicted an excellent year for his com- 
pany. New web press and five-way 
trimmer can handle an additional 33 
percent of business, he reports. 





Upholds Union Member 

The National Labor Relations 
Board has upheld a trial examiner’s 
findings that the Arrow Press, Mil- 
waukee, fired Donald J. Hentz of 
ALA local 7 for union activity and 
should offer him reinstatement. 


The board also ordered Arrow to 
stop discouraging membership in 
local 7 and to give Mr. Hentz any 
pay he may have lost. The company 
can appeal the order. 


Changes Clinic Dates 

Officials of the Ninth Annual South- 
west Litho Clinic have announced 
that the date of their meeting has been 
changed from June 13-15 to June 19- 
21 so it won’t conflict with the Na- 
tional Association of Litho Club’s 
convention in Minneapolis. 

Theme of this year’s meeting is 
“Trouble Shooting.” It will be cov- 
ered with talks, demonstrations, mov- 
ies, slides and charts. 

The Clinic, and its accompanying 
“Trade Fair,” wiil be held at the 
Adolphus Hotel in Dallas. More than 
700 persons are expected to attend. 


LMA To Meet In St. Louis 

Members of the Lithograph Manu- 
facturers Association are holding 
their annual meeting at the Chase Ho- 
tel in St. Louis on Feb. 12 and 13. 

This year’s meeting will be devoted 
mainly to discussions on magnetic 
inks and check printing, a subject of 
primary interest to the organization 
which includes many bank stationers. 

The opening session will feature a 
demonstration of magnetic ink im- 
printing on the Addressograph-Multi- 
graph Corp.’s Model 1278 press with 
paper plates. Roman J. Caton of that 
company will evaluate the results. 

E. T. Shipley, a member of the 
American Bankers Association’s tech- 
nical committee on the mechanization 
of check handling, will discuss prog- 
ress towards standardization of the 
printed character shape for magnetic 
ink characters on checks. 

Other speakers will include E. D. 
Spina of IBM; Gabe M. Kaelin of 
Du Pont; Frank R. Somers, cost ac- 
countant; and W. R. McKeighan and 
John Stork. 


MODERN LITHOGRAPHY, February, 1959 


























The first complete 


lop-quality line 
produced by the 


blade-coating method 





THE GREATEST ADVANCE IN PRINTING PAPERS 


in more than twenty years... 





North Star Coated Papers are the first complete line of top-quality coated 
papers produced by the new trailing blade process. They are the culmination 
of many years of intensive development work by Oxford and some of the 
leading makers of paper mill equipment. The trailing blade and other novel 
features of manufacture have made it possible to produce printing papers for 
letterpress, offset and gravure with a levelness of surface unequalled by con- 
ventional coating methods. 

The extraordinary levelness of North Star Coated Papers plus the fact that 
this levelness is obtained without heavy supercalendering is the key to their 


superior printing qualities. 


@ It makes possible the production of low-gloss (glare-free), 
as well as high-gloss, coated papers that will print with 
greater definition and less printing pressure. 

@ It reduces press make-ready time and permits longer con- 
tinuous runs with fewer press adjustments. 

@ It minimizes the loss of bulk, compressibility, brightness, 


opacity and strength due to heavy supercalendering. 


North Star Coated Papers cost no more than other leading grades of coated 
papers. However, because of their remarkable printing qualities and press 
performance, we believe they offer far greater value than other papers selling 
at the same or lower prices. In short, they represent the greatest advance in 


printing papers in more than twenty years. 


THE ROSPIGLIOS! CUP BY BENVENUTO CELLINI. COURTESY OF THE METROPOLITAN MUSEUM OF ART, BEQUEST OF BENJAMIN ALTMAN, 1913 


Printed on Polar Superfine Enamel, basis 25 x 38—80 Ib. 
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COATED PAPERS 





UNSURPASSED IN PRINTING QUALITY AND PRESS PERFORMANCE 


LETTERPRESS PAPERS 


POLAR SUPERFINE ENAMEL is Oxford’s finest letterpress enamel. 
It has a bright white, mirror-smooth surface and a superb affinity for 
printing inks. It is the paper for de luxe booklets, catalogs and folders 
where flawless reproduction of colors, tones and detail is demanded. 
It is recommended for halftones up to 150-screen, and is suitable for 
regular, gloss or metallic inks. 

MAINEFOLD ENAMEL is a choice letterpress enamel paper, blue- 
white in shade, with a high-gloss finish. It is the outstanding value in its 
price range, combining exceptional printing qualities with visual appeal 
carefully balanced for brightness, shade and polish. It is recommended 
for halftones up to 150-screen, and is suitable for regular, gloss and 
metallic inks. 

POLAR ENAMEL DULL is a unique dull finish letterpress enamel. 
It combines a soft, velvety texture and a surface virtually free from 
polish or glare with printing qualities comparable to many high-gloss 
enamel papers. It is ideal for booklets and folders containing both text 
and illustrations such as annual reports. The matte finish adds color 
and brilliance to the illustrations and also makes the text easier to read. 
Polar Enamel Dull is recommended for halftones up to 133-screen, and 
is suitable for regular, gloss and metallic inks. 

MAINEFOLD ENAMEL DULL is an outstanding letterpress enamel 
paper, blue-white in shade, with a soft, rich texture and a matte surface 
unique in dull-coated papers. It is an exceptional value in dull-coated 
papers, offering superior printing qualities plus appearance character- 
istics meticulously balanced for maximum sales appeal. It is recom- 
mended for halftones up to 133-screen, and is suitable for regular, 
gloss and metallic inks. 


OFFSET PAPERS 


POLAR OFFSET ENAMEL is Oxford’s premier high-gloss offset 
paper. It is a lustrous, bright white paper with all the basic character- 
istics required for offset printing—high bond, dimensional stability and 
ink receptivity—plus a printing surface that is unsurpassed by any 
coated offset paper in its price range. It is suitable for regular. gloss or 
metallic inks, and halftones up to 175-screen. 


MAINEFLEX OFFSET ENAMEL is a superior offset enamel, blue- 
white in shade, with a smooth, high-gloss finish. It combines outstand- 
ing printing qualities and press performance with high brightness, 
surface uniformity and excellent polish. It is suitable for regular, gloss 
and metallic inks and halftones up to 175-screen. 


POLAR OFFSET ENAMEL DULL is a distinctive, brilliant white 
offset enamel combining a soft, mellow texture and a glare-free surface 
with superb printability and- press performance. It has all the basic 
characteristics of the finest offset enamels plus a matte surface. The 
lack of gloss adds a feeling of depth to illustrations and is ideal for type 
matter. Polar Offset Enamel Dull is suitable for regular, gloss or 
metallic inks, and will print halftones up to 175-screen. 


MAINEFLEX OFFSET ENAMEL DULL is an exceptional offset 
enamel paper, blue-white in shade, with a soft, luxurious texture and a 
glare-free surface. It combines superior printing qualities with a matte 
surface that is ideal for type matter as well as illustrations. It is suitable 


for regular, gloss and metallic inks and will print halftones up to 
175-screen. 


COVERS—Matching cover stocks in 60 lb. and 80 lb., basis 20 x 26, 
are available for all North Star Coated Papers. Cover stocks are also 
ideal for greeting cards, menus, postcards and similar uses. 


North Star Coated Papers are stocked by leading paper merchants. 
For the name of your distributor, drop us a line. 


OxFORD PAPER COMPANY 


NEW YORK * CHICAGO * BOSTON 


PRINTING PAPERS FOR BOOKS, MAGAZINES, COMMERCIAL PRINTING, BUSINESS 
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Heads GAA Group 

Frank J. Merrill, of The Geo. D. 
Barnard Co., was elected president of 
the Graphic Arts Association of St. 
Louis, at its annual meeting Dec. 29. 

Robert T. Wolff, Western Printing 
& Lithographing Co., was elected vice 
president; Donald P. Nies, Nies- 
Kaiser Prtg. Co., secretary; and Leon- 
ard B. Brown, of the A. R. Fleming 
Printing Co., treasurer. Frederick E. 
Winsor was re-elected executive vice 
president. 

The officers were installed at the 
association’s meeting on Jan. 20. 

Six new directors selected to serve 
three year terms are: Con P. Curran, 
III, of the Con P. Curran Prtg Co.; 
Harry L. Laba, Jefferson Prtg. Co.: 
Henry G. Keeler, Jr., Keeler-Morris 
Prtg Co.; Clyde K. Murphy, Black- 
well-Wielandy Co.; Robert G. Reim, 
Color-Art Printing & Stationery Co.: 
and Herbert M. Ross, Ross-Gould Co. 


e 

Institutes Conference in June 

The Fifth International Conference 
of Printing Research Institutes will be 
held at Lehigh University, Bethlehem, 
Pa., June 8-13. Theme of the confer- 
ence will be “Color and Printing 
Inks.” Delegates from all over the 
world are expected to attend. 


Ross Forms Own Company 

Martin A. Ross, formerly vice presi- 
dent of Consolidated International 
Equipment & Supply Co., has an- 
nounced the opening of a new com- 
pany, Printing Material Corp., with 
national offices and showroom at 350 
Hudson St., New York 14. 

The new company will act as ex- 
clusive American agent for many Ger- 
man, Swedish and French manufac- 
turers, and will offer a complete line 
of sheet and web-fed offset presses, 
letterpresses, gravure presses, paper 
cutters and other printing machinery. 

According to Mr. Ross, the com- 
pany’s 5,000 sq. ft., showroom will 
display a variety of equipment which 
will illustrate a true international 
flavor. Sales of this equipment will 
be handled by franchised dealers 
throughout the United States. Ar- 
rangements for dealer appointments 
now are under way and upon comple- 


tion an announcement will be made 
to the industry. 

Mr. Ross, president of the new 
corporation, has been associated with 
the sale of graphic arts equipment 
for many years and has an extensive 
background in the foreign markets. 


i 
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Martin A. Ross 


He has made numerous trips to Eu- 
ropean countries, visiting many of 
the leading foreign factories. 


New Semester Starts 

‘The Chicago Lithographic Institute 
set Feb. 9 for the start of class work 
in the varied courses which are avail- 
able for the second semester of the 
current year. For the first time in the 
Chicago training school’s history, ad- 
vance registrations indicated there 
would be a drop in number of stu- 
dents enrolled. According to James K. 
Martin, school manager, this is a 
delayed reflection of the effects of last 
year’s business recession. 

One result of this has been the 
dropping of the daytime intensive 
course of ten weeks for junior execu- 
tives. Not enough men signed up for 
this course, Mr. Martin said. In the 
past this course has attracted many 
lithographers from oversea points, 
ranging from Norway to Australia. 

The Chicago Institute’s manage- 
ment, Mr. Martin said, is studying a 
proposal for rearranging the schedule 
to divide the year into four quarters 
instead of the present two semesters 
annually. This will make possible the 
addition of techniques, such as mask- 
ing as to the camera course, and 
otherwise increasing the overall train- 
ing program by 30 percent. 
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Umon To Accept Film 

The San Francisco local of Amal- 
gamated Lithographers of America 
has informed its members that shops 
under its jurisdiction will accept 
work on “paged film with windows 
and marks from photo typesetting 
shops that are under contract with 
the International Typographical 
Union and show the ITU label.” The 
local’s union label committee and 
local council made this decision fol- 
lowing the recent understanding be- 


tween the ALA and the ITU. 


This move represents a concession 
on the part of the local lithographers’ 
union which had previously refused 
to accept film. It will still refuse to 
“accept and work on any jobs com- 
ing into the plants that are stripped 
up with halftones or flats from any 
photo typesetting shops,” according 
to a letter to members. 

Ivan Brandenburg, president of 
local No. 17, indicated his belief that 
the decision to accept film paves the 
way for an increase in book work 
(set by photographic processes and 
printed by lithography) in the area, 
and also for increased web-fed lithog- 
graphic press work of all types. 


Announces Meeting Dates 

The Education Council of the 
Graphic Arts Industry has announced 
that its third invitational conference 
will be held on May 3 in Detroit. 
The main subject of the meeting will 
be “Custom Fitting the Man for the 
Job.” 

The Council’s 34th annual confer- 
ence on printing education, held in 
conjunction with the Industrial 
Graphic Arts Education Association, 
is scheduled for July 19-23 at the 
University of Colorado, Boulder. 


e 

To Exhibit Lithographs 

A collection of 150 original litho- 
graphs by Pablo Picasso, believed to 
be the largest such collection ever as- 
sembled in this country, will be ex- 
hibited during March and April at 
the Cincinnati Art Museum. The litho- 
graphs were loaned to Gustave von 
Groschwitz, museum, curator, by the 
Galerie Louise-Leriris of Paris. 
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To Standardize Characters 

The Technical Committee of the 
American Bankers Association and 
the Bank Stationers Section of the 
Lithographers and Printers National 
Association, reached final agreement 
during December on a plan for the 
standardization of the printed char- 
acter shape for magnetic ink char- 
acters on checks. 

A report containing specifications 
and other information pertaining to 
the type font and printing will be 
released by the ABA this month. 
Members of the Bank Stationers Sec- 
tion received the report last month. 

The report will include dimensional 
specifications for the printed image 
of the characters, horizontal and ver- 
tical boundaries, minimum and max- 
imum check sizes, printing tolerances 
and guides to printing. 

LPNA Bank Stationers have coop- 
erated with ABA in this effort for two 
years. The ABA noted that the print- 
ing of the common machine language 
in acceptable form will require close 
coordination of the printer, equip- 
ment manufacturers and the banker, 
and that a considerable time must 
elapse before it is put into effect. 


1958 Good Year For Leasing 

Long-term leasing of production 
equipment by the printing and pub- 
lishing industry reached an all-time 
high in 1958, Robert Sheridan, presi- 
dent of Nationwide Leasing Co., Chi- 
cago reports. 

Total dollar volume of equipment 
on lease in our industry reached $4.3 
million in December as compared 
with $2.7 million a year ago. This 
figure puts printing and publishing 
among the top 10 users of leased 
equipment. 

Leases ranged in size from $3,500 
to $120,000 and covered single pieces 
of equipment to entire plant divisions. 


Power Succeeds Sheedy 

Norman Power has succeeded 
Frank Sheedy as production manager 
of the Stecher-Traung Lithograph 
Corp.’s plant in San Francisco. Mr. 
Sheedy recently retired as vice presi- 
dent and production manager. 
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Denecke Receives Award 
Fred A. Denecke (right), sales manager, 


Detroit office of the U. S. Printing & 
Lithographing Co., receiving a diamond 
pin in recognition of 50 years of service. 
Presentation is being made by 
Wilhelm, company vice president. 





Purchases Columbia 

Luther C. Bierbach has purchased 
Columbia Sales & Service, Inc., Wash- 
ington, D. C., from Glenn J. Shively, 
founder of the company. Mr. Shively 
is continuing in the industry as head 
of Washington Durolith Sales, Inc. 

Columbia, located in Washington, 
D. C., specializes in the sale of litho- 
graphic supplies and in the processing 
of lithographic negatives and plates. 
The firm was established 13 years 
ago. 

Mr. Bierach, until recently, was 
associated with the Haynes Litho- 
graph Co., Rockville, Md. He was 
also formerly vice president and sales 
manager of the Darby Printing Co., 
and has been connected with the sales 
departments of several other leading 
Washington lithographers. 

* 


Heads Cincinnati GAA 

W. Wayne Hogan, Methodist Pub- 
lishing House, was re-elected presi- 
dent of the Graphic Arts Association 
of Cincinnati at its annual meeting 
in December at the Sinton Hotel. 
Other officers are Robert C. Krehbiel, 
of the C. J. Krehbiel Co., vice presi- 
dent; William A. Kleesatter, Geicke 
Printing Co., treasurer and John D. 
Rockaway, managing director. 

Directors are William Bedinghaus, 
Modern Business Forms Manufactur- 
ing Co.; Frederick P. Hofferth, 
American Book Co.; John Klinker, 
U. S. Printing & Lithograph Co.; and 
Arthur H. Tiemeyer, Mail-Way Ad- 


vertising Co. 





Offers New Course 

Two new courses, one on estimat- 
ing and one on selling, will be held 
this year by Printing Industry of 
Cleveland. 

The course in estimating will be 
under the direction of Frank Whar- 
ton, who is employed by the Jackson 
Lithography Co., and Electric Print- 
ing Co. He will be assisted by Robert 
Bryant, Reserve Lithography and 
Printing Co. 

The other course, a seminar for 
printing salesmen, will be an inten- 
sive three-day course designed to fol- 
low the PIA course in selling printing 
offered several years ago. Conducted 
by Charles W. LaBlanc, Research In- 
stitute of America, the course pre- 
sents tested sales methods and tech- 
niques of specific interest to printers 
and lithographers. Special sessions 
will be held for sales managers. 

* 


Thrush To Preside 

Donald B. Thrush, Westport Litho, 
Inc., recently appointed chairman of 
the Lithographic Division of the New 
York Employing Printer’s Associa- 
tion, will preside over a workshop 
Feb. 10 at the Hotel New Yorker, on 
the subject of lithographic costs and 
financial management. 


Names Rust Vice President 

United Printers and Publishers, 
Inc., has announced the appointment 
of Frederick W. Rust, Jr., as vice 
president in charge of inter-company 
coordination. 

He will coordinate and integrate 
policies for United’s domestic and in- 
ternational operations. His responsi- 
bilities will span the interests of the 
six divisions of the company, the larg- 
est of which is Rust Craft Greeting 
Cards. 

He was formerly director of public 
relations for the parent organization. 


GAA Holds Seminar 

An all-day seminar, “Your Profit 
in the Future,” was sponsored on Jan. 
13 by the Graphic Arts Association of 
St. Louis. Arthur Johnson, director 
of management services for Printing 
Industry of America, was the mod- 


erator. 





MODERN LITHOGRAPHY. Febmiary, 1959 











Le 








Score it 
fold it... 
even bend it 
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can take It 


Handsome, rugged Hammermill Cover is available 
in 9 rich, fade-resistant colors and the popular 
Radiant White — now at the regular price. Choose 
from 165 stock items including four weights and 
four sheet sizes. Ask your Hammermill salesman. 








Gilman and Gilmanton Building New Plants 


NE of Cleveland’s oldest printing 
firms, A. S. Gilman, Inc., and its 
sister concern, The Gilmanton Sales- 
book Co., will move into new plants 
on a nine acre site south of downtown 
Cleveland early this summer. The 
move is part of a million dollar ex- 
pansion program reported in the Jan- 
uary issue of Modern Lithography. 
Gilman, whose business has grown 
considerably since entering the offset 
field two years ago, will occupy a 
one-story, U-shaped plant with stor- 
age facilities in the center and manu- 
facturing equipment on the periphery. 
A large open corridor will surround 
the entire storage area. 

Beginning on one arm of the U 
is the composing room. On the out- 
side, or front of the building, the 
composing room connects directly 
with the art department. This con- 
solidates all composing and layout 
work into one area for efficient han- 
dling. 

Next in line to composing on the 
U is a long section devoted to letter- 
press equipment. In the back of the 
building, at the turn of the U, is the 
offset department. The back arm of 
the U contains the bindery. A ship- 
ping and receiving dock is located 
between the bindery and storage area 
for easy accessibility to both. The 
bindery was placed at the back of the 
plant to facilitate future expansion 
since bindery equipment is easier to 
move than heavy press equipment. 

The new Gilmanton plant will have 
a basic straight-line production lay- 
out. This building will have offices 
and the composing room at the front. 
The rotary business forms presses 
will occupy all of one side, the bind- 
ery the central portion, and the stor- 
age area the rear. 

Erection of the two plants is ex- 
pected to cost approximately $750,- 
000 with nearly a quarter of a mil- 
lion dollars more to be spent for new 
equipment. Among the new pieces 
for Gilman will be a Miehle 42 x 58” 
two-color offset press. 


The Gilman plant presently under 
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construction will contain 46,500 sq. 
ft. as compared to the present 37,000 
sq. ft. Gilmanton is moving from 
32,000 sq. ft. into 36,500 sq. ft. 

Frederick G. Merrick, president of 
the 66-year-old Gilman firm, reports 
that sales for the past year exceeded 
$1,000,000, the best sales year in the 
company’s history. Gilmanton sales 
reached $600,000. 

For many years, Gilman was solely 
a letterpress outfit specializing in a 





variety of work including direct mai\ 
advertising, annual reports, cata- 
logues, brochures, house organs and 
year books. Early in 1957 the com- 
offset 
presses and offset sales now are run- 


pany installed two Harris 
ning approximately 30 percent of 
total sales, the company reports. A 
higher percentage is expected in the 
future. 

The firm also cites two other fac- 
tors responsible for its growth. One 
is an aggressive sales policy started 
last year and the other a new cost 
finding system which has improved 
both production and budgetary con- 
trol. 
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Panel Stresses Thorough Planning 


The importance of early and thor- 
ough planning for a lithographic job 
was the point stressed by a panel 
before the Lithographic Division of 
the New York Employing Printers 
Association recently. The well at- 
tended session was held at the Hotel 
New Yorker. 

Panel members were Alexander 
Luddle of Lutz and Sheinkman; Dan- 
iel J. Murphy of the company bearing 
his name; and Edward Blank and 
Charles W. Latham of the NYEPA 
staff. Donald B. Thrush, Westport 
Litho, Inc., chairman of the division, 
presided over the meeting. 

Mr. Murphy’s conclusion was that 
the customer be given a frank evalua- 
tion of the quality of reproduction 
possible from his art work or photo- 
graphs. If negatives and positives re- 
quire additional hours of hand-work 
by the platemaker, it should be taken 
into consideration when the job is 
planned and estimated not when it 
reaches the plate department. 

Speaking as a pressroom superin- 
tendent, Mr. Luddle supported the 
other panelists in urging that all pos- 
sible problems on a job be ironed out 
before it reaches the press. 

All the panelists agreed that much 
too often a costly press is tied up 
while the pressman tries to compen- 
sate for deficiencies that should have 
been corrected much earlier. 

In this connection, Mr. Luddle 
pointed out that trouble can be 
avoided by consulting the pressroom 
during the early planning of jobs, 
especially with regard to layout. A 
poor layout can give a pressman a 


Among the speakers 
at the recent work- 
shop session spon- 
sored by New York 
Employing Printers 
Association were (L.- 
r.) Daniel J. Mur- 
phy of the company 
bearing his name; 
Donald B. Thrush, 
Westport Litho, Inc.; 
and Alexander Lud- 
dle of Lutz & Sheink- 


man. 


lot of trouble with ghosts, he com- 
mented, 

In response to a question on the 
best way to eliminate ghosts, Mr. 
Luddle suggested a stronger ink run 
more sparingly. He said that ghosts 
sometimes result from the fact that 
the dampening system often supplies 
more water on the ends of plates than 
in the center. Ghosts can sometimes 
be broken up, he advised, by setting 
the last form roller tighter against 
the drum. 

Mr. Luddle also recommended add- 
ing a solid image to the plate along 
the gripper dimension which will not 
print on the sheet but will receive ink 
and consequently distribute it more 
evenly over the plate. 

Answering a query on the length 
of run to be expected from different 
types of plates, Mr. Latham said that 
presensitized plates were delivering 
25,000 to 30,000 impressions; grained- 
surface plates 60,000 to 75,000; deep 
etch 100,000 to 150,000; and _ bi- 
metallic hundreds of thousands. He 
also said that copperized deep-etch on 
aluminum were delivering up to 200,- 
000 impressions with no loss in qual- 
ity. He pointed out however that the 
life of all plates depends on the way 
they are handled. 

On the problem of maintaining 
color consistency in long runs, the 
panelists agreed that certain press ac- 
cessories such as ink agitators and 
water level controls were of substan- 
tional help. Mr. Luddle felt that it is 
a good investment to give the press- 
man “the gadgets that will help him 
turn out a quality job.” 
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Keller Presents Awards 

Awards for long service with Wil- 
liam J. Keller, Inc., Buffalo, N. Y. 
printer and lithographer, were pre- 
sented at a recent 45th anniversary 
dinner. 

Among the 20 persons receiving 
awards were Penn R. Watson, Sr., 
company president, Norman Minnich 
and Harold Spong for 30 years; and 
Frederick A. Page, Mary Townsend 
and William J. Watson for 20 years. 


A. B. Geiger Dies 

Alfred B. Geiger, president of the 
W. F. Hall Printing Co., Chicago, 
and board chairman of Art Color 
Printing Co., an affiliate at Dunellen, 
N. J., died in Chicago, Dec. 30th, at 
the age of 67 years. 

Mr. Geiger began his printing 
career over 40 years ago with the 
Sacket & Wilhelms Lithographic & 
Printing Co. in New York. 


Submits Winning Design 

The winning design of a new 
Masthead for “Witness,” monthly 
publication of the Graphic Arts As- 
sociation of Cincinnati, was submitted 
by Elmer Gleason, McDonald Print- 
ing Co. 

Runners-up were Donald Keiser, 
Standard Publishing Foundation; 
Donald Lockhorn, Cincinnati Litho- 
graphing Co.; and Frederick Smith, 
Ditto, Inc. This was the first change 
in the “Masthead” design in more than 
20 years. 


Blank To Address PSSG 

Edward Blank, New York Employ- 
ing Printers Association, addressed 
members of the Printers Supply Sales- 
men’s Guild of New York at its Jan. 8 
meeting in the Advertising Club. 

Mr. Blank discussed “New York— 
The Greatest Printing Center in the 


World.” 


Install Harris Presses 

Harris-Seybold Co. has announced 
that Ace Folding Box Corp., Middle- 
bury, Ind., has purchased a 52% x 
77” five-color offset press; and Co- 
lumbia Lithographic Co., Inc., a 521% 
x 77” four-color offset press. 


11] 








New Posts For Haloid VP’s 
Haloid Xerox, Inc., has announced 
the advancement of two vice presi- 
dents following a recent meeting of 
the company’s board of directors. 





Linowitz 


Dessauer 


They are John H. Dessauer who has 
been elected to the position of execu- 
tive vice president in charge of re- 
search and product development; and 
Sol M. Linowitz who is assuming the 
duties of general counsel for the com- 
pany. 

Dr. Dessauer has been in charge of 
the research and product develop- 
ment division of Haloid since he or- 
ganized it in 1938. The company 
credits him with being “largely re- 
sponsible for developing xerography 
from its laboratory beginnings to a 
highly useful commercial copying 
process.” 

Mr. Linowitz, partner in a Roches- 
ter law firm, has been in charge of 
preparing the company’s patents and 
licensing program since it first began 
negotiations to enter the xerographic 
field. He will continue in active prac- 
tice as a member of the law firm. 


Elects Gross President 

Leon Gross has been elected presi- 
dent of Ace Advertising Services, 
Inc., New York direct mail organiza- 
tion, which also operates a plant con- 
taining facilities for color lithography. 

Mr. Gross, who has been with the 
firm since 1932, is a member of the 
National Association of Photo Lithog- 
raphers. 


Appoints Steering Committee 
Printing Industry of Illinois got set 
early for the opening of the Illinois 
state legislature’s 1959 session in Jan- 
uary by organizing a steering com- 
mittee which will establish legislative 
policies and coordinate the work of 


112 


the overall legislative committee. 
Membership of this special steering 
committee includes, among others, 
representatives of five lithographing 
firms, Twentieth Century Press, 
George Melin Printing Craftsmen, 
Diversity Printing Corp., R. R. Don- 
nelley & Sons Co. and W. H. Wilton, 
Inc. 


Reorganizes Film Department 

Du Pont has announced a series of 
changes in its film department which 
include the establishment of a pack- 
aging sales division and an industrial 
sales division. 

Robert R. Smith has been named 
director of the packaging division and 
Robert C. Myers director of the in- 
dustrial division. 

Other changes are Howell D. Chicx- 
ering to manager of packaging sales; 
J. B. Phillips, Jr., to eastern district 
manager of packaging sales; and W. 
F. Good to assistant manager of pack- 
aging sales in the New York district. 

Jake T. Nolen has been appointed 
manager of sales programs for “My- 
lar” polyester film and J. Thomas 
Axon manager of sales programs for 
polyethylene film. 


To Hold Exhibit 

An exhibition of point-of-purchase 
material produced in the San Fran- 
cisco Bay Area will be held at the 
Mark Hopkins Hotel, San Francisco, 
Feb. 25 and 26. Sponsor is the local 
Advertising Club’s P-O-P committee. 

William Mee, executive director of 
the Point-of-Purchase Advertising In- 
stitute, will be the speaker at the 
Advertising Club’s luncheon that 
week, 


Finch, Pruyn Honors Twelve 

Finch, Pruyn & Co., Inc., Glens 
Falls, N. Y., inducted 12 employes 
into its 25-year club at the club’s 
third annual banquet on Jan. 20. This 
brings the membership of the club to 
99 persons, 55 of whom are current 
employes. 

Lyman Beeman, Sr., company pres- 
ident, presented the newly inducted 
members with service pins and com- 
plimented them on their loyalty to the 
company. 





To Hold Research Symposium 

A jointly sponsored research sym- 
posium will be presented by the Tech- 
nical Association of the Pulp and 
Paper Industry and the American 
Paper and Pulp Association on Feb- 
ruary 26 at the Waldorf Astoria Hotel 
in New York. 

Featured speakers will be Lt. Gen. 
James M. Gavin, vice president of 
Arthur D. Little, Inc., Cambridge, 
Mass.; A. B. Layton, president of 
Crown Zellerbach Corp., San Fran- 
cisco; and Howard S. Turner, vice 
president of Jones & Laughlin Steel 
Corp., Pittsburgh. 


GPI and BBD Integrate 

General Printing Ink Co. division, 
Sun Chemical Corp., has announced 
a nationwide reorganization plan 
which includes integrating the man- 
agement and operations of Bensing 
Bros. & Deeney. This is expected to 
result in numerous operating econ- 
omies. 

GPI will continue present BBD 
product identification with labels, 
trademarks and supporting promo- 
tion, and BBD inks will continue to 
be produced from their own formulas. 

Other steps in the reorganization 
include realignment of sales territories 
and the opening of several new plants. 


Westvaco Sales Up 

West Virginia Pulp and Paper Co. 
has announced, in its annual report, 
that sales for the 1958 fiscal year 
reached a new high of $208,109,000, 
Profits however declined from $12,- 
694,000 in 1957 to $9,575,000 for the 
year just ended. 

The report also announced that the 
firm is planning further expansion of 
its converting operations which now 
manufacture into finished products 
nearly 25 percent of the company’s 
output of paper and paperboard. 


e 

New 3M Post For Murphy 

Minnesota Mining & Manufacturing 
Co. has announced the appointment of 
George F. Murphy to the newly creat- 
ed position of sales manager for na- 
tional accounts, printing products di- 
vision. His headquarters will be at 


the Ridgefield, N. J. branch. 
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M-G-D Earnings Down 

Miehle-Goss-Dexter, Inc., has re- 
ported net sales of $54,331,330 for 
the year ended Oct. 31st, 1958. This 
compares with $63,915,758 for the 
1957 fiscal year. 

Earnings totaled $2,861,878 com- 
pared with the preceding year’s earn- 
ings of $4,247,869. The drop was 
attributed to the economic recession, 
tight money market and a 70-day 
strike at Miehle. Officials were con- 
fident however that the coming year 
will show increased sales and earn- 
ings. 


Heads Interchem Division 

Francis A. E. Spitzer has been ap- 
pointed president of the International 
Printing Ink division of Interchemical 
Corp. He succeeds Joseph G. Morris 
who relinquished his executive posi- 
tion in accordance with company 
retirement policies. 

Mr. 
with the company for 20 years and 


Spitzer has been associated 


served as division vice president for 
the past two years. 


To Represent Graphi-Color 

Graphic-Color, Inc., Boston, has an- 
nounced the appointment of Rear 
Admiral John C. Zahm, USN (ret.) 
as a vice president and member of 
the company’s board of directors. 

Admiral Zahm will represent the 
company in the Philadelphia and 
Washington areas. 


Rust Craft Names Managers 

The Rust Craft and Volland divi- 
sions of United Printers & Publishers 
have announced the appointment of 
three regional sales managers. They 
are E. Gibson Coskery, western; 
Charles F. Zell, mid-western: 
Wyman S. Randall, eastern. 


and 


Wants Printing School 

Printing Industry of Illinois has 
renewed work on a project, initiated 
several years ago, to develop a major 
school of printing management and 
engineering in the Chicago area. Ne- 
gotiations are under way with local 
universities and the committee chair- 


| 
| 
| 
| 
| 
| 
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man, Richard Gunthorp, vice presi- 
dent of Gunthorp-Warren Printing 
Co., an offset firm, has expressed con- 
fidence in ultimate achievement of the 
proposed goal. 


Payer Forms Own Company 

Franklyn R. Payer, formerly head 
cameraman at Rex Litho Plate Co., 
for 13 years, has opened his own 
photographic service at 1125 Power 
Ave., Cleveland. 

The new company plans to special- 
ize in line and halftone negatives and 
positives for the trade. 








INCREASES 
PRODUCTION 






e eliminates wash-ups 
e stops ink skinning 
e mew spray can 


Strathmore Advances Three 

Strathmore Co. 
nounced the appointment of Bemis 
P. Wood, formerly assistant to the 
vice president in charge of produc- 


Paper has an- 


tion, to the post of general superin- 
tendent. 

Other recently announced appoint- 
ments are Robert B. Clark, Jr., to the 
position of manager of printing paper 
sales in addition to his present duties 
as manager of advertising and sales 
promotion; and J. Paul Sturtevant to 
the position of manager of employee 
relations. 


Eliminate day-time wash-ups which follow make- 
ready, press adjustments, lunch hour and other 
down-time delays! Eliminate poor prints, discarded 
runs, hickies, clogged type and plates, spotting, 
streaking of screen prints, wasted ink, etc., 
due to lumps and build-up of dried ink! 






INK-SAV is all anti-skinning agent . . . contains 
no propellants, no fillers or wax, no benzene, no 
solvents. Ready for immediate use in new clog-free 


cay Seth 
reset cyuk punts : 
- (OSS ie eg 







spray can, INK-SAV blends perfectly with all inks 1. (ETTERPRES ws 

and varnishes, and evaporates completely as For: ‘1, wetn Team se, O16 
ink dries. Normal drying rate not retarded. \ cent, MULTE aw 
Simply spray INK-SAV on all inked surfaces before monutoctured is 
down-time. Resume without wash-up delay. For we AMES © vai 

safe ink storage, spray INK-SAV into can. Inks ys2 Water St 


remain smooth indefinitely. Try INK-SAV now! 
Guaranteed to increase press time. Clip 
coupon for immediate action! 


INK-SAV IS SOLD WITH A MONEY-BACK GUARANTEE IF NOT SATISFACTORY 


ee ee 
; The Ames Laboratories, Inc. H 
] 132 Water ¢ S. Norwalk, Conn. t 
; Gentlemen: Please enter our order No. for the following: H 
: 16-oz. cans of INK-SAV @ $3.00 each, plus postage : 
: l-gal. cans INK-SAV (w/refillable spray can) @ $20.00 ea., plus postage . 
; Company Purch. Ag. . 
: Address ' 
' City State : 
Leee se ee eee eee ee SOS ee SSeS eos ese 
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Holds Sales Conference 

Printing Industry of America will 
hold its sixth annual Sales Manage- 
ment Conference at the Edgewater 
Beach Hotel, Chicago, on March 20. 
Highlight of the meeting will be an 
all-day discussion on the subject of 
compensation for printing salesmen. 

Dr. W. Arthur Cullman, Ohio State 
University, will conduct this portion 
of the meeting. The presentation will 
include suggestions for setting incen- 
tives, increasing motivational drives 
and handling the many problems as- 
sociated with arriving at a satisfac- 
tory plan for compensating printing 
salesmen. 

At the opening session, Allen Lass- 
ner, vice president and sales manager. 
Comet Press, New York, will discuss 
the subject of “How to Survey Your 
Printing Markets.” This talk is ex- 
pected to pinpoint survey methods 
which may be used by printers and 
tell them how answers may be ob- 
tained from these surveys and used 
to assist in setting sales objectives. 

Clifford R. Schaible, director of 
advertising, Mead Paper Co., will pre- 
sent a talk on “Finding New Markets 
and Customers for Printing Sales.” 
This talk is designed to illustrate how 
the graphic arts industry may expand 
its markets by the creation of new 
printed products. 

At the luncheon session on March 
19, one of the country’s top graphic 
arts buyers, George DeMann of the 
Ford Motor Co., will outline ten 
points which he considers essential to 
a good printing sales presentation. 


NW Paper Names New VP 

The Northwest Paper Co. has an- 
nounced the election of Clarence P. 
Sheldon as vice president of the com- 
pany, and his appointment as general 
sales manager. At the same time, the 
board of directors elected Glenn J. 
Ayres to the post of assistant secre- 
tary, and appointed Bernard W. 
McEachern, vice president, to man- 
ager of marketing. 


e 
Heads MGD Product Planning 
Thomas E. Redstone, former adver- 
tising and promotion manager of 
Printing Developments, Inc., has been 
appointed manager of product plan- 
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ning for three divisions of the Miehle- 
Goss-Dexter Corp. The divisions are 
the Lawson, Dexter and Filmsort 
Companies. 

Mr. Redstone has been associated 
with the graphic arts since 1947, and 
his background includes market stud- 
ies, sales promotion, financial reports 
and other related fields. 


To Head Oxford Research 








Harold M. Annis who has been elected 
vice president in charge of research and 
development by the Oxford Paper Co. 
He has been with the company for 22 
years, previously serving as_ technical 
director, manager of sales service, man- 
ager of product development, and as- 
sistant to the vice president in charge of 
manufacturing. He is a member of the 
research committee of the Lithographic 
Technical Foundation and active in other 
groups. 
6 

Receives Scholarship 

Robert W. Neill, Jr., 17, Dearborn. 
Mich., is the first recipient of a $500 
scholarship to be presented annually 
during Printing Week by the graphic 
arts and advertising organizations of 
Detroit. 


‘Good Year For Aluminum’ 

Frank L. Magee, president of Alu- 
minum Co. of America, predicted in 
a year-end statement that aluminum 
consumption this year will exceed 
1958 totals by better than 10 percent. 


Establishes New Department 


The Champion Paper and Fibre 
Co., Hamilton, O0., has announced the 
establishment of a new pulp market- 
ing department. Lewis K. Johnstone, 
former director of purchases, is head- 
ing the new unit. 





Kristofer Successor Named 
Thomas E. Berley has been ap- 
pointed to the staff of Printing Indus- 
try of Cleveland succeeding the late 
Joseph Kristofer (See December ML). 


Opens Western Offices 

The Lawson Co. division of Miehle- 
Goss-Dexter, Inc., has set up its own 
Western sales and service territories 
with offices in San Francisco, Los 
Angeles and Denver. 

According to the announcement by 
Carlton Mellick, director of sales, 
dealer arrangements previously in ef- 
fect have been discontinued. 

e 


GPI Names West VP 


G. Thomas West has been appointed 
a vice president of General Printing 
Ink Co., Eastern Division. He has 
been with the company, a division of 
the Sun Chemical Corp., since 1954. 
He was made general manager of the 
Eastern Division of GPI in May of 
last year. 


Heads 3M Branch Sales 

Robert E. Altman has been ap- 
pointed Boston branch sales super- 
visor, printing products division, of 
the Minnesota Mining & Manufactur- 
ing Co. He is now responsible for 
printing products sales in all of New 
England and New York state except 
metropolitan New York City. 

: * 

Expands Reardon’s Territory 

Jack Reardon has been assigned to 
cover all New England states for the 
sale of Vulcan Duroflex and Durofyne 
offset blankets made by the Vulcan 
Rubber Products Division of Reeves 
Brothers, Inc., New York. In addition, 
Mr. Reardon will continue to cover 
the New York area. 


To Promote Letterpress 


Prompted by the rapid rise in pop- 
ularity of lithographic and gravure 
printing, 19 Chicago trade plate mak- 
ing firms have organized the Chicago 
Duplicate Printing Plate Council, 
whose avowed purpose is to promote 
Chicago as “the letterpress printing 
and duplicate plate making center of 
the world.” 
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To Represent Eastern 


Chris J. Vasiluth has been named sales 
representative in New York for The East- 
ern Fine Paper and 
Pulp division of the 
Standard Packaging 
Corp. He was former- 
ly manager of the 
New York office of 
Monadnock Paper 
Mills and prior to 
that served many 
years with Interna- 
tional Paper Co. 





e 
James J. McGee Dies 

James J. McGee, a salesman with 
J. H. & G. B. Siebold, Inc., for the 
past 24 years, died Jan. 15 at the age 
of 68. 

Mr. McGee, who first joined the 
company in 1935, was a well-known 
and respected figure in the litho- 
graphic industry. 

e 
Adds to Offset Facilities 

The Recorder-Sunset Press, San 
Francisco, has added a new color unit 
to its single-color 61” Miehle Litho- 
graphic press, and has purchased a 
42 x 59” Harris offset press. The 
revised press will be used for both 
two- and four-color work. 





Incorporations 











The following firms have been 
granted charters of incorporation list- 
ing capital stock of 200 shares no 
par value: 

Allied Offset Supply Co., Inc., lith- 
ographic and printing supplies, 280 
Broadway, New York 7. 

Supreme Litho Service, Inc., print- 
ers and lithographers, 32 Court St., 
Brooklyn 1. 

Zenith Graphic Supply, Inc., lithog- 
raphy, 21 East 40th St., New York 16. 
5 

Photographers To Meet 

The Society of Photographic Sci- 
entists & Engineers will hold its 1959 
national conference Oct. 26-30 at 
the Edgewater Beach Hotel, Chicago. 

* 
John Bierman Dies 

John J. Bierman, executive with the 
A. R. Mueller Printing & Lithograph- 
ing Co., Cleveland, died last month at 
the age of 69. 


Honored For 25 Years 

George La Monte & Son, Nutley, 
N. J., presented gold watches to John 
F. Piers and Paul Haggerty for 25 
years of service at a recent meeting 
of the check paper firm’s 25-year club. 

e 

Install ATF Presses 

American Type Founders Co., inc., 
has announced the installation of two 
ATF Super Chief presses in the Los 
Angeles area. They were installed at 
Northwest Litho and Palm, Inc. 


To Double Facilities 

Kleen-Stik Products, Inc., Chicago, 
has announced plans to complete ad- 
ditional plant facilities by mid-1959 
which will approximately double pro- 
ductive capacity. The company is 
currently marking its 25th year. 


so 
Heads 3M New York Sales 
James F. Fox has been named New 
York branch manager, printing prod- 
ucts division, by Minnesota Mining 
& Manufacturing Co. He was formerly 
sales supervisor of the Boston branch. 








is the one who will 


FIND TIME 


to read the leading trade magazine 


the successful lithographer 
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Two 
One 


Normal 
Normal 


Equal to 
other aluminum 
plates 
5,000 
to 
7,500 


presensitized 


.002 
to 
.004 
.002 
to 
.004 


Yes 
Yes 


Yes 


Yes 
Yes 


6 mo. 
6 mo. 


Negative 
Negative 


Yes 
No 


Fine 
surface 
grained 

Fine 
surface 
grained 


.0045 
to 
.0100 
.006 


Diazo 
Diazo 


8¥2 x 12” 
‘° 


to 
26% x 36” 


ft 
20% x 202" 





8% x 12” 


Aluminum 
Plastic 
Fibre 





POLYCHROME 
CORPORATION 


Additional Information 
On Presensitized Plates 

In preparing the roundup article on 
presensitized plates for the January 
issue of MopeRN LITHOGRAPHY, the 
editors unfortunately failed to include 
data on the plates manufactured by 
Polychrome Corporation, 2 Ashbur- 
ton Ave., Yonkers 2, N.Y. 

For those readers who are preserv- 
ing the chart on page 50 of the Janu- 
ary issue, it is suggested that they 
attach the information at the left, to 
make it complete. 

In addition to the two plates whose 
characteristics are given in the ac- 
companying table, Polychrome makes 
four other plastic-fibre plates for short 
run litho and xerography jobs. 

The editors hope to be able in the 
near future, to complement last 
month’s survey with articles on short- 
run paper presensitized plates as well 
as on chemicals available for coating 
presensitized plates in your shop. 





Baltimore Elects Peroutka 

Joseph Peroutka, of Graphic Offset 
Co., was elected to succeed Thomas 
Boram as president of the Baltimore 
Litho Club last month. Mr. Peroutka 
was chosen at a meeting Jan. 21 in 
Munder’s Lauraville House. 

Other officers who will serve with 
Mr. Peroutka for the coming year are 
George R. Frank, Sheet Metal Litho, 
vice president; Robert Press, Roberts 
& Porter, secretary; and James J. 
Jones, Gipe Litho Plates, treasurer. 
Nathaniel Gamse, of Gamse Litho, a 
past president of the club, installed 
the officers. 

Feature of the evening was the 
awarding of an honorary life mem- 
bership in the club to Lloyd Thomas 
Bowden, father of litho clubbers Tom 
and Neil Bowden, for long and faith- 
ful service to the club. 

Twenty-two of Mr. Bowden’s co- 
workers at Continental Can, (from 
where he will retire this month as 
foreman of the pressroom) were pres- 
ent to see him receive an inscribed 
plaque, and hear his life story read 





by Howard Cantwell, of Crown Cork 
& Seal. 

Speaker for the Feb. 18 meeting of 
the club will be John Kronenberg, of 
S. D. Warren Co., who will discuss 
paper problems in lithography. The 
annual oyster roast has been set for 
March 21] at Hasslingers. 


Elects New Officers 

The Midwest Litho Trade Associa- 
tion of Chicago, at its year-end busi- 
ness session, elected Kenneth Huff- 
man of Midwest Litho Plate Service 
president for the 1959 term. Gus 
Kanalas of Direct Litho Service was 
elected new vice president, while Ray 
Anderson, Superior Engraving Co., 
and Chas. Roeder, Roeder Studios, 
Inc., were re-elected secretary and 
treasurer, respectively. 

e 


Two New C & G Departments 

Cullom & Ghertner Co., Nashville, 
has announced the establishment of a 
research and development department 
and a marketing division to replace 
the present sales department. 

E. B. Hundley, formerly vice presi- 
dent, sales, will be in charge of the 
marketing division and John Clowes 
will head the research department. 


Named NALC Chairman 

James Fraggos, president, Halliday 
Lithograph Corp., has been named 
general chairman for the 1960 na- 
tional convention of the National As- 
sociation of Litho Clubs to be held 
in Boston during May. He is immedi- 
ate past president of the Boston Litho 
Club. 


New Post For Johnson 

Raymond H. Johnson has been ap- 
pointed general manager of Walter G. 
Anderson Printers - Lithographers in 
Minneapolis. He will be responsible 
for production, costs and customer 
service and sales. He was formerly 
with the McGill Co. 


Opens Bridgepori Office 
Stecher-Traung Lithograph Corp., 
has announced the opening of a sales 
office at 2472 East Main St., Bridge- 
port, Conn. H. Glenn Chaffer is the 


manager. 
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Brevities 











Hersert G. Hanks has retired as 
vice president and director of sales 
for Cochran Foil Corp., a subsidiary 
of The Anaconda Co. 


Linton BrotHers & Co. has moved 
from 22 Rollstone St., to 545 West- 
minster St., Fitchburg, Mass. 


Dr. Robert L. Leslie, The Compos- 
ing Room, Inc., New York, has been 
named chairman of “An Exhibition of 
Paperback Covers 1957-1959,” spon- 
sored by the American Institute of 
Graphic Arts as part of its 1959 pro- 


ram. 
8 e 


FaiRcHILD GRAPHIC EQUIPMENT, 
Inc., has completed the integration of 
the teletypesetter portion of its busi- 
ness from Chicago to the main plant 
in Plainview, L. L, N. Y. 


NiAGARA ENVELOPE Co., Buffalo, 
N. Y., has been appointed a converter 
of the entire Mead bond and Moistrite 
bond envelopes by Mead Papers, Inc., 
Dayton, Ohio. 


FLEET GRAPHIC, lithographic plate- 
makers, has moved into a 3,000 sq. 
ft. building at 432 Kiser St., Dayton, 
Ohio. 


Tue City BLue Print Co., Roches- 
ter, founded in 1921 by William F. 
Schock, has been sold to William Fay. 


Howarp N. Kine, typographic con- 
sultant, addressed a recent meeting 
of the Rochester Club of Printing 
House Craftsmen. 


Epwarb Noyes has been appointed 
Cleveland area representative for 
West Virginia Pulp and Paper Co. 


Mary B. ReInmuTH, former adver- 
tising manager of Fraser Paper, Ltd., 
has been appointed editor of Concern, 
a new magazine for Presbyterian 
women. 


EVERETT SINGER has been elected 
president of the Printing Industry As- 
sociation of east-central New York. 


A New MIELE 76” four-color litho- 
graphic press is scheduled for delivery 
to the Fibreboard Paper Products 
plant at Antioch, Cal., early in 1959. 


A. RusseLL Maroney, sales repre- 
sentative for The Northwest Paper 
Co., died in December. 


RoosEvVELT Paper Co., Philadel- 
phia, has issued a brochure listing its 
complete line of printing and convert- 
ing papers for offset and letterpress. 


MarRKEM MacuineE Co., Keene, N. 
H., has established a chemical divi- 


sion. 
2 


Security LitrHocrapH Co., San 
Francisco had added a new Miehle 
61” two-color lithographic press in its 
carton and label division. 








NOTE THESE FEATURES: 


@ Clouds added to skies 
(where practical) at no ex- 
tra charge. 


@ Screened positives or neg- 
atives in one week. 


SAALLISOd SEREEMOHL 


Made by famous Dexter 
color process. 


Color mat proofs free. 


@ Progressive color proofs 
available at following 
extra charges: 5x7” or 
smaller se 6x9" 


$105.00. One week extra 
required. 


Our experience includes 
the making of over 100,- 
000 sets of positives. 


Free information on press- 
room procedures including 
inks, press and plotes 


SEND FOR SAMPLE 
COLOR PRINTS 
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 eaeal 
150 LINE SCREEN ggg FOUR-COLOR PROCESS 





YOU CAN USE COLOR 
ABUNDANTLY AT 


THESE LOW PRICES... 





4" x [.. smaller $4590 


5"x7” $50.00, 8"x10”" $60.00 
6"x9 $55.00, 11"x 14" $65.00 
12"%18" $100.00 Larce piscounTs 
16"x20” $160.00 ON VOLUME ORDERS 


Best reproductions 
are made from 4” x 5” 
Ektachrome transparencies 


Extra charge for 8” x 10” 
transparencies $15.00. 


65, 120, 133 and 150 1 
Line screens available ; 





Route 303 - West Nyack, N.Y. - NYACK 7-3500 


214 Madison Ave. 
Route 1 


New York, W. Y. 
Ormond Beach, Fla. 


MUrrayhill 5-9524 
Orange 7-1382 
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ATF Introduces 26” Press 

American Type Founders Co., Inc., 
Elizabeth, N. J., has introduced the 
Chief 126, a new 20 x 26” sheet-fed 
offset press with a maximum operat- 
ing speed of 8,500 impressions an 
hour. The press will take a sheet of 
20 x 26”, with a maximum printing 
area of 1954 x 2514”, thus permit- 
ting 9 x 12” bleed work four-up. 
Stock range is from 9 lb. onion skin 
to .030 card. 

“The increased productivity in the 
Chief 126,” John T. Porter, sales 
manager, sheet-fed division said, “has 
been made possible by a number of 
special features. The feeder is a 
double-loading floor type with a swing 
arm mechanism for accuracy in feed- 
ing at high speeds and during long 
runs. The ink roller settings can be 
made from outside the press frame. 
The ink fountain has a drop ink blade 
for fast cleaning. There are two sheet 
detectors at the head stops to catch 
misfed or torn sheets, at which time 
the press automatically stops.” 

Mr. Porter also explained that at 
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New ATF Chief 126 
sheet-fed offset press 
just introduced by 
American Type 
Founders Co. Maxi- 
mum sheet size is 20 
x 26”. 


the delivery end a suction slow-down 
provides precise control for sheets 
printed at high speeds. A delivery 
opening cam, operated from the out- 
side, permits quick opening of de- 
livery grippers to remove jammed 
sheets. 
a 


Controls Temperature 

Eldorado Products Co., Inc., Box 
411, Clifton, N. J., is offering a unit 
called Thermo-Trol which is said to 
maintain a predetermined tempera- 
ture in any liquid or developer to 
within one degree. 

The 1 x 8” unit clips to the side 
of the developing tray. Further in- 
formation is available from the 


company. 
> 
Offers Type Face Folder 
Mergenthaler Linotype Co., 29 


Ryerson St., Brooklyn, N. Y., is offer- 
ing a folder entitled, “Linotype News- 
paper Body Faces” which shows the 
body types available from the com- 
pany. 











Inserts Pre-printed Web 


An electronically controlled system 
for inserting pre-printed color webs 
into newspapers will be marketed in 
the United States and Canada by 
Crosfield Electronics, Inc., New York. 
The system is already in operation in 
Europe, and one newspaper in France 
reports excellent results with an ac- 
curately registered cut-off point. 

The system can feed a pre-printed 
web into the folder of a rotary press 
simultaneously with the folding of a 
newspaper or feed directly into a 
printing unit for the addition of local 
features or advertising. 

The webs can be pre-printed by 
letterpress, gravure or offset on good 
quality stock, according to the com- 
pany. 

In operation, the reel is mounted on 
an auxiliary reel stand and fed into 
the folder or the printing unit. The 
control system, working from a sys- 
tem of photo-electric scanners, slows 
or accelerates a pair of draw rollers 
which maintain the print in register, 
to 1/16 of an inch. At the end of each 
pre-printed reel, an electronically con- 
trolled flying paster joins the new reel 
to the old with an accuracy of better 
than 34 of an inch, the company re- 
ports. 

. 


Finch, Pyrun Offers New Bond 


Finch, Pruyn & Co., Inc., Glens 
Falls, N. Y., is offering a new white 
“Finch” brand paper manufactured in 
Finch bond, tablet, register bond, 
coating raw stock and various other 
Finch converting papers. 

The company reports that the new 
addition makes it possible to offer 
Cooper’s Cave in colors and the new 
bond in white at approximately the 
same cost. 
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Save $1 by entering a GROUP subscription 


to MODERN LITHOGRAPHY at 22. each. 


Save $1 each over the regular rate of $3 a year, in U. S. 
CANADA: $2.50 each (regularly $4); FOREIGN: $6 each (regularly $9) 


Use form below for group of Four or more subscriptions and mail with 
remittance to MODERN LITHOGRAPHY, Box 31, Caldwell, N. J. 


(Use your letterhead for additional issues at this dollar-saving price) 
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Describes Foil Converting 


Kaiser Aluminum & Chemical Sales, 
Inc., Chicago, has published a 244- 
page book describing aluminum foil 


<ae 





converting processes and reviewing 
many end uses. The book is available 
without charge if requested on com- 
pany letterhead. A charge of $12.50 


is made for personal copies. 


| 

| 

The book is designed to suggest to 
: management and sales staffs new foil 
products as well as efficient produc- 
tion methods for traditional foil 
items. Included are more than 350 
photographs and drawings, an index, 
many cross-references, and a glossary. 
In addition to its comprehensive 
coverage of the subject, the new vol- 
ume uses an experimental continuous 
aluminum foil case binding. The 
cover design is lithographed in five 
; colors on the foil and covered with a 
transparent lamination of one-half 
mil Mylar. Short-run costs of this 
aluminum foil cover have been esti- 
mated by the company to be equal 
that for a pyroxylin-coated book 
cloth, stamped in two or three colors. 
On long runs, it is estimated that the 
foil cover would be more economical 
than a coated cloth binding. 

The book’s ten chapters describe 
such things as designing for alumi- 
num foil, its various properties, and 
laminating, coating, shaping and 
forming foil. 

One complete chapter is devoted to 














printing on aluminum foil. The vari- 
ous processes are described in this 
section with such supplementary in- 
formation such as ink characteristics 
and effects. 


Riegel Distributes Kit 

Riegel Paper Corp., is distributing 
a new portfolio which contains 11 
samples of printing on its Carolina 
grades, together with a sample book 
of each grade. 

Copies are available from Riegel 
merchants or directly from the com- 


pany, 260 Madison Ave., New York. 


Issues Four-Language Folder 

Klimsch & Co., Frankfurt, Ger- 
many, has issued a four-language fold- 
er describing its Regent process cam- 
era. The illustrated folder includes a 
data sheet. 

American and Canadian distributor 
of the cameras is Repro Graphic Ma- 
chines, Inc., New York. 


Issues Lamp Booklet 

The Strong Electric Corp., City 
Park Ave., Toledo 1, Ohio, has issued 
a four-page, two-color folder on its 
high intensity arc lamps. 

The illustrated brochure describes 
several different lamps, their various 
functions and advantages. 

e 
To Distribute Solna 24 

American Type Founders Co., Inc., 
has announced that the ATF Solna 
24 offset perfector, handling a sheet 
up to 18 x 2414”, now is available 
through its distributors in this coun- 
try. 

The Solna 24, manufactured by 
the A. B. Printing Co., Sweden, can 
print one color on each side of the 
sheet at speeds of 6,000 impressions 
an hour. 

e 


Offers Nylon Bearings 

Chicago Manifold Products, 6455 
N. Avondale Ave., Chicago 31, has 
announced the development of nylon 
bearings in ink rolls for duplicating 
equipment. Called Syn-Tac, the nylon 
bearing are designed to replace cast 
iron and white metal bearings. 
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Offers Aid To Printers 

Distributors of Kimberly-Clark 
printing papers are offering printers 
a combination manual and workbook 





designed to assemble the basic tools 


necessary for accurate and quick esti- 
mates of the cost of each offset print- 
ing job into a single unit. 

The 12-page book, entitled Offset 
Estimating Aids, is bound in a dur- 
able Texoprint cover and tab-cut for 
ready reference. 

The comprehensive compilation of 
practical offset estimating aids is ex- 
pected to be particularly useful to the 
small and medium sized firms and 
to print shops newly expanding into 
the offset field. 

Included in the book. are paper 
and bindery spoilage charts, a pad of 
press sheet layout forms, a slide rule 
paper weight calculator and propor- 
tioner, base charts for offset plate and 
material requirements for outside 
plant purchases, information on figur- 
ing ink coverage, a chart on ink costs, 
charts on all the binding operations, 
and diagrams of 45 machine folds. 

A full-page erasable acetate sheet is 
bound into the book as an overlay to 
the plate and plant cost charts so that 
job figures can be entered in the 
proper spaces and erased when 
changes are needed. 

J 
Adds 2-Ply Offset Blanket 

The Vulcan Rubber Products divi- 
sion of Reeves Brothers, Inc., has an- 
nounced the addition of a new two- 
ply offset blanket to its line of Duro- 
fyne blankets. 

Called Durofyne two-ply Custom 
Green, the .055” gauge blanket can be 
supplied in widths up ‘to 77”. The 
blanket is not intended for standard 
presses on which three-ply blankets 
are normally used. 
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Develops High-Speed Folder 

Hess & Barker, 930 Washington 
Ave., Philadelphia 47, has announced 
development of a new high-speed 





magazine folder for web offset and 


letterpress equipment which permits 
the lap to be changed while the folder 
is running. 

Other features of the folder are a 
long magazine former and positive 
timing wheels on the signature-feed 
which eliminates tapes. 

Pictured aboye is the folder in- 
stalled on a multi-color web offset 
press in line with rotary punching 
and sheeting. 

e 
Offers Cutter and Creaser 

The T. W. & C. B. Sheridan. Co., 
220 Church St., New York 13, has 
announced the availability of a new 
cutter and creaser press known as 
the Model #50. The machine is de- 
signed to handle the larger sizes of 
corrugated board up to 52 x 80.” 


The Model #50 is reported to have 
an operating speed of 3,000 impres- 
sions per hour and its large sheet size 
permits two-up running of jobs that 
frequently have to be run one-up on 
hand-fed vertical machines. 

Further information is available 
from the company. 

e 
Aids Switch To Offset 

In a recent brochure, the M. P. 
Goodkin Co. of Newark, N. J., de- 
scribed how their Lucikon camera 
aided a 100 percent letterpress house 
in successfully converting to an opera- 
tion which now consists of 85 percent 
offset. 

The brochure explains how Dennis 
& Howell of Summit, N. J., found 
that composition and make-up charges 
were putting them in a poor com- 
petitive position so they added offset 
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presses to recapture some of the lost 
work. 

After adding offset equipment how- 
ever, the company ran into a supply 
problem waiting for negatives to come 
from outside sources, so they added 
a Lucikon model A camera. The bro- 
chure than outlines the benefits of the 
camera and explains how Dennis & 
Howell now can have negatives in 
five minutes. 

« 
Offers LogEtronic’s Paper 

“The LogEtron,” a technical paper 
describing the applications of Log- 
Etronics to the graphic arts, is avail- 
able in reprint form from LogEtro- 
nics, Inc., 500 East Monroe Ave., 
Alexandria, Va. 

e 
Develops New Wipe-On Plate 

Premier Graining Co., Inc., 2440 
S. Prairie Ave., Chicago 16, has an- 
nounced the development of Premcote 
Wipe-on aluminum plates which are 
said to eliminate many steps now 
necessary in preparing conventional 
plates for offset printing. 

The company reports that after the 
plates are wiped with a_ prepared 
coating and allowed to dry they are 
ready for exposure. Approximate 
time for processing of a 17 x 22” 
plate is seven minutes. 

e 
Discusses Monorail Camera 

Burke & James, Inc., 321 So. Wa- 
bash Ave., Dept. ML-G, Chicago 4, 
is offering a booklet, “Better Pic- 
tures,” which describes the operation 
and ases of the commercial view cam- 
era, with specific information on the 
monorail type. 

e 
Offers Letterhead Aid 

Neenah Paper Co., a division of 
Kimberly-Clark Corp., Neenah, Wis., 
has published a 12-page booklet en- 
titled, “Two Sides To Your Business 
Letterhead,” which includes informa- 
tion on the cost of business letterheads 
and their importance as a public re- 
lations tool. 

e 
Introduces Halolith Line 

A completely new line of graphic 
arts products, called the Halolith 
line, has been announced by Haloid 
Xerox Inc. It includes paper-based 





films, contact papers and enlarging 
negative materials. 

The new films and paper are coated 
with a high contrast, orthochromatic 
emulsion on a variety of bases de- 
signed for different graphic arts need. 
The emulsion surfaces are lightly 
matted for pen, pencil or etching 
knife impressions and the non-hala- 
tion backing on transparent bases 
clears away during processing. 

The new line is packaged in lumi- 
nous gold on black containers for con- 
venience in identifying the product 
in the dark room. 

Products in the Halolith line in- 
clude Halolith Film Standard, a paper 
film on a .0054” base; Transaloid,. a 
transparent medium for results com- 
parable to acetate film; Paper A, 
coated on 16-lb. photobase paper; 
Paper B, coated on 25-lb. photo-base 
baryta paper; Film Thin, a paper 
film on a .0034” base; Poly-S Film 
Standard, a paper film on .0054” 
polystyrene base; and Stripping Tran- 
saloid, a transparent medium used for 
stripping and which is similar to 
acetate film. 


Discusses Lighting Fixtures 

Macbeth Daylighting Corp. is offer- 
ing a new two-color four-page bro- 
chure describing its line of Macbeth 
Examolites which includes open re- 
flector and enclosed color-corrected 
lighting fixtures. 

Copies are available from the com- 
pany, P. O. Box No. 950, Newburgh, 
eS 


Offers Color Book 

Van Son Holland Ink Corp., Mine- 
ola, N. Y., is offering a book describ- 
ing 20 custom colors and introducing 
12 new litho and letterpress metallic 
ink colors. 


CHARLES M. Hunter, control man- 
ager of Du Pont’s Photo Products 
Dept., has been appointed co-ordi- 
nator of the photopolymer printing 
plate development program. 


EASTMAN Kopak Co., Rochester 4, 
N. Y., is offering detailed directions 
for making separation prints on 


Kodak Resisto Rapid Pan paper. 
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..:AND AT THEIR BEST WHEN THEY ROLL INTO ACTION! 


Even regular jobs take on a dressed-up, distinctive look printed on new “Franklin” fine papers! You'll like the way these 





hardy new sheets stand up on the press, too—no matter how rugged the run or the production schedule. Sizes, weights and 


samples from your local Union-Camp distributor. union UNION-CAMP FINE PAPERS 


Capa? UNION BAG-CAMP PAPER CORPORATION 
Fine Paper Division, Franklin, Virginia 
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Book Reviews 














WO interesting and _ instructive 

booklets, issued under the auspi- 
ces of the Institut Fiir Graphische 
Technik, Leipzig, East Germany, pro- 
vide a detailed survey of color correc- 
tion techniques via masking. 

The first in the series, Fotomechan- 
ische Korrekturverfahren fiir die Re- 
produktionstechnik,” discusses _ the 
theoretical concepts of masking, de- 
scribes a variety of systems and gives 
specific operating instructions. The 
processes described are schematically 
illustrated. 

The second volume, Maskenverfa- 
hren in der Reproduktionstechnik is 
a much more detailed and comprehen- 
sive treatment of the subject. Follow- 
ing a summary of color correction, 
principles and theory the difficulties 
encountered in practice are outlined. 
Advantages and limitations of mask- 
ing, material costs, time factors and 
other noteworthy comparisons are 
given. The foregoing are intended to 
orientate the novice to avoid undue 
optimism or unexpected disappoint- 
ment. 

A chapter is devoted to a review of 
the historical development of masking 
processes. Starting out with the fore- 
runner of all masking techniques, the 
method of Dr. Albert, the author de- 
scribes the processes developed by F. 
H. Hausleiter, Nérot-Walch, Bottger- 
Kronschnabl, Dr. Wilhelm Schupp, 
and von Leiber, among others. Subse- 
quent methods, many of which are in 
current use, are likewise mentioned 
in detail. Other chapters deal with the 
theoretical aspects of densitometric 
control of color correction and the 
practical use of densitometry and 
masking. 

. 


Retoucuinc. O. R. Croy, The Focal 
Press, London. 2nd English Edition, 190 
pages. 5x74”. $4.50. U. S. Distributor— 
Amphoto, 33 West 60th St., New York 23. 

While this book has not been writ- 
ten exclusively for the litho artist, it 
is, nevertheless, an ideal source of in- 
struction for the apprentice. With the 
one exception of dot-etching, it covers 
virtually every known retouching tech- 
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nique likely to be used by the litho 
artist. The author, who is reputed to 
be an outstanding craftsman, takes 
the reader through all of retouching’s 
ramifications in a detailed and sys- 
tematic manner. Chapter by chapter, 
for a total of 14, the methods, mate- 
rials and tools used in retouching 
negatives and prints are explained— 
both by the text and the many step- 
by-step diagrams. The author places 
great emphasis on proper sequence 
when various retouching methods are 
required on a single negative or 
print. 

The text covers the following types 
of retouching: chemical, dye and pig- 
ment, pencil, stump and _ graphite, 
and airbrushing. For the inevitable 
errors, a chapter is devoted to restor- 
ing damaged pictures. Profusely illus- 
trated with before-and-after compari- 
sons, examples of retouching tech- 
niques, and many other informative 
photographs. 

Success as a retoucher is a mixture 
of ability, knowledge and experience. 
For the novice with aptitude, his fore- 
most need is to know what to do and 
how. And that type of information is 
competently presented in this book. 

+ 

FLEXOGRAPHIC PRINTING, published by 
the author, F. E. Boughton, 5040 Windsor 
Ave., Chicago 30. 8x54”, 121 pages, $5. 

Flexography is nothing more than 
a specialized, rotary letterpress meth- 
od formerly called “aniline printing.” 
The new name, selected by the indus 
try itself, is intended to identify the 
process as one based on the use of 
flexible rubber plates and not, as the 
old name implied, a method limited 
to printing only a dye image. 

Beginning with a general descrip- 
tion of the process and its develop- 
ment, the author then describes the 
types of presses commonly used and 
outlines the many roller and cylinder 
arrangements encountered, all of 
which are illustrated schematically. 
Plates and platemaking, inks, mate- 
rials( papers, foils and films), press- 
room practice and the like are treated 
in detail. A chapter on trade terms, 
testing procedure and trouble-shoot- 
ing, plus a concise directory of sup- 
pliers round out the book. 

The author makes an honest pre- 








sentation of his subject—discussing 
both the virtues and the limitations 
of the process. Whether you want a 
general understanding of rubber plate 
printing or specific operating data 
you'll find this book to be an ideal 
source. 


Cotor . . . How To See anp Use Ir. 
Fred Bond, 164 pp., 8x104%4”, $8.75. Camera 
Craft Publishing Co., 95 Minna St., San 
Francisco. 

On the flyleaf of this book the pub- 
lishers make the following statement— 
“You are looking at a book that is 
unique in the field of color. It treats 
the subject in terms everyone can 
understand. It presents the principles 
of color relationships and associations 
simply and logically. It is a book be- 
ginners can grasp and use. It suggests 
new, stimulating approaches for the 
proficient color worker. It is a book 
for everybody who desires a better 
understanding of color, whether for 
pleasure or profit.” 

In these few words the purpose of 
the book is more than adequately de- 
scribed. The brevity, however, fails 
to reveal the full scope and thorough 
treatment of the subject. 

Five chapters are devoted to the 
nature of color. Others deal with color 
in use, clothes, interior decoration, 
posters, photography and the like. 

For lithographic cameramen and 
retouchers, this book is an excellent 
primer from which to advance to a 
more iechnical and detailed treatment 
of their specialty. Artists will find the 
book of greater value and immediate 
application, and so will photographers 
who create the copy for reproduction. 


Bounce Licutinc, Russ Halford, Camera 
Craft Publishing Co., 95 Minna St., San 
Francisco 5. 544x814”, 96 pp. $1.95. 

This book is for picture takers of 
the amateur or professional variety. 
Fortunately, there are enough shutter- 
bugs among lithographers to justify 
bringing this book to their attention. 
Bounce lighting is a method of light- 
ing a scene which deliberately avoids 
aiming the light at the target; instead, 
it is aimed at ceilings, walls, floors, 
etc., from which it them reflects onto 
the subject. 

In this sound and helpful little book 
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the author provides complete tech- 
nical information on every aspect of 
bounce lighting, with flood, flash, 
strobe or daylight. Under bounce light- 
ing the subject is free of glare and 
heat (remember when you almost 
roasted the baby with the floodlights, 
and almost scared him to death with 
flash? ). Easy to understand text, and 
fine illustrations. 


Cotor PLANNING FoR Business AND IN- 
pustrY, Howard Ketcham, Harper & Bros., 
New York. 274 pp. 614x914”, $5.95. 

Would you be more likely to scrape 
fenders trying to park between two 
blue cars than two of any other color, 
even though the space in both cases 
was actually the same? 


. . . Can the colors of a package 
influence the consumer’s impression 
of the quantity and quality of its con- 
tents? 


. » Do colors influence worker pro- 
ductivity; reduce 
dents? 


industrial acci- 


. .. To what extent does a four-color 
advertisement outsell the same ad in 
black and white? 


The answers to these and even more 
perplexing questions are found in the 
latest book by Howard Ketcham, 
noted color engineer whose work is 
not in the least concerned with color 
theory as such. Instead, the book deals 
with color from the very practical 
standpoint of everyday applications 
in business and industry. 

Color Planning is, in a sense, a 
review of the author’s 30 years of ex- 
perience in creating and supervising 
color strategy for business and in- 
dustry throughout the world. 





LTF To Meet 


At press time the Lithographic 
Technical Foundation an- 
nounced that the annual meet- 
ing of the group will be held 
Feb. 17 at 10 a.m. at the Lotos 
Club at 5 East 66th St., New 
York. LTF will elect six direc- 
tors and hear reports from of- 
ficers and committees. 
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NALC 
(Continued from Page 51) 





rection of Mr. Goebel, were distrib- 
uted at the meetings. The manual, the 
culmination of several years work by 
Mr. Goebel and his committee, was 
warmly received by all three groups. 
It boasts a four-color photograph of 
the well-known Senefelder bust award- 
ed by NALC and member clubs. The 
32-page text includes paragraphs on 
organization of a litho club, aims and 
history of NALC, duties of club offi- 
cers, and suggested ways to run a litho 
club. 

e A long and thorough report by 
Elton Baker on the various ways of 
obtaining a full or part-time execu- 
tive secretary and permanent mailing 
address for NALC. One of the possi- 
bilities suggested by Mr. Baker was 
the use of a trade association service 
(at a minimum of $200 a month) to 
handle the routine duties of the na- 
tional officers. The regional groups 
agreed on the phone that the subject 
should be pursued further, but there 
was comment from several persons 
that at present, the NALC’s finances 
are not strong enough to pay for a 
trade association service, but that per- 
haps a retired lithographer interested 
in the litho club movement might be 
hired ona part-time basis at a more 
reasonable figure. 

e Attendance at the three meetings 
was higher than at many earlier con- 
ventions of NALC. Here’s the break- 
down by regions: Rochester: 28 rep- 
resentatives; Canton: 26; Houston: 
24, a total of 78 delegates in all, with 
all but four of the 29 litho clubs 
represented, 

e The three groups considered in- 
formally seven proposed resolutions, 
rejecting all but two. One would sim- 
plify the method by which new clubs 
are approved for membership in the 
NALC and the other would pave the 
way for more equitable representa- 
tion on NALC nominating commit- 
tees. Both resolutions must receive 
final approval at the annual conven- 
tion of NALC June 11-13 in St. Paul. 
The rejected resolutions dealt with 
organization of clubs, format of club 
bulletins, election of local officers, 





contribution to scholarship funds and 
other matters considered by the dele- 
gates to be local problems and not 
within the scope of NALC. 


Random Notes 

New York’s Vic De Rose put in an 
official bid for the 1962-NALC con- 
vention with the slogan “New York 
Has Everything!”. . . . Rochester’s 
Frank Spoto was on his feet a minute 
later to request the convention for his 
city. .. . Herman Goebel flew to Hous- 
ton to act as chairman of that meet- 
ing, after fighting off a long illness. 
... William H. Webber, new execu- 
tive director of the Lithographic 
Technical Foundation, addressed the 
group on the Rochester end of the 
party line, pledging continued LTF 
support for NALC programs, and in- 
viting litho clubbers to visit the Tech- 
nical Foundation’s New York and 
Chicago headquarters. . . . Mr. Web- 
ber praised the 19 litho clubs which 
had contributed to LTF’s successful 
drive to purchase Glessner House last 
year. . . . First vice president Fred 
Fowler was chairman of the New 
York meeting, while second vice pres- 
ident Rae Goss handled the Canton 
group. ... Treasurer Murphy report- 
ed $3,909 on hand. 

Taking turns during Rochester’s 15 
minutes on the phone were Dave 
Gandelman (Connecticut Valley), 
Howard Harcke (Philadelphia) and 
Ted Zimendorf (Rochester) . . . .Tech- 
nical details of the phone hookup 
were handled far more smoothly 
then last year, when speakers were 
not always audible. . . . Senefelder 
cufflinks and tie clasps now are avail- 
able to supplement the busts and lapel 
pins. . . . Fred Fowler reported that 
he still is trying to woo the Canadian 
clubs back into NALC. . . . Others 
heard from on the phone included 
past presidents Len Starkey (Dayton), 
Andy Balika (Cleveland) and Al 
Tucker (Washington). A Rochester 
delegate provided the most humorous 
slip of the day when he suggested 
that silver Senefelder pins be awarded 
only for “notorious” service. Jim 
Fraggos, of Boston, told ML he has 
been appointed general chairman for 
the 1960 NALC convention in the 
Hub City.*% 
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Louis Gailer Retires 

Louis Gailer, eastern sales manager 
for Whiting-Plover Paper Co., has re- 
tired after 60 years of selling—40 of 
them in the fine writing paper field. 


e 
HeLten M. WINTERS, manager, 
Graphic Arts Employment Service, 
was elected president of the Cincinnati 
Private Employment Agencies’ Asso- 
ciation last month. 





VARIABLES 
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trollable level the cameraman may be 
forced to use extremely small stops 
with, of course, the loss of image 
quality this entails. 


Processing Variables 

In the case of continuous-tone emul- 
sions and developers, development 
contrast is variable at the option of 
the photographer. With a particular 
emulsion-developer combination, time- 
gamma curves can be plotted which 
indicate, with reasonable accuracy, 
the gamma that can be expected at a 
particular developing time. Further- 
more, if development is by inspection, 
slight errors in exposure can be com- 
pensated by shortening or prolonging 
the processing time. 

But such leeway is not available 
with line and halftone materials. Be- 
cause of the nature of lith-type de- 
velopers, the desired high contrast— 
high density image is achieved at a 
definite stage in the development cycle 
and within very narrow limits. As 
development is prolonged beyond a 
certain point the net result may ac- 
tually be an increasing loss of con- 
trast accompanied by serious tone 
distortion (Figure 7). 

Processing line and halftone films 
affords little opportunity to correct 
for serious exposure errors or to en- 
hance contrast to compensate for 
optical losses. Attempts to do so only 
add additional image distortions to 
an already distorted record of the 
original. 

Minor errors in developing time, 
agitation and solution temperature, 
which are usually negligible with con- 
tinuous-tone materials, become critical 


factors with line and halftone films. | 


Thus, for predictable and useable re- | 


sults, time, temperature and agitation 


during processing must be held to | 
close tolerances. The limited develop- | 


ment latitude of line and halftone 
negatives obviously imposes the need 
for greater accuracy and control in 
exposures. 


Summary 


The reciprocity behaviour of litho | 


films, differences in the performance 
of illuminants and lenses, and the 
variables and limited tolerances in 
processing have been shown to pro- 
duce extremely unstable and non-uni- 
form operating conditions in graphic 


arts photography. These variables and | 


deficiencies, acting singly or in com- 
bination, are the basic causes for 
most of the camera problems existing 
in the industry today. Line, halftone 
and separation negatives used in the 
graphic arts must meet exacting stand- 
ards. It follows that the operating 
conditions must meet equally exacting 
standards. 


e In view of existing conditions, | 
cameramen should not expect to carry | 


over their previously satisfactory ex- 


posure and processing techniques | 


when changing jobs. 

e By the same token, employers 
should be cognizant of differences in 
the performance of equipment and 
allow new personnel adequate time 
to adjust to prevailing conditions. 


eManagement should recognize al- 


so that a cameraman’s skill cannot | 


overcome or compensate for the qual- | 


ity degradation caused by substandard | 


camera equipment. 


Since compensatory techniques are 


neither reliable nor adequate, the ulti- | 


mate solution lies in establishing uni- 
form operating conditions at the high- 
est level. 

All cameras in a plant doing equal 
work should be as closely matched 
as possible in respect to the reproduc- 
tion characteristics of the optics, 
strength and uniformity of the illumi- 
nants and the materials used. 


Craftsmen and management alike | 


would do well to evaluate the per- 
formance of their present equipment. 
The quest for higher quality and lower 
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BE POSITIVE... WITH 

ENCO POSITIVE PLATES! 
The economic alternate for 
deep-etch plates. Expose, proc- 
ess, and go to press... all 
in a matter of minutes! Un- 
surpassed reproduction quality! 
Now available in larger sizes 
and heavier metal. 


BE POSITIVE .. . GO ENCO! 


azoplate 
otation. 
MURRAY HILL, NEW JERSEY 
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: Offset printing plates dont grow on trees / 


; 
da? 
4 
2°. 














Offset plates are made; we make them. Our 
thirty year’s experience in color and in black 
and white work, assures you of printing plates of 


the highest quality. 


Skilled Craftsmen, excelling in preparation of adver- 
tising art, commercial photography, offset plates 
(all types) and rotogravure plates, combine 

to afford you a complete service. 


S CORPORATION of Ohio 


TAWA ST. + TOLEDO 4. OHIO 


New York Office 342 Madison Ave.. Room 712 Chicago Office 207 North Wells St.. Room 722 
New York 17, New York Chicago 6. IIlinois 











. be dollar wise... 


e 
.for pennies more 
e? 
e®@ 
oe? 


Ceramagraph and Agategrain plates are being used 






more and more by quality printers. They assure better 






quality, longer runs and trouble free operations. If 






you are willing to pay a few pennies more to save 






many operational dollars, send for information 






All inquiries will be promptly answered. 





FINE 
PRINTING 
PLATES AND 
CHEMICALS 





AMERICAWN GRADED S$ AN D eS ae ee 


CHICAGO 13, ILLINOIS PATERSON 4, NEW JERSEY 
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cost is a fool’s errand unless essential 
equipment performs at optimum and 


dependable levels.* 
Reprints? 


Dear Sir: 

The first of the articles by Herbert Pas- 
chel, “Variables in Photography,” which 
appeared in the January issue of ML, was 
most interesting and informative. It pro- 
vides a helpful explanation of the variable 
factors to be considered in negative pro- 
duction. 

Will reprints of this series be available? 
If possible we would like to obtain 500 
copies. 

Burton Kaplan 
Chemco Photoproducts 

If there is sufficient interest from other 

readers, there will be reprints—Editor. 





MAGAZINES MERGE 
(Continued from Page 63) 





and other Sunday School and church 
material, and Bethany Press, which 
publishes religious books, occupy two- 
three- and four-story buildings in a 
city block area, in the Mill Creek Val- 
ley redevelopment area of St. Louis. 

Christian Board plans to hold this 
property and add land from the Land 
Clearance and Redevelopment Author- 
ity of St. Louis. 

According to an architect’s draw- 
ing, Christian Board of Publication 
will develop its present properties 
with off-street loading for all activ- 
ities. Present buildings will be brick 
veneered to conform with new ones 
which would include a bookstore, of- 
fices and warehouse space.* 





METAL DECORATING 
(Continued from Page 74) 





oiling troubles. They can usually be 
traced to a local condition where the 
decorator, coaiing supplier, and the 
tin mill representative have to guess 
what might have happened: the use 
of extra oil due to anxiety about the 
effects of long storage; faster speeds 
on the electrolytic tinning lines pull- 
ing through more plating residue than 
the washing can handle; the injudi- 
cious use of lubricants, particularly 
silicones, on machine parts which 
might get on the plate surface to 
create spots in the enamel film; all 
are possibilities which could reflect 
in future trouble. 


9. Creeping and Crawling: Several 
most interesting phenomena came up 
periodically during the production of 
the first electrolytic plate, which de- 
serve mention in passing. The answers 
were found and the corrections were 
made more or less promptly. 

It is most essential when enamel 
is applied to a sheet from a margin 
cut roller, that the resulting margin 
remain open to the exact width re- 
quired, no more and no less. When 
the enamel closes in to narrow the 
margin, we get creeping; when it runs 
away or gets wider, we have crawling. 
The former is caused by too little 
oil or possibly a wetting agent being 
used in the oil to obtain a more uni- 
form distribution on the plate. The 
latter is caused by too much oil. 

The quantity of oil used on elec- 
trolytic plate is somewhat less than 
that used on hot dip plate. Because the 
flatness of the plate surface mentioned 
earlier in this article probably has 
something to do with the seemingly 
extra effectiveness of the oil, the need 
for exact control of this item becomes 
extremely important. 

All the problems having to do with 
hot dipped plate seem to have reached 
into the distant past. The problems 
with electrolytic plate were many and 
difficult. Some of them remain with 
us. Tremendous progress has been 
made in this development. Undoubt- 
edly as much more must be accom- 
plished before our tin supply problem 
is completely eliminated.* 





TECHNICAL BRIEFS 
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makeready; and testing methods employed 
in pressroom. 


*Tue Puoto-LitHo PLAnt. Anonymous. 
Bull. tech., No. 2/3, July 1956, pp. 45-50 
(in French). Fachh. Chemgr., No. 2/3, July 
1956, pp. 113-22 (in German). Printing 
Abstracts, Vol. 12, No. 8, August 1957, page 
520. A detailed discussion is given of the 
types of equipment most suitable for 
specialized work in a large litho plate- 
making department. 


EXPERIMENTAL StTupIES OF ROLLING IN 
RELATION TO CYLINDER COVERING ON 
LETTERPRESS AND OFFSET Printinc. H. A, 
Borchardt, R. H. Bromley, and S. R. C, 
Poulter. The Association of Printing Tech- 
nologists (Press Release) No. 1, May 1, 
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1958, pp. 4-5, 2 pages. Investigations are 
being carricd out at PATRA to study the 
effect of packing periphery on printing 
cylinders in the life of the plates and 
other printing elements. The packing is de- 
formed as it rolls over the surface; slight 
slippage at the boundaries of the nip is 
inevitable and this will be a cause of wear 
on the printing surface. Experiments made 
so far with rubber packing layers have led 
to important conclusions regarding hard- 
ness and thickness of the material. 


Wuere Are We Goinc 1n_ PRINTING 
Press Design? R. P. Tyler. Pulp and Paper 
Magazine of Canada, Vol. 59, No. C, Con- 
vention Number, 1958, pp. 165-6, 2 pages. 
A short statement by a representative of 
the Harris-Seybold Company, calling for 
continued development of better papers for 
lithography. The modern developments in 
press design, such as better inkers, and 
paper dampeners with infinite control are 
cited. Because of rising labor costs, the 
craft and art aspects of the trade are seen 
to decline in the future in favor of increas- 
ing automation. Economic urgency has 
already dictated pushing production speeds 
to the limit, and this calls for finer and 
more complex controls on the inking and 
dampening units of presses. 


Fountain Dope (Cotumn). John D. 
Payne. New England Printer and Litho- 
grapher, Vol. 21, No. 3, April 1958, pages 
23-4, 2 pages. A description of several 
problems submitted by printers. One con- 
cerns blinding of plates where polishing 
was suspected. This condition was shown 
to be normal discoloration, the true cause 
of trouble being faulty press adjustment. 
A second problem describes the attempted 
use of extra pieces of packing under the 
blanket to correct weak solids. The result 
was complete loss of the image. Cutter 
dust resulting from cutting a sheet in two 
without back trimming is described as a 
commen cause of trouble. The 
method of trimming is explained. 


proper 


Wires. ML Staff Report. Modern Lith- 
ography, Vol. 26, No. 4, April, 1958, pages 
48-9, 2 pages. In place of rags in plate- 
making and press work in lithography, 
numerous disposable paper and cotton wip- 
ing materials and wiping towel services 
have become available. A brief description 
of the McGuire Towel Service, Litho 
Wipes, Scott Wipers, and Webril Wipes is 
given. 


Wuat’s AHEAD For PRINTING PRESSES? 
D. Ward Pease. Inland Printer, Vol. 141. 
No. 2, May 1958, pages 84-5, 2 pages. Rising 
costs, especially labor, make progress in 
press designs a necessity. All printing pro- 
cesses are improving while ink and paper 
manufacturers conduct more research. The 
big breakthrough in lithography depends 
upon some revolutionary development which 
will rapidly and automatically obtain and 
maintain ink-water balance. This will 
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BYRUM COMMERCIAL TINTS 
Truly Fine Quality . . . Still 
only $585 each 


Full Range of 12 Values, 133 
and 150 line rulings, 20 x 24 
inch reg. base film. 

PACKED 1 PER TUBE 
Effective on all shipments 
starting November 1, 1958. 


WORLD’S FINEST SCREEN TINTS 





COMPANY, INC. 
COLUMBUS 16, OHIO 


ByCHROME SCREEN TINTS 
None can compare 


each $792 in dz. lots 


Available in 6 values, 133 
and 150 line rulings, 20 x 24 
inch reg. base film ' 
PACKED 1 PER TUBE 
ByChrome Punch & Repeat 
Machine, ....... only $99.50 


AT LEADING GRAPHIC ARTS SUPPLIERS EVERYWHERE e@ PRICES F.O.B. COLUMBUS 
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Anti-static cleaning devices, 





PICTURE OF A PRINTER 
WHO HAD A STATIC PROBLEM 


Relax from the problems of static. Let the 
SIMCO “Midget” static eliminator end static 
in all your presses, folders and cutters. It’s 
guaranteed to do the job . . . effectively, safely, 
inexpensively. Write for facts! 


sheet separators, sprays and meters also available. 


the SIMCO company 


920 Walnut Street, Lansdale, Pa. — 
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CHEMICALS 








Leading litho plants have 
been standardizing on 
Schultz Chemicals for 
over a decade. 










SCHULTZ 
DEEP ETCH 
CHEMICALS 


1240 W. Morse Ave., 
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greatly eliminate the high waste of paper 
due to this trouble which is now one 
major disadvantage of the web-offset press. 
It is also prophesied that the really durable 
bimetal plates may be put to more use to 
avoid the disadvantages of offset by using 
direct lithography. 


INDIANA WEEKLY NeEwspaPEeR ADOPTS 
Wes-Orrset Process: R. D. Walker. Inland 
Printer, Vol. 141, No. 2, May 1958, pages 
86-8, 3 pages. A tabolid paper, with a 
circulation of 5600, uses a single-unit press 
and a matching collator. The web-offset 
press, a product of G. Hantscho Co., N. Y., 
is a single unit 36” perfector. The six-web 
collator unit is located in line with the 
delivery end of the press. To facilitate 
handling of the heavy rolls, an overhead 
electric hoist runs from along the press 
feed to the loading stations of the collator. 


Graphic Arts—General 


Licht Sources ror CoLtour MATCHING. 
E. E. Miles and D. C. Peach. Penrose 
Annual, 51: 1957, pp. 145-149; Monthly Ab- 
stract Bulletin, Vol. 44, No. 2, February 
1958, page 87. Although daylight is still the 
most widely used source of illumination 
for color matching, experience with ar- 
tificial units has shown that, where a 
nonmetameric match is required, color- 
matching fluorescent tubes have come into 
widespread use because of their good color 
cheracteristics, high luminous efficiency, 
and convenient source shape. Where a very 
critical match is required, or where there 
is a fluorescent component in the sample, 
a filtered tungsten unit is. appreciably 
better, but has the disadvantages of low 
luminous efficiency and high heat radiation. 
Where high efficiency is required, it is like- 
ly that a combined fluorescent and tungsten 
unit having an increased ultraviolet output 
and facilities for varying the effective color 
temperature, to take into account any ob- 
server variations, will be found to meet the 
majority of requirements. 


Ink Density MEASUREMENT AND COLOUR 
QuaLity Controt. G. S. Allen. Penrose 
Annual, 51: 1957, pp. 124-27; Monthly Ab- 
stract Bulletin, Vol. 44, No. 2, February 
1958, page 67. In order to ensure a mininum 
of variation in the color of a multi-color 
printing-press run, the amounts of the inks 
t:ansferred to the paper must be kept con- 
stant. The Crosfield Idotron is an electronic 
apparatus which has been designed for this 
purpose and which is being used on rotary 
web-fed presses, such as rotogravure ma- 
chines. A photoelectric scanning head is 
mounted on the press close to the moving 
web, onto which solid color bars are printed 
from the cylinder. As the bars pass the 
bright spot of the head, the reflected in- 
tensity is altered and an impulse is fed 
into a set of electronic circuits whose 
function is (1) to eliminate irrelevant 
variations due to the instrument, (2) to 


provide synchronization with the printing 
cyiinder so that only information from the 
bars is used, (3) to average the impulses 
over about six revolutions of the cylinder, 
and (4) to separate the signals from the 
various colors so that information about 
the behavior of the individual ink images 
is graphically and continuously recorded. 


*ELECTRONIC MEASUREMENT AND CON- 
TROL OF PRINTED CoLour Density. G. S. 
Allen. Preprint Association Printing Tech- 
nologists conference, 1957, pp. 1-15; Print- 
ing Abstracts, Vol. 12, No. 7, July 1957, 
page 451. The subject is discussed under: 
uses of colour variations and their visual 
effects, conditions affecting the discrimina- 
tion of the eye, scale of monitor readings, 
variation of paper reflectance and descrip- 
tion of the Idotron. 


*Printep Macnetic Recorp Tape. Ums- 
than, Verlag, Stuttgarter Strasse 20-22, 
Frankfurt-am-Main, Germany, Unschau 8, 
1957, page 249 (in German). Printing Ab- 
stracts, Vol. 12, No. 7, July 1957, pp. 455-6, 
2 pages. The printing ink contains magnetic 
particles and is printed on to a non-mag- 
netic record carrier. The process places 
great demands on the printing technique, 
since great sharpness of image is required. 
The original is applied to the printing 
cylinder in the form of a spiral line. Print- 
ing is effected on special paper in a broad 
web, which is slit into suitable widths 
after printing. 


*AuTOMATIC INPUT FOR BuSsINESs Data 
Processinc Systems. K. R. Eldredge, F. J. 
Kamphoefner, and P. H. Wendt. Stanford 
Research Institute, Division of Engineering 
Research, Menlo Park, California, October 
30, 1956. Printing Abstracts, Vol. 12, No. 7, 
July 1957, page 454. The inks contain fer- 
rites commonly used for magnetic tape and 
the amount of pigment used is varied ac- 
cording to the printing process used so that, 
for example, litho prints are equally as 
effective as letterpress prints. 


DEPENDENCE OF THE ContTRAST OF MoIRE 
PATTERNS ON THE COLORS OF THE PRINT- 
1NG Inks.. F. Pollak. The Association of 
Printing Technologists (Press Release) 
No. 1, May 1, 1958, pp. 1-2, 2 pages. There 
are two aspects of pattern in color printing; 
one is the geometry of the pattern and the 
other is the contrast of the colored inks. 
In general, pattern contrast is marked when 
two inks have appreciable density in the 
same spectral region. On the other hand, 
if the inks are reasonably transparent, and 
only one of them has appreciable density 
in a particular spectral region, then screen 
images can be printed at any angle without 
showing pattern. Thus in lithography, it is 
not advisable to print a pink and a red at 
the same angle, unless by masking or re- 
touching one can be sure that no pink is 
printed in red areas. 


WATERCOTE FOR Provinc Cotor Joss. 
Bernard Gasser. Modern Lithography, Vol. 
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25, No. 7, July 1957, pages 41-2, 2 pages. 
Watercote as a medium for proving a color 
job before plates are made. Method of 
making a color proof on watercote material. 


An ALMANAC OF 75 YEARs OF U.S, PRint- 
1NG Procress. Victor Strauss. Inland 
Printer, Vol. 141, No. 2, May 1958, pages 
62-6, 5 pages. A chronology of the printing 
industry’s equipment, materials and organi- 
zations from 1883 to 1958.5 





MAGNETIC INK 
(Continued from Page 65) 





ink well, and print good solids and 
thus eliminate pinholes or voids. 

The use of magnetic ink in elec- 
tronic bookkeeping accounting is only 
in its infancy. The banking industry 
is to be complimented for taking the 
initiative in attempting to solve the 
tremendous problem of their office 
procedure. There are many other areas 
of office procedure where this prin- 
ciple of magnetism and electronics 
can be applied to simplify a laborious 
practice. All large and medium sized 
firms are a potential market, and be- 
fore too many years have passed, the 
use of magnetic inks will be a com- 
mon practice.* 





PHOTO CLINIC 


(Continued from Page 69) 





is the only answer, and the Polygraph 
Dictionary fills the bill nicely. 

Such a compilation is not without 
its problems. Two countries having 
a common language base can often 
have significantly different terms and 
expressions. For example: a 
“Drucker” (German) is a “machine 
minder” in England, a “pressman” in 
the United States. 

While by no means complete, the 
present work contains more than 
13,000 entries and should prove to be 
of great value to correspondents and 
translators. Equipment erectors and 
repairers might also find such a dic- 
tionary helpful. A lot of cussing would 
be avoided if a mechanic could tell 
immediately how to adjust the Belas- 
tungseinrichtung that controls the 
Beschwerwalze on a Gaufrierma- 
schine. He’d probably be happier 
though, with a glass of Lagerbier!*« 
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mt [uxomeet FOR PRECISION EXPOSURES 


The LUXOMETER'S exclusive and patented features make it the only light integrating 
instrument to win the acclaim of Graphic Arts authorities all over the world. 
Its proven superiority is attested by the great number of users who have reordered . . . many 
plants with a LUXOMETER on each camera, photo-composing machine and printing frame. 





Priced as low as $325.00 for Printing Frame and Photo-Com- 
posing Type. Automatic reset. Connection Unit with auxiliary 
switch for lights and relay to actuate lamp contactor coil. Can 
be used with Selector Switch for two Photo-tube Units. 


Camera Type Connection Unit also has auxiliary shutter switch. 
SEE YOUR DEALER OR WRITE FOR FULL DETAILS. 


ee | ERT) MUnTRONIC MECHANICAL PRODUCTS 0. 


More LUXOMETERS sold than there are plate making plants throughout the 929-931 Atlantic Avenue Contes) Atlantic City, Wd, USA 
world. Some have 50 LUXOMETERS. 


ORCHIDS TO THE g 
GRAPHIC ARTS INDUSTRY 
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The one INdispensable man (according to Charles Dickens 
then and to every thinking person now) .. . the “Printer” 
(and that includes the commercial bookbinder) has NOT been 


a party to this creeping inflation. He hasn't profiteered al- 
though beset and bedeviled by ever rising costs. 


America’s BIG problem... inflation. 
It is every American's individual responsibility today to do 


his utmost to prevent this creeping inflation from turning into f 
galloping inflation. | 
We have held the line and are still selling at 1956 low prices, 


even although we have had three annual wage increases at 
the factory and everything we buy has increased 5% to 12% 























during this period. i: : 

Thanks AGAIN, Graphic Arts Industry . . . it was your Leading litho plants have 
total support giving us an ever-increasing volume of orders 174 

that has made it possible. In October mew orders totaled over been standardizing on 
$750,000, and we are working overtime both day and night Schultz Chemicals for 
shifts. Extra volume does decrease manufacturing costs. 

Fantastically low prices for fantastically versatile and speedy Over a decade. 

new models. Nominal initial payment and three years terms 





with only simple interest (6% per ANNUM on outstanding H 
balance), immediately puts more capital INTO your business | 
by the EXTRA VELVET PROFIT the Baumfolder Goldmine 


creates for you ... that’s for sure. . } SCHULTZ 
Russell Ernest Baum, Inc. Wy DEEP ETCH 
1540 Wood St., Phila 2. i 
Please telephone collect. Ask nate personally. Thank you re _Y CHEMICALS | 


again. Locust 8-4470. 














1240 W. Morse Ave., Chicago 26, II! 














va yhy 
rise jnhoet| 
S ). 
‘or 8. 


ae TES " STEVENSON 


PHOTO COLOR CO. 


400 PIKE ST., CINCINNATI 2, OHIO 
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LOCAL BUYERS QUIDE 





Advertising rates in the Local Buyer’s Guide are: $7.50 per column inch. Please mail 


copy and check or money order to Modern Lithography, P.O. Box 31, Caldwell, N.J. 





.. A COMPLETE TYPOGRAPHIC SERVICE 
FOR LITHOGRAPHERS, OFFERING A 


WIDE SELECTION OF SIZES AND FACES 
ELECTRICAL INSTALLATIONS 


ENGINEERING SERVICE 
PLANTS MOVED vi oa 
SERVICE AROUND ge * e 


THE CLOCK 


Complete Motor Service 111 EIGHTH AVENUE, NEW YORK 11, 
Air Conditioning N. Y. WATKINS 4-5069-70: WRITE 
351 West 52nd St., N. Y. C. DEPT. ML FOR SPECIMEN BROCHURE. 


Tel.: COlumbus 5-2815 

















Assoc. Member N. Y. Employing 
Pri@ters Assoc. Inc. 








OFFSET PRINTING TO THE TRADE 


Single Color Presses up to sheet size 42” x 58”. 
Perfector Press up to sheet size 41” x 54”. 
Complete Plant Facilities 




















Call JOE LOCASCIO GRamercy 7-6100 
N. Y. LITHOGRAPHING CORPORATION 
52 East 19th Street New York 3, N. Y. 
Reading 
ML 
on 
Borrowed 
Time 
? 
Why not 
enter 
an extra 
Subscription 
for your 
plant so ' GUARANTEED SERVICE ) 
‘ MAINTENANCE & REBUILDS / 
you'll have EQUIPMENT BOUGHT & SOLD /( 
plenty of time Complete Plants Moved or Erected (/ 
/ 
to read it CHARLES A. FRENCH & CO. ( 
WEBENDORFERS*SS'SERVICE 
every month. 230 W.18 St. @ CHelsea 3-5148 @ New York / 
“Known for exceptiona: performance” / 








MODERN LITHOGRAPHY, February, 1959 





LITHOGRAPHERS 
MANUAL 


An Encyclo- 
pedic two 
volume 1200 
page treatise 
dealing with 
every phase 
of lithog- 
raphy. 
Written by 
70 top 
authorities 
Edited by 
Victor 
Strauss 
Profusely 
illustrated. 
Large sec- 
tions in four 
color process, 
three color 
and Bourges 
process. 





A “must” for Advertisers, Printers, 
Lithographers, Letter Shops, Schools 
and Colleges — of real help to the 
artist, craftsmen and students of re- 
production processes. 


PARTIAL CONTENTS 
INCLUDES 


An authentic history of lithography 
Creative art and copy preparation 
Camera procedures and materials 
Color separation lithography 
Masking for color correction 
Stripping, opaquing, photo- 
composing 
Platemaking procedures and 
materials 
Press operating instructions for six- 
teen different offset presses 
paper, ink, film and supplies used 
cutting, binding, finishing 
operations 
The flow of lithographic 
production 
Metal lithography colotype 
Education for lithography 


Resources sections showing equip- 
ment and supplies follow each chap- 
ter thus providing valuable source 
information. 


Two volume set $25.00 plus shipping 
charges. $1.50 east of the Mississippi 
and $2.00 west. 








Modern Lithography 


Payment Enclosed [] 


7 

' Box 31, Caldwell, N. J. 
| 

| 

! 

1 

| 

| 

! 

| 





A COMPLETE COLOR OFFSET SERVICE 


a 


PLATEMAKING & GRAINING SINCE 1922 


549 W. Fulton Street, Chicago 6, Illinois 
Telephone: STate 2-8590 


















$40,000 LIQUIDATION 
of COMPLETE NEW CAMERA 


FOR SALE 7 


Luxometer for Plate ............. $150.00 
Luxometer for Camera ........... 200.00 
é PLATEMAKING DEPARTMENT 1 24 x 30” cypress etching sink .. cost $145.00 75.00 
; 1 Macbeth Model PRB arc light for | 
ALL ITEMS LISTED, PURCHASED NEW 1957 OR 1958 posing Bw BB engl | 
0 aaa RE aSasosse cost $865.00 432.00 


e 
31” DOUTHITT OVERHEAD CAMERA WITH VACUUM BACK, COMPLETE 


ELECTRICAL CONTROLS, ROTOSCREEN HOLDER, REGISTER BACK, re acer «tae on 

24” GOERTZ F.11 LENS, 40 x 50” VACUUM EXTENSION BACK WITH ing frame. Electronic meter 

COMPRESSOR, 42” GOERTZ F.14 LENS. pealiaaeniceralivesn cost $1,140.00 700.00 

NUMEROUS ACCESSORY PLATEMAKING ITEMS. 1 Mort Dampener Washer 72” 3 ph 

ONE CRAFTSMAN PRECISION LINE-UP TABLE ee rein eli cost $1,400.00 200.00 

MODEL 110 NuARC MOTOR DRIVEN ARC LAMP. , 

TWO (2) DOUTHITT LAYOUT TABLES. | a mn a 

TWO (2) DOUTHITT STRIPPING TABLES. ; 

ONE (1) DOUTHITT REVOLVING PRINTER. ee ee eos 

THREE (3) DOUTHITT DARKROOM SINKS. Rupes 

ONE TEMPERATURE CONTROL SINK. a encom 

30 x 30” REGISTER PUNCH BOARD AND ACCESSORY EQUIFMENT. mesa 

PHOTO LIGHT GAUGES, DEVELOPING TRAYS, CHEMICALS, AUTO 23% x 36%" 108M White Maxwell offset | 

WATER REGULATOR, SCREENS, DARKROOM LIGHTS, UNITRONICS iscsi iene sunciibented make offer | 

TRANSLITE, SUPERIOR COLOR TRAN CONVERTOR. HUNDREDS OF EET RE make offer | 

ITEMS TOO NUMEROUS TO MENTION. 2,500 sheets 23% x 36%” 91M White Maxwell | 
SME oie 5.0.3 nin a 9-5 SFR siete MEMES Hy bse make offer 


AVAILABLE AS GOING UNIT IN DETROIT OR PIECEMEAL 
FOR COMPLETE INFORMATION 
WRITE, WIRE OR PHONE: 


BARNES PRESS, INC. 

















SHELDON PRINTING MACHINERY, INC. 
8059 GRAND RIVER DETROIT 4, MICH. TYLER 8-1861 


TERMS AVAILABLE 


233 Spring Street, New York 13, N. Y. 
ALgonquin 5-5170 


























“e 


... our small investment of $2 a man for a group subscription to MopERN LITHOGRAPHY 
is the best investment we ever made in our offset shop. The practical ideas we get from each 
issue pay for the subscriptions many times over. Both our shop people and our salesmen 


read ML from cover to cover each month and find the material invaluable.” — K. B. 


MODERN LITHOGRAPHY BOX 31, CALDWELL, N. J. 
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CLA SSIFIED 






































ADVERTISING 


























All classified advertisements are charged 
for at the rate of ten cents a word, $2.00 
minimum, except those of individuals 
seeking employment, where the rate is 
five cents a word, $1.00 minimum. One 
column ads in a ruled box, $10.00 a col- 
umn inch. Check or money order must 
accompany order for classified advertise- 
ments. Address replies to Classified Ad- 
vertisements with Box Number, care of 
Modern Lithography, Box 31, Caldwell, 
Me ds 


HELP WANTED: 
OFFSET STRIPPER. Top quality crafts- 


man experienced in two and three-color 
work. Excellent working conditions. Top 
wages plus overtime. Write or call collect. 
Printing Service Co., 652 S. Main St. 
Dayton 2, O. 











MOVE TO FLORIDA: positions open for 
web feed offset pressmen and operators; 
cameraman; strippers; platemaker; 
Thoroughly experienced only. Write Box 
500, c/o Mopern LitHocrApHy. 





EXCELLENT OPPORTUNITY for quali- 
fied color stripping foreman plus dot 
etcher in modern midwestern trade plant. 
Inquires will be kept strictly confidential. 
Address Box 501, c/o Mopern LitHocra- 
PHY. 


ASSISTANT SUPERINTENDENT © or 
Litho Pressroom Foreman: Man capable 
of okaying press sheets and take complete 
charge of production. Chance for advance- 
ment in medium size young litho plant. 
Address Box 502, c/o Mopern LitHocra- 
PHY. 








LOOKING FOR A NEW JOB? 


Production Manager—Offset- 
MIDWEST—$8,000-$10,000 


Production Manager—O ffset 
letterpress-gravure Embossing 
& Bronzing knowledge EAST—$10,000-$15,000 


Asst. Superintendent— 

Offset-Letterpress N.E.—to $9,000 
Salesman-Printing CHICAGO—$10,000-$15,000 
Design Engineer EAST or MIDWEST—$10,000 
WANTED: Cameramen, platemakers, strippers, 
pressmen, compositors, proofreaders, monotype, 
folder operators, binderymen, etc. Offset press- 
men in high demand. 

GRAPHIC ARTS EMPLOYMENT SERVICE 

Helen M. Winters, Mor. 
Dept. M-2, 307 E. 4th Street 
Cincinnati 2, Ohio 
List Your Confidential Application With Us. 





A classified advertisement 
in ML gets prompi, 


effective results. 
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SITUATIONS WANTED: 
FOREMAN: plate, stripping, camera, wants 
to change to Los Angeles area. Top man for 
top job only. Cost conscious, newest meth- 
ods. Knowledge of estimating and produc- 
tion. Fifteen years experience. Present posi- 
tion 4 years. From L. A. just dial 614-582- 
5131, or write Box 506, c/o Mopern Lita- 
OGRAPHY. 








STRIPPER: camera operator with 12 years 
experience and good educational back- 
ground desires position with progressive 
firm in the Southwest or West. Married, 33 
years old. Also sales, estimating, art and 
production planning experience. Address 
Box 507, c/o Mopern LITHOGRAPHY. 


OFFSET FOREMAN with 30 years experi- 
ence. Have exceptional ability as pressroom 
foreman and training of men. Capame ot 
taking charge of entire supervision. Experi- 
ence in high class color work on presses up 
to and including large four colors. Address 
Box 508, c/o Mopern LITHOGRAPHY. 


EXPERIENCED: installation, repair and 
operation of major plate-making equipment. 
Supervision of personnel on all phases of 
plate-making technique. Verified produc- 
tion record as color stripper, proofer, black 
and white cameraman, Web Chief press 
operator. A-] references past or present. Ad- 
dress Box 509, c/o Mopern LITHOGRAPHY. 


MAN OF UNUSUALLY HIGH CHARAC- 
TER and wide experience desires to relocate 
with a good firm as offset superintendent 
or foreman. All locations will be given full 
consideration. For a complete resume write 
Box 510, c/o Mopern LitHocrapuy. 











the RELIABLE Supplier 
to the Lithographer 
for SERVICE call Circle 6-3526 


EASTERN GRAPHIC ARTS SUPPLY CO. 
509 W. 56th ST., New York 19, N. Y. 











COLOR CAMERAMAN (Union). Thor- 
oughly experienced high quality reproduc- 
tion. Familiar with all types of separations, 
modern masking techniques and sensitom- 
etry. Halftones with glass or magenta 
screens. Married, responsible, Excellent 
references. Seeks permanent position with 
quality house in warm climate. Location 
primary consideration. Address Box 515, 
c/o Mopern LitHocrapny. 


WANTED: A _ progressive lithographer 
who is looking for a technical specialist 
to assume responsibility for plant improve- 
ment in methods, standards and control, 
with emphasis on color. Box 503 c/o 
Mopern LitHocrapuy. 





TECHNICAL REPRESENTATIVE: quali- 
fied technician available to supplier or 
manufacturer as technical representative 
or troubleshooter. Practical experience in 
photography, platemaking, color reproduc- 
tion, in-plant training and quality control. 
Address Box 504 c/o Mopern Litnoc- 
RAPHY. 





PLANT SUPT. OR ASS’T: Desires to re- 
locate. Competent to handle all phases of 
production. Knows latest offset techniques 
and procedures. Resume upon request. 
Address Box 505, c/o Mopern LitHocra- 
PHY. 


FOR SALE: 





AVAILABLE 
IMMEDIATELY 


17 x 22” ATF Chief DE4494, New 
condition. Less than 400,000 impres- 
sions. Used only for color proofing. 
Plast-O-Damp System, McKinley Rol- 
ler and pan included. May be seen in 
operation. Highest offer over $9,000 
accepted F,.O.B. Wayne Colorplate 
Co. of Ohio, 40 E. Ist St., Dayton 1, 
O. 














make good inks better 
1 Ib. can $2.20 
Send for Price’ List B 
CENTRAL COMPOUNDING COMPANY 
1720 North Damen Avenve ¢ Chicago 47, Illinois 
Mfrs. of Trik, Glazcote, 20/20 Overprint Varnish 








Get Full Production 
0 QUALITY PRINTING 


Without Stops for 
Unnecessary Washups 


‘<8 Dowlt SHEET CLEANERS 


r 


Write for Free Bulletia : 
4. E DOYLE COMPANY 


West Sth S eveiond 











Self Spraying 
* 


TATIKIL 


TTON —_TRADE MARK 
AND SPRAY REG. IN U. S. PAT. OFF. 


STOPS STATIC ~—_ 
ELECTRICITY ~ 
$3PER CAN $30 PER DOZEN 


the Orig! GOTATIKIL. 


The Only 
1220 W. 4°** St., Cleveland 13, Ohio 



















© Wes» Lmircalit- OVERNIGHT Dlahyae/ 


Zz . 
= acrotlite 


stops ink skinning 


: —- in fountains or cans 
@ Worksinstantly. @ Won't affect ink or 
drying time. @ Ask your ink.salesman or write: 


Flora eli nas 











Winsor & Newton’s Series 7 “Albata”, 





are the choice of exacting artists 








the world-wide 
standard 

of IMPORTED quality 
that all can 

afford 


902 BROADWAY, 


N. Y. 10, N. Y. 


Canadian Agents: THE HUGHES OWENS CO., LTD. Head office, MONTREAL 
Californian Distributors: THE SCHWABACHER-FREY CO., SAN FRANCISCO 





NOW ACCEPTING APPLICANTS FOR 


ESTIMATING 


ONLY FOR PERSONS IN THE GRAPHIC ARTS INDUSTRY 


WE WILL HELP YOU 
Become an OFFSET CAMERAMAN 
STRIPPER ¢« PLATEMAKER ¢ PRESSMAN 


Harris @ Webendorfer @ Multilith e@ 
Black & Color 








Davidson 
Choose 





atso SATURDAY CLASSES open "ae G p.m. 


MANHATTAN 


OFFSET DIVISION 
88 W. Broadway 
(Cor. Chambers) N.¥.C. 

WOrth 2-4330 
All Subways Stop 
at our Door 


“or 6 PRINTING 
Near City Hall 


7 Letterpress Division 333 6th Ave., N.Y.C. 


















You need the best! 


We need the dealer! 
ENGRAVED GLASS HALFTONE SCREEN 


up to 300 lines per inch. 
60 inch diameter. 


Manufacturers & Exporters 
SCREEN, 
ARC LAMP, 
PROCESS 
CAMERA, 
VACUUM 
PRINTING 
FRAME, 
WHIRLER, 
ETCHING 
MACHINE, 


Dainippon Screen Mfg. Co., Ltd. 
HORIKAWA ST, KURAMAGUCHI KAMIKYO-KU KYOTO JAPAN 
Our Programming ‘‘Kandyan Dancers” was crowned with the 


First Prize in the poster show sponsored by 1.U.0.T.O., which 
was held in Washington early in November, 1957. 





Dainippon Screen Mfg. Co., Ltd. 
Please send us/me a copy of your CATALOGUE. 
Company 
Address — 


. —— 








You need the best! 


The best plates produce the best printing. Expert 
offset plate graining saves you money in the long 
run by permitting quality work and smooth press 
performance. The skill and experience of ALJEN 
SERVICE assures the best. Careful and competent 
handling of your plate problems. Zinc or alumi- 
num plates, any size. 


ALJEN ASSOCIATES 


1215 Primrose Street Cincinnati 23, Ohio 











FAST, EFFICIENT 


DRYERS 
WEB. OFFSET 


* Production 


*Speed 


*Economy 


Dryer Specialist for over 25 years 


B. OFFEN & CO. 


29 East Madison St., Chicago, Ill. 
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Efficiency Approved 


A Film 
Scribing Tool 


scientifically 
designed for 


Ruling Negatives 
Litho Ruled Forms - QUICKER - EASIER - BETTER 


® Perfect uniformity of rules—no film spoilage. 
* 6 cutting heads in set: 4 for single rules from hairline to 1-point 
rules; 2 cutting heads for double rules. 


A postcard will bring descriptive literature 


C criber DF ecinltics DULUTH, 
1729 E. 4th ST — MINNESOTA 
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FOR SALE: 


F & L PERFECTING PRESS 38 x 50”; 
44 x 64”. Potter 41 x 54”; 38 x 50”. Harris 
29 x 44”. Mill Simplex 20 x 26” letterpress. 
Telephone New York—ClIrcle 6-5070 or 
write Box 511, c/o Mopern LitHocrRAPHy. 


PHOTO COMPOSER: Rutherford type 
PLC, with seals and negative holders. 
Horizontal reading 68.100 max.; .991 min. 
Stecher-Traung Lithograph Corp., 274 
North Goodman Street, Rochester 7, New 
York. 


4-COLOR HARRIS offset press—69” Model 
LSH, 10 years old—perfect condition—can 
be seen in operation on high quality work. 
By owner. Write Box 512, c/o Mopern 
LITHOGRAPHY. 














2-COLOR HOE offset press, size 42 x 56” 
for sale by owner. Perfect condition. Write 
Box 513, c/o Mopern LitHocrapHy. 


PAPER CONDITIONING Machine, South- 
worth. Three compartment with blower 
attachment. Will handle up to 72” sheet. 
Priced to sell. Commercial Lithographing 
Company 1226 Chestnut Street, Kansas 
City 27, Missouri. CHestnut 1-2218. 


MIEHLE #61 4-color offset press. 42 x 58”, 
good condition. See in operation. Press be- 
ing replaced by larger equipment. Mfg. 
Dept., H. S. Crocker Co., Inc., 1000 San 
Mateo Ave., San Bruno, Cal. 


HARRIS LSK 2-color 42 x 58” offset press. 
Good condition and presently in operation. 
Being replaced by larger equipment. Mfg. 
Dept., H. S. Crocker Co., Inc., 1000 San 
Mateo Ave., San Bruno, Cal. 


MISCELLANEOUS: 




















LITHOGRAPH PLANT 


Experienced sales and management 
group, with sales exceeding 500,000 
looking to purchase Eastern company 
capable of quality color work with 
large equipment. Please give all phy- 
sical details, type of products and 
purchasing arrangement. Confiden- 
tial. Box 516 c/o Monpern LitHoc- 
RAPHY. 











WHO ELSE WANTS TO SAVE 70% on 
Vari-Typer Type Faces Free Trial? Your 
name in margin brings _ illustrations. 
Adamm Co., 1425L Thieriot Ave., New 
York 60, N. Y. 


WANTED: Late model Lanston or Ruther- 
ford Phoio-Cumposing machine, 64 x 68” 
or larger. Must be capable of accurate 
registration. Write Box 514, c/o MoperRn 
LiTHocRAPHY. 








HERBERT P. PASCHEL 
Graphic Arts Consultant 


Methods Analysis —_In-plant Training 


Trouble-Shooting Color Correction 


Systems 


53-51 65th Place, Maspeth 78, N. Y. 
TWining 8-6635 








Brevities 
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Roy Hearn has been appointed 
general sales manager for the new 
Atlanta plant of General Printing Ink 
Co. division of Sun Chemical Corp. 


Anprew G. Murray has been ap- 
pointed to represent the Miller Print- 
ing Machinery Co. in the Chicago and 
Northern Illinois area. 


Matruiessen & HEGLER Zinc Co., 
reported net income for the year end- 
ing Aug. 31 totaled $370,182, or $2.09 
a share, compared with $314,317, or 
$1.85 a share in the same 1957 period. 


e 
Tue Packacinc MACHINERY Man- 
ufacturers Institute Show will be held 
at the Coliseum in New York Nov. 
17-20. 
e 
WituiaM O. BLanprorD has been 
named assistant to the merchandising 
manager of The Dayton Rubber Com- 
pany’s mechanical goods division. He 
will handle new product development 
and promotion under L. J. Adams, 
merchandising manager. 


* 

Louis K. Erers has been named 
first vice president of the Tennessee 
Eastman and Texas Eastman Com- 
panies, divisions of the Eastman 
Kodak Company; and president of 
Eastman Chemical Products, Inc., 
marketing unit for products made by 
the two firms. 

e 

KarL DETWEILER, manager, indus- 
trial relations, U. S. Printing & Litho- 
graph Co., spoke before the produc- 
tion management section of the 
Graphic Arts Association of Cincin- 
nati at a recent dinner meeting. 


e 
CarciLL Printinc & Stationery 
Co., Houston, has been sold to Phillip 
Alexander, former vice president of 
Maverick-Clarke, also in Houston. 
e 
Puitip W. Bupp has been appoint- 
ed production manager of Northwest 
Paper Co.’s mill in Brainerd, Minn. 

















FLAP” ENVELOPES 


_+-.point to profitable 
orders in competitive business 





You’re selling high quality 
without high prices when you 
sell] V-FLAP Envelopes. New 
high-speed manufacture 
directly from a roll of the 
finest White Wove paper low- 
ers cost, while assuring uni- 
form quality, guaranteed. Send 
for report of printability tests 
of V-FLAP envelopes on 16 
popular presses, conducted by 
Fred W. Hoch Associates, Inc. 


UNITED STATES ENVELOPE 


United States Envelope Company 
Springfield 2, Massachusetts 


15 Plants Serve You Coast to Coast 


THe Cxicaco CRAFTSMEN’s Club 
added 19 new members to its rolls 
at the Dec. 16 meeting. Represented 
are lithographers, plate and roller 
makers, and representatives of paper 
and ink firms. 


Sy E. Emuorn has been named 
sales manager of the Display division 
of Gibralter Corrugated Paper Co., 
Inc., Jersey City, N. J. 


LEonarRD J. MALIN, executive vice 
president and director of Dickson- 
Malin Ltd., Montreal lithographer, 
has been elected secretary-treasurer 


of Dale Outdoor Publications Ltd. 
a 


ALBERT I. IBACH, owner of the 
Progressive Multigraphing & Printing 
Co., Boston, died Dec. 11. 


Nep Evans has been named adver- 
tising manager for Miller Printing 
Machine Co., Pittsburgh. Prior to 
this appointment he held the position 
of marketing assistant. 
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READERS: 
Are you taking full advantage 


of your lithographic magazine ? 


HE staff of Modern Lithography has been trying, in several important ways, to 

make the pages of your magazine more valuable to you. Increased in-person 
coverage of litho club and trade association meetings has been one way. Interpretative 
articles on subjects of vital interest to you is another. That’s the reason for our recent 
series on presensitized plates, three-color direct separation, and visits to typical litho 
shops and for our expanded coverage of the litho news in all parts of the United States 
and foreign countries. 


Our climbing circulation figures indicate your appreciation of our efforts. But are 
you taking full advantage of your lithographic magazine? In past months, many of 
you have availed yourself of the services of our two regular columnists, Frank 
Arbolino (Press Clinic) and Herbert P. Paschel (Photographic Clinic). The purpose 
of this page is to remind you that if you have a troublesome problem regarding press 
or camera, these specialists are ready to help you solve it. If you are a subscriber to 
ML and have a question, why not jot it down on the coupon below and send it along 
to us? We'll be glad to help you, and the service is free. 
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MODERN LITHOGRAPHY 


Box 31, Caldwell, N. J. C] Mr. Arbolino CL] Mr. Paschel 
(Press) (Photography) 


My Question: 

















(Questions will not be answered by mail, but in an early issue of Modern Lithography) 


(Only your initials will be used) Company 


Address 
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TALE ENDS 





PERA lovers 
from reliable sources that there 

are a few in the litho industry) know 
that the name Salmaggi is virtually 
synonymous with opera in New York 
. . more specifically in Long Island, 
where the Salmaggi Opera Co. has 


(and we have it 


been known to give inspiring per- 
formances of Aida with mammoth 
casts, including live elephants and 
camels and the usual retinue of tenors, 
sopranos, etc. 

The elder Salmaggi is maestro of 
all he surveys in New York, and from 
one of his son’s, who is connected 
with a graphic arts firm, we heard 
this story the other day. It serves to 
illustrate, we feel, that strong per- 
sonalities were rampant long before 
anyone ever thought of positive 
thinking. 

Seems Maestro Salmaggi was at- 
tending a dinner at the Waldorf in 
New York in the early 30’s, at which 
the late FDR was featured speaker. 
When they escorted Mr. Roosevelt 
down the center aisle to the speakers 
table, the president turned in the 
direction of Mr. Salmaggi’s table, 
and, thinking he recognized the flam- 
boyant impresario, called over “Say, 
don’t I know you from somewhere?” 
With only a moment’s hesitation, 
Salmaggi cocked his head, squinted 
slightly and shot back “I don’t know, 
who are you?” 

e 

Before the setting of type on film 
gets much further along, an impartial 
committee should get together and 
settle on terminology to describe this 
method of composition. ML has been 
standardizing on “photocomposition” 
to cover the half dozen or so ma- 
chines which prepare copy in this 
manner. Other periodicals have em- 
ployed the term “phototypesetting” to 
describe the method. One of our Eng- 
lish correspondents, on the other 
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hand, rather likes the term “filmset- 
ting.” We would be the first to admit 
that our term—photocomposition— 
has its drawbacks because of possible 
confusion with “photocomposing,” 
which, of course, is a horse of an 
entirely different color. 

Just the other day we ran across 
still another term—‘“phototype.” It’s 
simple and short and seems to de- 
scribe the process as well as any other 
term, so perhaps we might all settle 
on that one. What do readers think? 


e 
Could be we’re mistaken, but it 


seems as though the Printing Week 
queens this year were a cut or two 





above the girls of recent years. May- 
be that’s because, by and large, local 
PW committees looked to their own 
offices and shops to find the talented 
misses. In forsaking the gaudy plati- 
num blonde type for the unsullied 
“violet by a mossy stone” school, 
the PW judges have necessarily sacri- 
ficed some of the commercial sex ap- 
peal of their queens, but all in all, 
we think the change is refreshing, and 
reflects well on the level of beauty in 
the graphic arts. 


“Offset Could Take Over” is the 
title of a provocative article in Print 
In Britain, a monthly serving the 
graphic arts trade there. The article 
points to the development of small 
offset printing in post-war years, tied 
in with presensitized plates and such 
things as short-run color (three- 
color) as throwing a real scare into 
the letterpress camp. 
needs a new look... 


W. P. Jaspert, concludes. 


“Letterpress 
” the editor, 











MODERN LITHOGRAPHY 











“This the Acme Company? Say, do you mind if we use red on your brochure 
instead of blue, I’m tryin’ to clean off the shelves.” 
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; “With C Offset Packing, You 
1 Never Guess” Les Olsen, veteran offset foreman at D. F. Keller 


Company, specifies nothing but Cromwell offset packing. Here he tells the reason why: 

““You always know your printing pressure is right when you use Cromwell offset 
packing, because its caliper never varies across the sheet or from sheet to sheet. We 
require a printing pressure equivalent of .004’’. With Cromwell packing, we require 
sheets in only two calipers to build up our packing to the required pressure equivalent. 
We never have to guess or lose time repacking. The time we save more than pays 
for small cost of the packing.” 

Take a tip from this veteran, and always use Cromwell offset packing! 


= 











/ \ 

© Cromwell offset packing is available in 11 calipers from .002” to l \ 

.020’’. All sizes are tailored to fit your press. ] 

® You can buy any quantity from one ream up, in any size. \ / 
¢ Ask us for working samples. Test Cromwell offset packing at — PAPER COMPANY 


our e ’ 
xpense 4819 S. Whipple Street, Chicago 32, Illinois 


© And remember...Cromwell uniform calipered tympan is best 
for your letterpress requirements, too! 








in Lithoplate’s new 
: Sound-Slide Film... 
“BREAKING THE 


PROFIT BARRIER” 





What does the future hold for you, as an offset lithog- 
rapher? Are you concerned with keeping profits high? 
Then see this factual, 20 minute slide film! Learn 
about the exciting new frontiers being opened by pre- 
sensitized offset plates. It’s ‘‘must’’ viewing for anyone 
concerned with the present...and the future. Entertain- 


Sseeaeeaeas 
“yy 


ing, too; with genial Art Baker of television and fi 0 
fame as narrator. 4 

FREE SHOWING: Your Harris Alum-O-Lith dealéf 
or Lithoplate representative will gladly arrange a FREE 
private showing at your plant or at your litho ci® 
Call him today, or mail coupon to Lithoplate, Inc. 


* 


oe , . . a 
Sepeeeeeeeeeeeeeceeeseeeeeeeeeeeeacel 


LITHOPLATE, INC., 278 N. Arden Dr., El Monte, Calif. 


Gentlemen: When can | see your 20 minute slide film, “Breal 
LITHOPLATE INC ing the Profit Barrier’? 
7 a ‘ 


I'd like the showing at my shop [] litho club) other Oo 
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| conPoRATION | 278 N. Arden Drive, El Monte, California es : 
<eRr One 5308 Blanche Avenue, Cleveland 27, Ohio i ae 
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A Subsidiary of Harris Intertype Corporation 
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